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Introduction

One of the main challenges facing EU Member States is the need to boost entrepreneurship. That was
one of the objectives set by the Lisbon European Council, in March 2000, with a view to improving

t he Uni onds terens bf oempiogmeate econamic reform and social cohesion. The
European Commission opened the public debate by publishing, at the start of 2003, a Green Paper on
AEntrepreneurship in Europeodo, which focused on t

1 Why do so few Eurnpeans set up their own business?
1 Why are so few European businesses growing?

The development of entrepreneurship has important benefits, both economically and socially.
Entrepreneurship is not only a driving force for job creation, competitiveness amwthgib also
contributes to personal fulfilment and the achievement of social objectives. Moreover, numerous
factors play a role in the decision to start up a business, for example, the existence of a suitable
opportunity or market, any prevailing adminédtve complexities, financial obstacles or the need to
acquire new skills. That is why the EU considers that it has a duty to encourage entrepreneurial
initiatives and unlock the growth potential of its businesses and citizens.

The Eur opeanDiaonmeGesrse mald siEnt erprise and I ndustr
past 10 years, the development of entrepreneurship in EU Member States, and has compared European
opinions with those outside of Europe, especially in the US. In the current sunkgsh
Eurobarometer 8 83 A ENtr epr eneur s hiiphe dpinions df eesidEnts inassonie b ey o
Asian countries have been added to this comparison.

The earliest surveysovered the EUBS US, Iceland and Norway. The accession of 10 new Member
Staes to the EU, on 1 May 2004, enlarged the scope of the surveys conducted in 2004 °@8a3h N
and 2007 (RL92) which, while ensuring the continuation of previous surveys, covered 28 countries
the EU28, together with the US, Iceland and Norway. Therenir surveyi Flash Eurobarometer
N283 AEntrepreneur s hiicpvers36caurttriess EU and beyondo

 the 27 EU Member States

1 two candidate countries: Croatia and Turkey

1 three EFTA countries: Iceland, Norway and Switzerland

1 theUS

9 three Asian countrie€hina, Japan and South Korea.

Flash Eurobarometer’®8 3 A Entrepreneurship in the EU and

development of entrepreneurship, how entrepreneurial mindsets are being fuelled and what encourages
people to become entrepreneuts. provides data about public attitudes on issues such as
entrepreneurship, entrepreneurial education;teklg, stardups, obstacles to entrepreneurship and
business failures.

The surveyods fi el dwecekberwa0®. Oveo 26J00C tamdgnselected
respondent s, aged 15 and over, w e r @roatia,nTurkey,vi e we d
Iceland, Norway, Switzerland, the US, Cﬁi,nmpan and South Kordaterviews were predominantly

carried out via fixedine telephones. To correarfsampling disparities, a pestratification weighting

of results was implemented, based on important steimographic variables. More details on the

survey methodology are included in the annex of this report.

Y Flash N 831 09/2000, Flash N1077 09/2001, Flash N1347 11/2002 and Flash™L46i 09/2003.

2 15 Member States: AustriéBelgium, Denmark, Finland, France, Germany, Greece, Ireland, Italy, Luxembourg, the
Netherlands, Portugal, Spain, Sweden and the UK.

3 Cyprus, the Czech Republic, Estonia, Hungary, Latvia, Lithudédta, Poland, Slovakia, Slovienjoined the EU on 1

May 2004i creating the EU of 25 Member States.

4 Romania and Bulgaria joined the EU on 1 January 208@ding to the EU of 27 Member States.

®In China, interviews were conducted with randomly selected individuals (aged 15 ahnihawben areas.
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Main findings

Selfemployed or an employei preferences and reasons

Preferences

1 EU citizens were almost evenly divided in their preference for beingesgifoyed or having
employee status: 45% would prefer the former and 49% the latter. Theks/dtUesults,
however, tended to hide larganations between individual Member States: the preference for
being sefemployed varied from 26% in Slovakia to 66% in Cyprus.

1 In 18 EU Member States, respondents who preferred employee status outnuinmzedho
would opt for seHemployment.

1 Looking at 20062009, there have been major changes within individual EU Member States:
for example, in Cyprus, preference for satfiployment was stable between 2004 and 2007,
but increased by 12 percentage points to 66% in 2009; in Portugal, the proportion of
respondents with a preference for setiployment has decreased to 51%0(points from
2002).

1 In the EU, men, younger interviewees, those with higher levels of education or those still in
education, and respondents with an entrepreneurial family backgveenedmore likely than
their counterparts to prefer to be sethployed.

Reasons for opting between satfiployment or employee status

1 As for reasons why respondents would prefer to be an employee, four in 10 EU citizens
referred to andédomgol andadd%wfmeedi oned Astabil

9 Across all of the surveyed countrjesregular, fixed income (vs. an irregular, variable income)
was mentioned most frequently as a reason for preferring employee status by respondents in
Turkey and Hunary (75% and 70%, respectively) and least often by respondents in China, the
US and Iceland (119%4%).

1 Respondents in eastern European countries appeared to be more likely than their counterparts
in all other countries (expect for China) to name some r@int of being selemployed
(such as a lack of finances or lack of an appropriate business idea) as the reason for their
preference for employee status.

1 A large majority of EU citizens who expressed a preference foesglfoyment made this
choice becase of the freedom provided, such as personal independenetilfdaieént and
the chance to do something of personal interest (mentioned by 68%) or freedom to choose
their own place and time of work (35%).

Societyds image of entrepreneurs
How entrepreeurs are regarded by society

T Almost 9 in 10 EU citizens agreed that entrepreneurs were job creators and a large majority
also thought that entrepreneurs created new products and services and were therefore of
benefit to society in general (78%).

1 Respodents acrosall countries included in the survey were in agreement that entrepreneurs
were both job creators and that thagated new products and services and were therefore of
benefit to everyonethe US stood out with 60% and 56%, respectively, arimewees who
stronglyagreed with both statements.

1 Interviewees across the EU waret solikely to agree that entrepreneurs only thought about
their own wallet (54%) and that they expl oite
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1 Comparing the 2007 and 2009 resuftgyever,respondents in almost all countries were now
more likely to agree that entrepreneurs only thought about their wallet or that they exploited
ot her peoplebs work; these increases were par

Attitudes toweds entrepreneurs compared to other professional classes

91 Entrepreneursvere rated favourably by 49% of EU respondents; only people working in the
liberal professiongsuch as lawyers, architects etc.) received a higher rating (58%).

1 While 83% of Danes &h78% of Finns held &avourableopinion about entrepreneurs, this
proportion dropped to 26% Hungary

1 Respondents in Iceland and the US (82% and 73%, respectively) shared this favourable
attitude towards entrepreneurs.

1 There were seven countries whemetrepreneurs were ranked above all other professional
classes: Denmark, Iceland, Finland, the US, Ireland, Norway and Portugal.

1 Across almost all socidemographic segments in the EU, entrepreneurs received the second
highest rating$ behind people workig in the liberal professions.

Feasibility (or otherwise) of becoming selemployed
Feasibility of becoming seéfmployed

1 Two-thirds of EU citizenswho were not (yet) seEmployed at the time of the survey felt that
becoming selemployed in the nexXive years was unrealistic.

1 Several Nordic countries were among those with the highest proportions of respondents who
felt thatbecoming selemployed was realistic; in China, 49% of respondents thought this was
a possibility compared to just 12% of Japsme

1 In almost half of all of the countries surveyed, the proportion of respondents who considered it
feasible to become selimployed in the next five years has decreased by at least five
percentage points from 2007 to 2009. The most significant decreaseseen in Slovakia,
Latvia and Lithuania.

1 In the EU, men, younger interviewees, those with an entrepreneurial family background,
respondents with higher levels of education and those still in edugeati@enmore likely than
their counterparts to comtar it feasible to become samployed in the next five years.

Reasons for seémployment not being feasible

9 Focusing on EU citizens under the age of 65, 29% said it was not possible for them to become
selfemployed because they did not have the firaro starup a business and 15% said that
the timing was not right due to the current economic climate.

9 Bad timing due tdhe current economic climate was given as a reason why it would not be
feasible to become sedimployed by 44% of Hungarian and 38¥%Cypriot respondents aged
between 15 and 64, this reason was mentioned, however, by ju&8%466 respondents in
Germany, the Netherlands, Sweden, Norway and Switzerland.

1 More than half of Croatian (55%), Hungarian (63%), Bulgarian (61%) and Romai@i#s) (6
1564 yearolds, who considered it unrealistic to become-seiployed in the next five years,
said it was a lack of finances that would prevent them from starting up a business.

1 Throughout the EU, a lack of finances was most often cited as a reasuot fieing able to
become selemployed by 289 yearolds, manual workers and respondents with financial
problems (41%, 44% and 42%, respectively, compared to an EU average of 24% for all ages).
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The preference for being selinployed compared to itsafgbility

1

Looking at those who were not seliployed, in most countries, the proportion of
respondents who considered it feasible to becomeesgifoyed in the next five years was
lower than the proportion of those who would like to be-ariployed.

In the Nordic countries, however, an opposite trend wasiseenthe preference to be self
employed was lower than the perceived feasibility of gaining such a;dtatexample, 49%
of nonseltemployed Swedish respondents said it would be feasililedome selemployed

in the next five yearsvhereasyst 28% had an actual preference for changing their status.

Likelihood of respondents starting up a business in the event that a significant amount of money
was inherited

T

Four in 10 Romanians, Turkisind Chinese respondents (44%%6) and a third of Bulgarians
would start a business if they inherited a significant amount of money; there were more than
10 countries, however, where less than a tenth of respondents would consider deifay this
example 5% in Denmark and Japan and 6% in both Austria and Iceland.

1 In most countries, and in the EU overall, a relative majority of respondents would either save

the money or use it to buy a house or to repay their mortgage.

Entrepreneurship and business actiity

Current entrepreneurial activity

T

Four percent of EU citizens were currently in #mabryonic phase,e. taking the necessary
steps to start up a business, 3% were runningeva businesand 6% were running an
established businesi total, 12% ofEU citizens werecurrentlyinvolved in entrepreneurial
activity.

Within the EU, Finland and Cyprus had the highest rates of entrepreneurial activity (25% and
19%, respectively). Belgium, Denmark, France, Luxembourg, Malta, Slovakia and Slovenia,
on the ober hand, had entrepreneurship rates below 10%. Outside the EU, the level of
entrepreneurial activity was the highest in China (27%), followed by Turkey (23%), the US
(21%) and Iceland (20%).

A comparison between the 2007 and 2009 results showed thetlaigeeases in
entrepreneurial activity in Latvia and Estonia. In 2007, roughly a fifth of respondents in both
countries were starting up or running a business (18% and 22%, respectively). In 2009,
however, these proportions have been almost halved: tdriD&via and 13% in Estonia.

Finland and Cyprus have seen an increase in entrepreneurial activity in comparison to previous
years: Finland has increased by 14 percentage points: from 11% in 2007 to 25% in 2009, in
Cyprus, this increase has been smaliemm 12% in 2004 to 19% in 2009 (+7 percentage
points).

Entrepreneurship rates in the EU were higher for merb&2§earolds, respondents with a
higher level of education, respondents without financial difficulties and those with an
entrepreneurial familpackground.

Never considered starting a business

1

In the EU, the proportion of respondents who had never thought about starting up a business
ranged from 32% in Greece to 65% in Luxembourg. The latter country was followed by
Belgium and Slovakia, where2%:-63% of interviewees had never thought about starting up a
business.
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I The Japanese were the most likely to have never considered starting up a business, while the
Chinese were the least likely to say this (67% and 22%, respectively).

Business failure

1 In most of the surveyed countries, respondents who said they had sold, transferred or closed
their business outnumbered those who said that their business had failed. For example, 34% of
British respondents having business experience said that they dadraosferred or closed
their business and 9% reported a business failure.

Points to consider during business startips

Key driving factors

9 As in previous years, EU citizens, in almost all countries, who had once started up a business
or who were thining about taking the necessary steps to start one, were most likely to answer
that anappropriate business idé&85%) and receiving thaecessary financial mear81%)
had motivated them to start up a business.

1 A slim majority of EU citizens (56%) identdd dissatisfaction with their previous situatias
an important element in their decision to take steps to start up a business.

1 This same factor influenced thrgearters of Slovak and Turkish interviewees. Furthermore,
five eastern European countrie&ithuania, the Czech Republic, Hungary, Romania and Latvia
T joined these two with between 69% and 72% of respondents who said that dissatisfaction with
their previous situation had influenced their decision to start up a business.

i Slovakia and Latvia hathe largest increases in the proportion of respondehts said
dissatisfaction with their previous situatibad influenced their decision to start up a business
(Slovakia: from 59% in 2007 to 76% in 2009; Latvia: from 59% to 71%).

Starting a new or takg over an existing business?

9 Across almost all countries surveyed, for respondents with business experience, the proportion
who would prefer to set up a new business largely outhumbered those who would prefer to
take over an existing venture: in the 1% for the former and 24% for the latter.

Recommended rate of growth

1 About a sixth (17%) of EU citizensould advise a friend who had just started a business to try
to expand it as quickly as possible; roughly thgearters (74%) would give the advite
grow it slowly (if at all).

1 There were, howevetarge variations between individual countries included in the survey:
41% French responderdaid that the best approach for a new business would be to expand it
as quickly as possible, but just 3% oélendicrespondents shared this view.

1 Throughout the EUyounger respondents, fitime students and those with a hilgivel of
education were more likely than their counterparts to feel that the best approach for a new
business would be to expand it asclly as possible.

Opportunity or necessity

1 In the EU, among respondents who had started up a business or were currently taking steps to
start one, 55% answered that they had started/were starting this business because they saw an
opportunity and 28% dido out of necessity.

1 Respondents in Denmark and the Netherlands were the most likely to say they had
started/were starting a business because they had seen an opportunity (81% and 78%,
page8
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respectively). In Estonia, Bulgaria and Greece, less than 4 in léndespbin that way (36%
39%).

1 The US and Switzerland scored higher than the EU average in terms of the proportion of
respondents identifyingpportunitydriven entrepreneurship (62% and 65%, respectively, vs.
55%).

1 The highest proportion of necessdsiven entrepreneurship was measured in South Korea
(64%7T compared to 18fi iep®).rtumi China and Japa
answered that they had starting/were starting a business out of necessity.

Perceptions about the risks involved and barries to starting up a business

Greatest fears

1 When EU citizens were asked what they would fear most if they were starting up a business in
todaybés economic cl i mat e possibitityai goinghbankruptTife4 9 %) s
uncertainty of not hamg a regular incomevas mentioned by 40% of respondents and a
somewhat lower proportion (37%) selectedriBk of losing their property

1 Respondents in Lithuania, Croatia and Turkey were the most likely to answer that they would
fear the possibility of gag bankrupt if they were setting up a business (&&%). Six in 10
Hungarians and about half of Greeks, Poles and Swedes58%were most afraid of the
uncertainty of not having a regular incomben starting up a business.

1 In 24 of the countries sueyed, thepossibility of going bankruptthe uncertainty of not
having a regular incomend therisk of losing their propertyvere the three most mentioned
fears associated with a business atprt

Perceived barriers

1 Roughly 8 in 10 EU citizens agreduht it was difficult to start up a business due to a lack of
available financial support. A large majority of respondents (71%) also agreed that business
startups were difficult due to complex administrative procedures.

1 Furthermore, across all EU Membetat®s, a majority of interviewees agreed that it was
di fficult to start oneds own business due to
di fficult to start up oneb6és own business due

9 Across the EU, on avage, more respondents now said it was difficulstiot up a business
due to a lack of available financial suppodampared to the number in 2007: 81% in 2009
compared to 75% in 2007. The proportion saying sufficient information needed to start up a
bushess was not available has also increased: from 46% in 2007 to 51% in 2009.

1 In the EU, older respondents, those with a lower level of education, manual workers and
respondents who found it hard to manage on their current household income tended to be
somevhat more likely to agree that business stigs were difficult due to a lack of financial
support, complex administrative procedures and problems in obtaining sufficient information.

The part played by attitudes and personality characteristics in businesstart-ups

1 In the EU, the proportion of respondents who agreed that they were gemeltaity to take
risks ranged from less than half of respondents in Hungary and Lithuania (43% and 46%,
respectively) to 73% in Cyprus, Ireland and Romania.

1 A similar variation in the total level of agreement was also seen across the other countries
included in this study: respondents in Japan were the least likely to say they w¢akeaisk
(39%) and respondents in the US were the most likely to fit that profilé)(82
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1

Respondents in the US most frequently agreed ttney liked situations in which they
competed with other&7%). The US was followed by Ireland, Luxembourg, Malta and China,
where roughly 7 in 10 interviewees agreed that they liked to compete s ot

In all countries surveyed, except Japan, a majority of interviewees agreed with the statement
that they were inventive people; the level of agreement ranged from 59% in Korea to 93% in
Cyprus.

EU citizens having business experience were more likely their counterparts to be willing

to take risks, enjoy competition and to have a feeling they were inventive. For example, while
62% of respondents who did not have any business experience agreed that they were generally
willing to take risks, this mportion rose to 76% for respondents who had started up a business
or who were currently taking steps to start up such a venture.

The impact of school education

T

Equal proportions of EU citizereggreed or ratherdisagreed that their school education had
helped them to develop a sort of entrepreneurial attitude-¢28%).

Roughly 4 in 10 EU citizens agreed that their school education gave them the skills and know
how to enable them to become an entrepreneur (39%); just a quarter agreed, however, that
thdr education had also made them interested in becoming an entrepreneur.

In the EU, the proportion of interviewees who agreed that their school education had helped
them todevelop an entrepreneurial attitudgmged from roughly a quarter (26%) in Latwia t
more than double that proportion in Cyprus and Portugal {68%).

None of the EU countries reached the levels measured in Turkey, the US and China where
more than twehirds of respondents agreed that that their school education had helped them to
devebp an entrepreneurial attitude (68%%).

Furthermore, respondents in Turkey, the US and China most frequently agreed that their
school education had helped thembitter understand the role of entrepreneurs in society
more than 7 in 10 respondents iesk countries agreed with the statement.

For both of the above two statements, the US had the most respondents strongly agreeing
(36% and 35%, respectively).

A comparison, between 2007 and 2009 results, concerning the extent to which respondents
agreed thiatheir school education prepared them to become entrepreneurs showed that, in
2007, a number of European countries scored better than the US iolastim
entrepreneurship (e.qNorway 74%, Portugal 71%s. US 63%); in 2009, however, the US
outscored alEuropean countries (US 73%, Cyprus 64%, Portugal 63%).

The EU in comparison to the US and China

1

Chinese respondents were much more likely to say they would prefer to leenpédied
rather than an employee (71% vs. 55% of Americans and 45% of ig&hsit

Entrepreneurs have a better image in the US than in the EU and China: 85% of American
respondents saw entrepreneurs as job creators, vs88%9wf Chinese and EU citizens;
similar numbers were seen for opinions about entrepreneurs being béfafiaia

In the event of receiving a significant inheritance, a relative majority of Chinese would start a
business (41%); in comparison, 48% of Americans would save the money and EU citizens
would either save the money (30%) or buy a house (31%).

® In China,interviewswere conducted with randomly selected individuals (aged 15 and over) in 50 cities; this
sample covered 115,000,000 of the 615,000,000 urban inhaliitamid accurately represented the total urban
population.
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1

1

Over a third (37%) of Chinese respondents would expand a new business as quickly as
possible; the figures for the EU and the US were, respectively, 17% and 14%.

Half of Chinese respondents who had started a business said this had been 1teresgiin
compaison, 62% of Americans and 55% of EU citizens said they had seen an opportunity.

American respondents were more likely than EU citizens and Chinese respondents to say they
were risktakers and liked competition (7782%); in comparison, the proportionsr fEU
citizens were 55%65% and for Chinese respondents, 6G69%0.

When the impact of school education on entrepreneurship was measured, the US and China
were seen to be ahead of the EU in all aspects: when asked to agree that a sense of initiative
had beerengendered, an understanding of entrepreneurship gained, and the necessary skills
and interest developed, the proportions of Americans and Chinese respondents agreeing were,
respectively, 51%’3% and 53%5%; the proportions for the EU were 25/%.
Furthermore, since 2007, the US proportions have been increasing whilst the EU proportions
have been decreasing.
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1. Self -employment vs. employee status

This first chapter exami nes-empldyeddreénipbyeche 6t pday és ¢
ecanomic climate; these choices are compared with the results recorded in the peri@D@DOM
addition, EU citizensdé preferences are compared
US and in a number of countries in Asia.

1.1 Preference for being self -employed rather than being an employee

EU citizens appeared to be almost evenly divided in their preference for behsgnpddfyed or for

having employee status: 45% would prefer the former and 49% the latter. ThdsgeEtksults,
however, tended to hide large variations between individual Member States; the chart on the next page
shows that the preference for being -sgtiployed varied from 26% in Slovakia to 66% in Cyprus.
Similarly, while just 29% of Cypriots would prefer to be anptoyee, this proportion increased to

65% for Slovaks and Danes.

Respondents in Cyprus and Greece were the most likely to answer that they would prefer to be self
empl oyed rather than an employee-eMp8%yamrart 6P %, |
further eight countrie$ Ireland, Lithuania, Polandulgaria, Franceltaly, Portugal and Romania

about half of respondents expressed such a preference52%%o

In almost all other EU Member States, however, respondents who preferred empldyse sta
outnumbered those who would opt for setfiployment. For example, 55% of Dutch residents would

prefer to be an employee, while 42% would chooseesaffloyment. The proportions of respondents

who selected fAempl oyee st atl¥y, dhe @zeah Reptublice(62%)j g h e st
Sweden (63%), Denmark and Slovakia (both 65%). In these five countries, less than a third of
respondents said they would prefer to be-sgiployed (26%32%).

In the US, a majority of respondents would opt for-setiployment, while just over a third would
prefer to be an employee (55% vs. 36&hp!| &y mentad
Vs. 38% fAemployee statuso), Turkey (51% vs. 46 %)
Chind, however, were #h most likely to say they would prefer to be sstiployed rather than an

employee (71% vs. 28%).

The results in Croatia, Norway and Switzerland, on the other hand, were similar to those in the
maj ority of EU Me mber St atespl omere staspuemd etnh
empl oyment 0. For example, 53% of Norwegians expr
would prefer to be seémployed.

" Employees are individuals who work for a company in return for financial or other compensation and benefits;
selfemployed individuals earn their livelihood directly from their own trade or business rather than as an
employee.

8 Note that interviews in Chinaere concentrated in urban arelgerviews were conducted with randomly
selected individuals (aged 15 and over) in 50 cities; this sample covered 115,000,000 of the 615,000,000 urban
inhabitants and accurately represented the total urban population
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The choice of status: self  -employed or employee

m being self-employed being an employee none of these DK/NA

CY 66 29 312
EL 60 37 n
RO 52 41 6 2
FR 51 46 22
PT 51 39 8 2
IT 51 39 Bl 5
BG 50 39 9 2
PL 49 43 4 4
IE 49 50 a
LT 49 43 4 4
Sl 47 48 32
UK 46 52 12
LV 45 48 43
EU27 45 49 33
LU 44 51 32
EE 43 46 6 5
NL 42 55 12
Fl 41 54 32
AT 41 55 22
HU 41 52 5 K]
DE 41 56 22
ES 40 52 6 2
MT 36 56 5.3
SE 32 63 23
Cz 32 62 24
DK 32 65 21
BE 30 61 4 5
SK 26 65 4 5
IS 52 38 19
TR 51 46 31
HR 43 48 6 3
CH 43 50 2 5
NO 41 53 14
us 55 36 9 1
CN 71 28 a
KR 51 37 1 2
JP 39 59 4]

Q1. Suppose you could choose between different kinds of jobs, which one
would you prefer?

Base: all respondents by country

A comparison withpreferences for selemployment and employee #ta in earlier years

Although the EU aggregated results showed almost no variatiBrin ci t i zensdé prefere
employment in the period 20009, a more detailed look at the trends again showed large
differences between individual Member Statbs the following paragraphs, these differences are
illustrated by discussing the results of several countries.

It was noted above that Cypriots and Greeks were the most likely to say they would prefer to be self
employed. In fact, both countries haveesean increase in the preference for-sefiployment in
comparison to previous years. In Greece, this increase occurred gradually from 48% in 2002 to 60% in
2009 (+12 percentage points); nevertheless, this country has not yet reached the degree aepreferen
for selfemployment observed in 2000 (70%). In Cyprus, on the other hand, preference for self
employment was stable from 2004 to 2007, but increased by 12 percentage points from 54% in 2007 to

66% in 2009.

As in Greece, a gradualipcreasing trend ithe preference for sefmployment was seen in Finland:
it increased from 26% in 2003 to 41% in 2009 (+

path with a large increase in such a preference between the last two waves: in 2007, about a third
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(32%) of Slovenes said they would prefer to be -ssifployed; in 2009, this view was expressed by

almost one in two Slovenes (47%; +15 percentage points).

The results for Portugal showed a different picture: in 2002, 71% of Portuguese respondents said they
would prefer to be selémployed, vs. 23% who preferred employee status; in 2009, the proportion of

Portuguese with a preference for satfiployment has decreased to 5120 (percentage points), while
the proportion who would choose employee status hasasedeto 39% (+16 percentage points).

Latvia and Lithuania al so showed an

this was only seen when the results of the last two waves were compared. In fact, both countries had
seen a decreage the preference for employee status from 2004 to 2007, which was counteracted by
an increase from 2007 to 2009. For example, in 2004, 53% of Latvians said they would prefer to be an

ncrease

employee; this proportion had decreased to 33% in 2007, but incregeedi@ 48% in 2009. The
corresponding proportions for Lithuania were 39% in 2004, 30% in 2007 and 43% in 2009.

Finally, not all countries were characterised by increasing or decreasing trends in their preferences;

some countries have been stable intimeframe under review. In Sweden, for example, about a third
of respondents consistently preferred -esifployed status (3196%), while around 6 in 10 Swedes

said they would prefer to be an employee (538%0).

The choice of status in EU  25: self -employed or employee, 2000 -200 9

= being an employee

being self-employed

BELGIUM DENMARK GERMANY GREECE SPAIN

70
61 58 62 61|58 62 61 55 5858 59 g5 61 65 52 59 535654 56 6848
g N’

48 515

3636/34 3434 30/30 38 38/37 37 38 36 32 2225

,56 69| 1%%60 56 5756 52 52

F—

46/45 A5 4846 ——es
354439 4141 40 3733 3436 3534 4040

FRANCE IRELAND ITALY LUXEMBURG THE NETHERLANDS

63/ 5561
5554 55 54 5555 5|~ 96~ 57585 o|/5659 5757 5555 |59 5359 53 49 60,58
e N . M
4l ~ ——————
49 45 48
4142 424342 41 46 3643 38 4l3g 43 ™| 3538 39 394239 39 |4443 3745 35 44|41

4
33/30/35 3335

65 68 64 66
59 55

2

AUSTRIA PORTUGAL FINLAND SWEDEN UNITED KINGDOM
67 71 67 6869 69 70 68
63 5860 = 59 63 62 63 59 6159 61 6163
ST LB 580155 57 51, | oI5 54 | |50 49,45 5155 49 52
—_—l N s

48 4747 46 44 49 46
38 3736 41 ‘—\/'_/3’9 411,36 41
33/35 35 2708 23 2732 33 %] 07 57 56 26 28 35 |31 3613234 35 35 3
THE CZECH REPUBLIC ESTONIA CYPRUS LATVIA LITHUANIA
66
62 52
5554 48149 45 56 54 5350 48 58 49
e, \ -
3740 43 g 42\/45 3M3
303032 / 3238 29 33 %
HUNGARY MALTA POLAND SLOVENIA SLOVAKIA
6063 57 65
52 49,5 20 51 51 56
45 46 45 49 =48 L~
A—/ ~n/ ——
42/43/21 44 40 47
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3232 30 26
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Q1. Suppose you could choose between different kinds of jobs, which one would you prefer?

Base: allrespondents, by country (EU25)
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IntheUS residentsd6 preference for empl oy-878), &t at us
smal | decrease, however, was meeamploymentl from®l%US r es i
in 2007 to 55% in 2009. A similar trend was seen in Iceland, wherpren dent sé pref er en.
selfemployed decreased from 58% in 2004 to 52% in 2009. In Norway, on the other hand, the figures
showed an increasing preference for-seffployment: from 34% in 2007 to 41% in 2009.

The choice of status  in the US, Norway and Iceland
self -employed or employee, 2000 -2009

— being an employee being self-employed
THE UNITED STATES NORWAY ICELAND
69
67 66
59 59 61 61 wl\s‘s 40 55 58 565,
28 35 59 37 34 3736 29 35 34 34 31 3338
232888358 g8&33658 g8g8¢sg8g538
g 8 =33 5 o g 3 =338 3 o s 3 <533 3 Y

Q1. Suppose you could choose between different kinds of jobs, which one would you prefer?
Base: allrespondents, the US, Norway and Iceland

Sodo-demographic considerations

Summarising the results by soelemographic characteristics for EU respondents, it could be
concluded that men, younger interviewees, those with higher levels of education and those still in
education were more likely thaheir counterparts to prefer to be sefployed. For example, about

one in two men and a similar number of-2% yearolds expressed a preference for being-self
employed (51% and 52%, respectively), compared to about 4 in 10 women and those aged 55 and ove
(39% and 41%, respectively).

Perhaps not surprisingly, EU citizens who were alreadyeseffloyed were the most likely to express

a preference for that statiis80% said that their actual employment situation would also be their
preferred one. Among ergyees, 58% said they preferred that status, while 39% expressed a
preference tobe sef mp | oy e d . The 2009 data also confirmed
background: while 56% of respondents whose parents were (or had beemy@elfed expreed a
preference for being sedfmployed, this proportion decreased to 42% of respondents where this was

not the case.

For more details, see annex table 1b.
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1.2 Explaining the choice for self

-employment or employee status

9

EU citizens whreferred to be an employeavere most likely to give reasons related togbeurity

of employee statusto explain their choice for this type of employment. Four in 10 respondents
referred

me nt

security

t o

a

i oned wer e

and

Airegul ar and fixed

ifixed wor ki
nsuranceso (13%)

n ¢ o nrdagtora n d

ng hour so

(16 %

of

Other EU citizens mentioned certafonstraints of selfemployment as a reason for preferring

employee status nonetheless, each one of these reasons was mentioned by less than 10% of
respondents: lack of finances for selimp | oy me n't

(7%), the

employed (7%), fear of the legal and social consequences if the venture failgdlg@oof the
necessary skills to be semployed (5%), fear of having problems with authorities/bureaucracy (5%)
and lack of an appropriate business idea (4%).

About a quarter (23%) of EU citizens who preferred to be an employee gave a reasonaathiee th
ones listef: some of these respondents, for example, said they preferred to be an employee because
that would lead to less responsibilities, risks, worries or stress.

Preference for (EU27):

Employee status

Regular, fixed income

Stability of employment

Fixed working hours

Protection by social security
and/or insurances

Lack of finances for self-

Afraid of legal and social |

employment

Severity of decision

consequences if fail

Lack of skills for self-employment

Afraid of red tape, problems with
public authorities

Lack of business idea

Other

DK/NA

16

13

40

35

23

Q2. Why would you prefer to be an employee rather than

A large majority of EU citizens who expressegraference for selfemployment made this choice

Base: those who would prefer being anemployee, EU27

self -employed?

Self -employment

Personal independence/self- 1
fulfilment/interesting tasks

Freedom to choose place and time
of working

Better income prospects

Realisation of a business |
opportunity

To avoid uncertainties related to
employment

Favourable economic climate 3

To contribute to society 2

Members of family / friends are 1

self-employed | 2
Lack of attractive employment 2
opportunities |
Other
DK/NA 2

Q3. Why would you prefer to be

13

35

20

68

self -employe d rather
than an employe e?
Base: those who would prefer being self-employed, EU27

because of theeedom provided, such as personal independence{fuiitiment and the chance to do
something of personal interest (mentioned by 68%) or freedom to choose their own place and time of

° In the previous surveys, a somewhat different setotpred e d answer s
to Question 2 (employee status) and Question 3-éseffloyment). For example, in 2009, it was decided to use

separate codes for answers relatecetiular or fixed income (vs. irregular or variable income) and those related

to stability of employment.

YRespondentso

wer e
pagel6

coded

as

wa s

used

t o

a nnsl@ eategoriedw sespendeats whdid not fit in any of these categories
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work (35%). A fifth of EU citizens would prefer to be semployed because this would offer better
income prospects.

Some EU citizens harthore opportunistic reasonsfor preferring to be selémployed: 9% said it
would enable them to realise a business oppoytuB®o said it was due to the favourable economic
climate and 2% wanted to contribute to society.

Just 2% of EU citizens expressed a preference for beingregloyed because their family members

or friends were also in that category. Furthermore, xetifew EU citizens preferred to be self
employed to avoid the uncertainties of being an employee (4%) or because of the lack of attractive
employment opportunities (2%).

Somewhat more than 1 in 10 (13%) EU citizens who expressed a preference-ésrpsayiment
listed a reason other than the ones listed st.fSome of these respondents talked about the
attractiveness of being their own boss and having to face new challenges on a regular basis.

Country variationsi reasons for preferring employee stet

Security of employee status

A regular, fixed income (vs. an irregular, variable income) was mentioned most frequently as a
reason for preferring employee status by respondents in Turkey and Hungary (75% and 70%,
respectively) and least often by resgents in China (11%),Icelard and the US both 14%).
Respondents in the | atter countries, avorkdng i n t he
hoursb as a r eason -7T%),while fespondentim luhgeirgoncé agéti were the

mod likely to name this advantage of being an employee (39%).

Respondents in Turkey were also the maost prone to say they would prefer to be an employee because
this brought theprotection of social security and other insuranceq47%). In Greece, Malta,
Swalen, Iceland and the US, however, not more than 5% of respondents gave this reason.

The proportion of r estwllity ofcmpioynsentow haos Bemtageafdbeing d i
an employee ranged from about 1 in 10 respondentsiikey (10%),Austria (11%) andGermany
(12%)to two-thirds in Luxembourg (67%). In South Korea, 61% of respondents mentioned this reason
T in China, however, the figure was just 15%.

Constraints of selfemployment

Respondents in eastern European countries appeared to bikelgrihan their counterparts in other
countries (expect for China) to name some constraints of beingrsplbyed as the reason for their
preference for employee status.

For example, about a third RomanigB2%) and Hungarians (33%jould choose tdve an employee
because they did not hawequate financesto become selémployed; in Belgium, Denmark,
Finland, France, Greece, the Netherlands, Iceland and Norway, however, just 1% or 2% of respondents
gave this reason. Similarly, about a fifth Latvigth8%) and Hungarians (20%)entioned theitack

of the requisite skillsto become selémployed, compared to just 1% of respondents in ltaly, Turkey

and the US.

Chinese respondents, however, were the most likely to explain their preference for emialmgee s
because it would be (too) difficult to become satiployed: 36% mentioned a lack of finances for
selfemployment, 33% a lack of entrepreneurial skills, 22% were afraid of the legal and social
consequences if the venture failed and 15% felt thepalithave an appropriate business idea.

"Re s p o nd earsweré codeih 9 vategories respondents whdid not fit in any of these categories were
coded as fAothero.
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Reasons for respondentsd pref eirbgecooney f or empl o

(%]

£ g Sz S¢ 8 §_g 28
CE 2E ©BYg 832 233 8§83 T3 JLe Bes §8F &
E8 58 238 525 52 £2 £2 So%vsiss: &

3 HE & §32 ¢ B3 <3 £32=8gms

@ ° & 8% § g§ 8% 3% £a85E¢

o | 0 < ?
Austria 38 11 11 15 0 3 16 4 8 28
Belgium 59 38 19 18 2 2 3 3 2 2 6
Bulgaria 52 46 21 25 2 23 7 7 9 10 8
Cyprus 60 33 26 16 3 3 7 3 6 13
Czech Rep. 45 41 21 10 10 8 4 5 6
Denmark 35 22 17 9 3 5 3 4 38
Estonia 64 22 27 19 9 15 13 10 5 10 10
Finland 33 24 16 2 4 7 1 33
France 28 47 13 2 9 27
Germany 39 12 17 16 2 12 6 22
Greece 61 36 13 4 0 1 1 16
Hungary 70 41 39 29 7 33 20 11 14 16 9
Ireland 28 32 9 8 3 3 6 12 2 5 45
Italy 58 49 19 11 3 1 1 11
Latvia 39 30 24 16 3 17 18 9 17 17
Lith uania 43 37 25 24 8 20 11 7 12 8 19

Luxembourg 61 67 26 34 6 11 7 10 2 11

Malta 44 50 18 3 4 3 2 2
Netherlands 31 29 11 3 2 4 3 2 2 33
Poland 44 41 21 17 10 12 7 4 8 9 15
Portugal 41 51 18 22 2 8 3 4 5 5 13
Romania 45 29 20 13 1 32 3 2 9 6 15
Slovakia 63 48 30 16 6 14 11 2 11 4 3
Slovenia 20 27 12 8 5 3 7 4 9 26
Spain 38 52 19 21 2 7 3 5 3 6 9
Sweden 30 24 13 3 3 5 3 6 5 41
UK 28 37 4 7 6 5 10 8 3 2 52
Croatia 59 47 31 13 7 6 3 2 7 2 10
Iceland 14 29 5 0 1 3 7 3 2 51
Norway 24 22 15 3 2 6 8 2 1 33
Switzerland 34 15 20 12 2 6 3 6 3 6 28
Turkey 75 10 28 47 2 6 1 1 1 4 6
us 14 21 2 4 1 5 2 3 63
China 11 15 6 9 15 36 33 6 6 22 22
Japan 24 46 11 7 8 8 12 17 2 6 13
South Korea 57 61 24 21 8 17 18 11 11 19 3

Q2. Why would  you prefer to be an employee rather than self -employed?
Note: % fidonod6t know

Base: those who would prefer being an employee, by countn
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The chart below lists, for each country, the three most frequently selected reasons whyergspon
said they would prefer employee status. Across almost all countries, respondents were more likely to
say they would prefer employee status by listing its advantages rather than by explaining the
difficulties linked to seemployment.

As noted aboveChina was the notable exception: the three reasons that were most frequently listed by

Chi

nese

selfe mpl oyedo

SOC

al

Preference for employee status

Regular, fixed income
Stability of employment

Fixed working hours |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income |

Stability of employment

Fixed working hours |

Stability of employment |

Regular, fixed income

Severity of decision |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income |

Severity of decision

Social security

Regular, fixed income |

Lack of finances

Stability of employment |

Regular, fixed income |

Stability of employment

Fixed working hours |

Regular, fixed income

Stability of employment

Fixed working hours |

Regular, fixed income |

Fixed working hours

Stability of employment |

Lack of finances |

Lack of skills

Consequences if fail :

respondents

t o

(mentioned

BE 59 Regular, fixed income
38 Stability of employment

19 Social security |

DK 35 Regular, fixed income |
22 Fixed working hours

17 Social security |
EL 61 Stability of employment
36 Regular, fixed income

13 Social security |

IE 32 Regular, fixed income |
28 Stability of employment

12 Fixed working hours |

LV 39 Regular, fixed income |

30 Stability of employment |

24 Fixed working hours |
HU 59 Stability of employment
36 Regular, fixed income

29 Fixed working hours |
AT 38 Regular, fixed income
16 Stability of employment

15 Fixed working hours |
RO 45 Stability of employment
32 Regular, fixed income

29 Fixed working hours |

FI' 33 Regular, fixed income |
24 Stability of employment

16 Fixed working hours |
HR 59 Regular, fixed income

47  Stability of employment |

31 Fixed working hours |

CH 34 Regular, fixed income |

20 Social security |

15 Fixed working hours |
CN 36 Stability of employment
33 Regular, fixed income

22 Fixed working hours |

Q2. Why would you prefer to be an employee rather than self

consequences if

BG

1 ES

1 MT

1 PL

KR

expl ain

by
t h

52
46

25

DE 39

17

16

52
38
21

49
19

43
37
25

LT

50
44
18

44
41
21

Tsi 27

20
12

SE 30

24
13

1NO 24

22
15

TR
47
28

57
24

Not e:

el r

75Stability of employment

61 Stability of employment

their

choice

of

36%3) 3 %)i aa nlda cfka offe atrh eo f

ventur e

(three most mention ed reasons- by country)

CzZ 45
41

21

Regular, fixed income

Stability of employment

Fixed working hours |

Regular, fixed income
Fixed working hours
Stability of employment |

EE
27
22

1 FR

47
28
13

Stability of employment
Regular, fixed income |
Fixed working hours |

cYy
33
26

Regular, fixed income
Stability of employment |
Fixed working hours |

Stability of employment |
Regular, fixed income |
Social security |

LU
34

TONE 31
29
11

Regular, fixed income
Stability of employment |
Fixed working hours |

1 PT

51
41
22

Stability of employment
Regular, fixed income |
Social security |

Regular, fixed income
Stability of employment |
Fixed working hours |

SK
48
30

Stability of employment :
Regular, fixed income |
Lack of skills |

Uk 37
28

10

st 29
14

Stability of employment
Regular, fixed income
Severity of decision | 7

Jus 21
Regular, fixed income | 14

Fixed working hour | 7

46
24
17
-employed?
reasonso e

JP
Regular, fixed income |
Severity of decision |

AOt her

Base those who would prefer being an employee by country

64

60

61

63

X

fail edbo

pagel9

(22



Analytical report Flash EB N° 283 1 Entrepreneurship

Country variationsi reasons for preferring selfemployment

Across all EU Member States, more than half of respondents who expressddrenpesfor self
employment made this choice because they associated pevighnal independence, sefulfiiment

and the chance to do something of personal interesthe proportion selecting this reason ranged
from less than half in Iceland and JapaB%445%) to more than 8 in 10 respondents in Hungary
(83%).

T h ereedom to choose their own place and time of wotk was most frequently
respondents in Luxembourg (68%). In IrelaBduth KoreaHungary andhe UK, between 47% and

54% of respndents gave this reason. Respondents in Germany and Greece, on the other hand, were
the least likely to name this particular advantage of beingesgiloyed (21% and 18%, respectively).

The proportion of respondents who would prefer to beesafiloyedbecause it would offebetter
income prospectganged from less than 4% in Finland to 60% in Hungary. Other countries where less
than a tenth of interviewees listed this reason iegkand, Norway, Switzerlandrrance, Japaand

the Netherland§%-9%). Croatia,Slovakia and.ithuania,on the other hand, were closer to Hungary;
between 44% and 48% of respondents thought they would have better income prospects.

Respondents in Hungary and Slovakia were not only among the most likely to prefer to-be self
enployed because this would offer better income prospects, but also because it would avoid the
uncertainties of being an employeé20% and 16%, respectively). This reason was also important for
21% of respondents in South Korea. However, in half of the deantess than 5% of respondents

said they would prefer setfimployment to avoid the uncertainties of being an employee.

In 20 of the 36 countries surveyed, 10% or more respondents said they would like techeptmyied
as it would enable them teealise a particular business opportunity Respondents itHungary
(26%), the Czech Republi€24%) andPortugal (20%)were the most likely to give this reason. The
proportions of respondents, however, who said they would preferersplbyment due toa
favourable economic climateor because they wanted ¢tontribute to society was below 10% in
almost all countries.

In just a few countries, more than 1 in 20 respondents said they would prefer to-e@melfed
because of thiack of attractive employment oppotunities (for example, 7% in Bulgaria and 8% in
Turkey). Similarly, in almost all countries surveyed, choosing to beesgiloyed becaustamily
members or friends were in that categorywas not a determining factor. The only exceptions were
Japan and Huragy where, respectively, 15% and 10% of respondents mentioned that their preference
to be sefemployed was influenced by a similar background of family members or friends.
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Reasons for respondent s-&mpoynefte i byrcaustry f or sel f
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Austria 69 24 14 8 1 1 1 2 3 14
Belgium 57 24 15 16 4 4 3 2 3
Bulgaria 68 34 29 10 10 4 5 7 3
Cyprus 81 31 24 10 9 3 5 2 2
Czech Rep. 69 28 29 24 4 1 6 5 3 1
Denmark 54 39 10 8 3 2 0 1 3 28
Estonia 79 43 34 17 5 7 13 6 2 3
Finland 80 25 4 3 2 2 2 2 16
France 74 44 8 4 1 2 1 1 12
Germany 73 21 12 3 2 4 1 2 15
Greece 68 18 22 3 6 1 1 1 1 13
Hungary 83 48 60 26 11 6 20 14 15 8
Ireland 56 47 12 2 0 0 1 0 1 29
Italy 59 36 22 13 2 1 4 2 2 4
Latvia 72 28 26 12 2 9 12 1 2 14
Lithuania 67 31 48 14 3 7 4 2 11
Luxembourg 74 68 21 18 6 6 2 2
Malta 61 24 25 7 1 2 1 3
Netherlands 55 29 9 3 1 1 1 19
Poland 71 31 32 11 3 2 11 2 2 7
Portugal 75 23 23 20 6 6 3 3 2
Romania 55 30 39 14 1 8 10 2 5 15
Slovakia 73 39 46 17 6 0 16 1 5 1
Slovenia 54 32 14 13 1 2 5 0 0 18
Spain 76 36 14 6 5 2 2 3 3 6
Sweden 54 37 12 13 4 5 5 2 5 22
UK 65 54 26 6 0 1 1 2 1 32
Croatia 62 37 44 17 2 2 9 2 2 2
Iceland 43 42 2 2 2 3 2 31
Norway 54 37 8 2 2 0 1 2 18
Switzerland 68 31 2 1 2 3 2 16
Turkey 70 30 25 11 8 11 6 8 5 5
usS 51 23 7 2 1 1 1 0 0 42
China 69 37 30 1 3 3 6 2 1 6
Japan 45 38 8 12 5 3 6 3 10 10
South Korea 57 47 34 18 6 10 21 8 5 4

Q3. Why would you

prefer to be self -employed rather than an employee?
Note: % fidond6t know

Base: those who would prefer being selfemployed, by country
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Across al l countries, Aper sonadalulifndeneen denacpep,e air
number one reason why respondents would opt to besglioyed. Furthermore, in most countries,

the proportion of respondents who selected this reason was considerably higher than the proportions
selecting any of the other reasons listed in the survey

For example, threquarters of Spanish respondents would prefer to beesgifoyed because they
associated this with personal independence, interesting tasks ahdfib@iént (76%!1 first position);
roughly half as many referred to the freedom hoase their own place and time of work (36%
second position) and one in seven would prefer to beesgifoyed because this would provide better

income prospects (14%third position).

page22

Preference for

self -employ ment (three most mention ed reasons- by country)

Personal independence : BE 57 Personal independence :BG 68 Personal independence :CZ 69
Flexibility place/time | 24 Flexibility place/time | 34 Better income prospects | 29
Business opportunity | 16 Better income prospects | 29 Flexibility place/time 28

Personal independence : DK 54 Personal independence :DE 73  Personal independence :EE 79
Flexibility place/time | 39 Flexibility place/time | 21 Flexibility place/time | 43

Better income prospects | 10 Better income prospects || 12 Better income prospects | 34

Personal independence |EL 68  Personal independence |ES 76  Personal independence |FR 74

Better income prospects | 22 Flexibility place/time | 36 Flexibility place/time | 44
Flexibility place/time 18 Better income prospects | 14 Better income prospects | 8

Personal independence : IE 56 Personal independence :IT 59 Personal independence :CY 81

Flexibility place/time | 47 Flexibility place/time | 36 Flexibility place/time | 31
Better income prospects ] 12 Better income prospects ] 22 Better income prospects ) 24
Personal independence : LV 72  Personal independence :|_T 67 Personal independence :LU 74
Flexibility place/time | 28 Better income prospects | 48 Flexibility place/time | 68
Better income prospects | 26 Flexibility place/time 31 Better income prospects | 21
Personal independence : HU 83 Personal independence :MT 61 Personal independence :NL 55
Better income prospects | 60 Better income prospects | 25 Flexibility place/time | 29
Flexibility place/time 48 Flexibility place/time 24 Better income prospects || 9
Personal independence :AT 69  Personal independence :PL 71  Personal independence :PT 75
Flexibility place/time | 24 Better income prospects | 32 Better income prospects | 23
Better income prospects | 14 Flexibility place/time 31 Flexibility place/time 23
Personal independence : RO 55 Personal independence :SI 54 Personal independence :SK 73
Better income prospects | 39 Flexibility place/time | 32 Better income prospects | 46
Flexibility place/time 30 Better income prospects | 14 Flexibility place/time 39

Personal independence |Fl 80 Personal independence |SE | 54 Personal independence |y 65

Flexibility place/time | 25 Flexibility place/time | 37 Flexibility place/time | 54
Better income prospects | 4 Business opportunity | 13 Better income prospects | 26
Personal independence : HR 62 Personal independence :NO 54 Personal independence :IS 43
Better income prospects | 44 Flexibility place/time | 37 Flexibility place/time | 42

Flexibility place/time 37 Business opportunity | 8 Better income prospects | 6

Personal independence : CH 68 Personal independence :TR 70  Personal independence :US 51
Flexibility place/time | 31 Flexibility place/time | 30 Flexibility place/time | 23

Better income prospects | 7 Better income prospects | 25 Better income prospects | 7
Personal independence : CN 69 Personal independence :KR 57 Personal independence :JP 45
Flexibility place/time | 37 Flexibility place/time | 47 Flexibility place/time | 38
Better income prospects | 30 Better income prospects | 34 Business opportunity | 12
Q3. Why would you prefer to be self -employe d ratherthan an employe e?
Note: fAOther reasonso ex

Base: those who would prefer being selfemployed, by country
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Sociedemographic consideratia

Reasons for preferring employee status

Throughout the EU, across all soclemographic segments, respondent® preferred to be an
empl oyee were most | ikely to mention a Aregul ar
reasons for this chce.

A fAiregul ar and fixed i ncome 654 yearslds Mo¥%6us. 33%okHuent | y
24 yearolds), respondents with the lowest level of education (46% vs. 36% of the most educated
respondents), respondents who found it hard to manageorcurrent household income (4784%

vs. 33% of those who could live comfortably on their current income) and by currentgngatfyed

respondents (52% vs. 36% of employees). No group stood out as being particularly more likely to
select fisempli bymgnonod as a reason to prefer empl o

The 1524 yearolds and fult i me st udents were the | east i kel y
fixed incomed as a reason to opt for empty,oyee s
such as fdAstability of e3n2p%)o yamedh t o p r(omteenct tiioomre do fby

ot her i nsur anc e-$080). Omilenther liandetkey Wweye sdn@what more likely to list
certain constraints of sefmployment. For example, 7% 1524 yearolds and fultime students
mentioned the lack of an appropriate business idea that would allow them tedvaeifed, compared

to 3%4% of older respondents and those who had completed their education.

The proportion of respondents whoowd choose to be an employee because they did not have
adequate finances was highest among manual workers (14% vs. 5% of employees) and those who
found it very hard to manage on their current household income (16% vs. 3% of those who could live
comfortaby on their current income).

Reasons for preferring sedimployment

Throughout the EU, across all sodlemographic segmentshout twethirds, or more, of respondents
who expressed a preference for gatiployment associated this type of employmenh wigrsonal
independence, sdifilflment and the chance to do something of personal interest-{&4%9.

Other reasons for choosing sethployment, across atbcicdemographic segmentw,er e fAfr eedor
to choose a place and tprmes pdc twsod .k 0T haen dr ensbeltttse rf
however, showed a larger variation across groups than the results discussed in the previous paragraph.
For example, while about a quarter 0£3% yearolds would prefer to be seéimployed because of
betterincome prospects, this reason was selected by just 16% of over SdldeaBimilarly, 37% of

respondents with the highest level of education would prefer to bemplbyed because of the

freedom to choose their own place and time of work, compare@%oo? respondents with the lowest

level of education.

For more details, see annex table 2b and 3b.

page23



Analytical report Flash EB N° 283 1 Entrepreneurship

2. The image of entrepreneurs in society

The second chapter presents a picture of peopl et
at the mage of entrepreneurs (both positive or negative) in the countries included in this study, while
the second section presents results for entrepr e
professional groups, such as civil servants or seréoagers.

2.1 How e ntrepreneurs are regarded

Almost 9 in 10 EU citizens agreed that entrepreneurs were job creatorstf@dfflyagreed with this
statement and 57%omewhatagreed. A large majority also thought that entrepreneurs created new
products ad services and were therefore of benefit to society in géhe2aPb stronglyagreed and
57%somewhagtgreed. Just about a tenth (11%) of interviewees had doubts about the former statement
and about a sixth (18%) disagreed with the latter one.

Interviewees were considerably less likely to agree with the negatfeetyulated statements about
entrepreneurs. Nonetheless, 54% of EU citizens agreed that entrepreneurs only thought about their
own wallet (18% strongly agreed and 36%somewhatagreed) and half %) thought that
entrepreneurs expl oi tseahglyagrebdeand 3pmewhabgieed). wmut k (1 3 9
4 in 10 (41%) interviewees disagreed that entrepreneurs focused on making money for themselves and

a similar proportion (44%) did not agre@ath entr epreneur s exploited ot he

Entrepeneur 5BU2Y mage

m Strongly agree  m Agree Disagree Strongly disagree DK/NA

Entrepreneurs are job creators

Entrepreneurs create new products and
services and benefit us all

Entrepreneurs think only about their
own wallet

Entrepreneurs exploit other people's
work

Q7.1 am going to read you another list of statements. Please tell me, do
you agree or disagree with them?
Base: all respondents EU27

2yn 2
us al
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Analytical report

Country variations

Interviewees across all countries included in the survey were in agreememittépteneurs were job

creators. In the EU, the total level of agreemént
ranged from 81% in Romania to 97% in Finland. More than 9 in 10 respondents also agreed with this

e. t he

sum of

Aistrongly

statement irBwitzerland Norway, the USand Iceland(92%-96%). In Turkey and China, respectively,
85% and 88% of respondents agreed that entrepreneurs were job creators. Croatia, Japan and South
Korea were the only countries where the level of agreement dropped below 809%6%3%

Focusing on those respondents who expressedg agreemerthat entepreneurs were job creators,

the US stood out with 60% of interviewees who felt that way. In Austria and Estonia, about half of
respondentstrongly agreedwith this statement (52% and 49%, respectively); in the Netherlands,
however, just 10% of interviewes held that opinion.

AENtrepreneurs are job creators 0

m Strongly agree

Fl
LT
LV
SE
DK

us

CN
KR
JP

HAgree

39
34
46
40
25
38
49
28
52
10
29
28
39
<z
35
23
29
30
23
32
17
24
28
25
22
36
25
20

33
26
46
12
22

60
32

17
19

Disagree

Strongly disagree DK/NA

58 3
(4 112
49 31
52 413
67 7 Qa
52 6
41 7
62 7
38 6
80 8
60 9
60 715
49 9 21
54 9 21
53 10 12
64 10 03
58 8 14
Y4 9 22
63 12 1
53 10 32
68 12 ®
61 11 22
57 9 24
60 11 13
63 12 21
49 Ol 3 4
57 13 14
61 10 2 7

63 a3

68 403

46 6 12

73 11 03
51 18 5 5

56 9 20
59 16 2
56 18 2

Q7. 1am going to read you another list of statements. Please tell me, do

you agree or disagree with them?
Base: all respondents by country
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Looking at individual country results for the previous statement and the onerttiapreneurs
created new products and services and were therefore of benefit to everyosanilarities could be
seenjfor example:

1 Respondents in Finlanthe USand Icelandwvere not only among the most likely to agree that
entrepreneurs were job creators, but they also most frequently thought that entrepreneurs created
new products and services and benefited societeireral(97%, 93% and 90%, respectively)
Additionally, US residents were once more the most likehsttongly agreewith the latter
statement (56%).

1 Respondents in Croatia, on the other hand, were the least liable to agree with both statements: 73%
agreed that entrepreneurs were job creators and 60% agreed that they created new products and
services and were of benefit to everyone. Dutch respondents, howevei, amere agairi the
least likely to expresstrong agreemern(6%).

The individual countryresults for the two statements differed in the extent of variation in the total
levels of (dis)agreement. For example, while less than a quarter of respondents across all of the
surveyed countries disagreed that entrepreneurs were job creators, the digalgreement for the
statement that entrepreneurs created new products and services, and were therefore beneficial to
society in general, ranged from virtually no Finnish respondents to a third of Croats.

NENtrepreneurs create new products and services
and benefitus all 0
m Strongly agree  m Agree Disagree Strongly disagree DK/NA

Fl 27 70 2
DK 24 66 7 03
IE 33 55 6 23
EE 41 46 9 14
ES 20 66 ORN13
MT 25 62 8 15
LT 33 53 10 23
LV 33 51 12 22
AT 33 Gl 11 32
UK 28 55 10 4 4
DE 21 61 15 12
PT 23 57 12 1 8
PL 24 56 14 15
SE 26 53 11 1 8
Ccz 28 51 16 23
EU27 21 Y4 15 34
SK 14 63 18 23
NL B 71 18 15
RO 14 61 15 37
CY 17 57 19 24
EL 23 52 17 6 2
HU 22 51 18 3 6
FR 20 53 17 7 4
Sl 16 56 21 582
LU 21 il 21 4 4
IT 17 53 20 27
BE 16 54 20 3 7
BG 21 46 25 35
1S 24 66 615
NO 20 67 8 24
TR 7 72 17 13
CH 29 49 16 24
HR 19 41 25 8 7
us 56 37 421
CN 35 52 1 20
JP 17 58 16 2 6
KR 16 58 19 205

Q7. 1am going to read you another list of statements. Please tell me, do
you agree or disagree with them?
Base: all respondents by country
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In the EU the proportion of respondents whisagreedhatentrepreneurs only thought about their

wallet ranged from 21% in Greece to 72% in Denmark. Countries where a majority of respondents
disagreed with the statement were Denmark (see above), Finland (67%ettiexlands (61%),
Sweden (60%) and Ireland (58%). In Cyprus and Bulgaria, as in Greece, a quarter of respondents or
less disagreed (23% and 25%, respectively these three countries, at least 7 inafdeedthat
entrepreneurs focused on their own sof78% in Greece, 75% in Cyprus and 71% in Bulgaria

A large variation in the total level of disagreement was also seen across the other countries included in
this study. For example, while just over a quarter of respondents in Croatia disagreed that
entrepreneurs only thought about their wallet, this proportion increased to more thirdean the

US (67%), Norway (73%) and Iceland (76%). It is also worth noting that the US again stood out from
the pack with 35% of respondents wdtoongly disageedwith this statement.

Focusing on those choosing the more extreme (negative) respaesahose whastrongly agreed

that entrepreneurs focused on their own prdfiis was noted that the proportion of interviewees
selecting this response rangednirtess than 5% in Denmark, Finland, the Netherlands and Iceland to
3 in 10 or more respondents in Cyp(8%%), Croatia (32%)Bulgaria(35%)and Greec¢43%).

AENtrepreneurs think only about their own wallet 0

Strongly disagree Disagree mAgree mStrongly agree DK/NA

DK 13 59 4
FI | 1 56 |28 4l
NL |5 56 33 3K
SE | 14 46 6
IE 12 46 L 2r 14 K]
AT | 11 38 5
LV |5 44 31 10 W
DE | 7 41 5
FR | 16 30 3 18 [
UK | 13 34 6
LU | 13 32 3% 17 K
PT |5 39 8
BE | 9 33 7
Cz | 8 34 4
EU27 | 8 33 5
HU |6 30 5
IT | 8 27 7
ES |3 30 47 18 W
LT |5 29 5
EE |4 29 4
PL |4 28 5
Sl |6 25 3 30 4
MT |3 26 7
RO |3 24 7
SK 1 26 423 K
BG |3 22 3 3 K
CY |3 20 431K
EL |5 16 I - H |
IS | 19 57 6
NO | 14 59 4
CH | 13 37 4
TR |5 36 4
HR | 7 20 3 32}
us | 35 32 |21 10
CN | 22 34
JP | 6 44 6
KR |2 35 6

Q7.1 am going to read you another list of statements. Please tell me, do
you agree or disagree with them?
Base: all respondents by country
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Respondents in Iceland and Denmark were also the most li&etljjsagreethat entrepreneurs

exploited

ot h &#7% pne @394, respectivalyp Hdwever, while just 15% of Danes

stronglydisagreed with this statement, almost twice as many Icelanders did so (28%). Respondents in

the US were once more the mdkely tostronglyd i sagr e e

work (34%).

t hat

entrepreneurs

As for the previous statement, in a majority of countries in this study, more than half of respondents

agreed

t hat

entrepreneurs

e X @ &nd Greeea] mooet thare threep e 0 p |

guarters of respondents accepted this proposition (79% and 77%, respectively). Other countries, where
the total level of agreement was above 70%, included Cyprus, Estonia, Slovenia and Slovakia (72%
73%). The Greeks, howeveavere the most likely to have no doubt at all that entrepreneurs exploited

p e 6 p7Rostidrygly ageedlkth the statement.

ot her

page28

AEnNt repreneurs exploit ®ther

Strongly disagree Disagree mAgree mStrongly agree DK/NA
DK | 15 60 |18 4K
IE 12 48 4
DE | 10 49 5
AT | 18 41 7
Cz 17 39 8
UK 13 39 9
BE | 10 42 7
FR 17 34 3 15 K
FI. | 9 42 42 6
HU 11 34 6

EU27 | 9 35 6
NL |2 42 48 5K
LV | 8 35 42 12 P
IT | 8 33 7
ES |4 36 47 10 K
LU 7 31 49 10 [¥
SE 10 27 43 7 12
PT |5 32 10
RO | 6 22 9
MT |3 23 48 17 10
BG |6 20 4 30 M
SK |3 21 5 2 K
PL |3 21 7
Sl |4 20 4 31 K
CY |3 21 47 2 [
EE |4 18 7
EL |6 e 40 37
LT [2rde I I T 2
1S 28 49 12 2]
NO | 10 53 8
CH 17 44 6
TR |3 47 39 M 5
HR 8 18 36 32 6
us 34 34 21 10 V]
CN | 23 34 29 15 |
KR |3 36 7
JP |4 28 10

Q7. 1am going to read you another list of statements. Please tell me, do

you agree or disagree with them?
Base: all respondents by country
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Soci et y éndrepreneersva corfiparison between 2007 and 2009

A comparison, btween 2007 and 2009 results, concerning the extent to which respondents agreed that
entrepreneurs were job creatordid not show any significant change (2007: 83%86 and 2009:

85%%97%).

For the two negative statements, on the other hand, a less/gdsithd was observedin many
countries, respondents were now more likely to agree that entrepreneurs only thought about their
wal l et or that they exploited other peopleds wor

The chart below compares the levels of agreement and disagreement imr2D@0D09 for the
statement thaentrepreneurs only thought about their own wallet this shows that the level of
agreement has increased most significantly in Estonia and Slovakia. In 2007, 43% of Estonians and
49% of Slovaks thought that entrepreneurs dhbught about their wallet; however, in 2009, these
proportions increased to 64% and 69%, respectively. Other countries with a large increase in the level
of agreement included Malta (+14 percentage points), Hungary and the Czech Republic (both +13) and

Austria (+12).

Norway was the only country where the proportion of respondents who disagreed with this negative
image of entrepreneurs increased by more than five percentage points (from 66% in 2007 to 73% in

2009; +7 percentage points).

Y

AEntrepreneurs think only about their own wallet 0
Comparison 2007-2009 (EU25, Norway, Iceland and the US)
FI283 (2009) FI192 (2007)
Disagree mAgree DK/NA
DK 72 [ 24 M DK 73 22
Fl | 68 Fl | 68 27
NL | 61 |36 ¢ NL | 61 34 |5
SE | 60 |34 [0 SE | 64 7
IE 57 40§ IE 61 37
AT | 49 I R AT | 54 12
Lv 48 Lv 49 7
DE | 48 47 B DE | 54 8
FR 47 50 @J FR 52 43 |
UK | 46 YT © UK | 56 T £
LU 45 | 53 4 ] 44 11
PT | 43 8 PT | 42 IR 10
EU25 | 43 I EU25 | 48 7
BE | 43 7 BE | 46 7
Ccz | 42 I S Cz | 43 16
HU | 36 59 | HU | 42 12
IT 35 7 IT 42 8
ES [ 34 ES |82 IV
LT | 33 62 B LT | 43 53 B
EE |32 IS EE | 44 13
PL 32 I 5 PL 35 8
SI st sl | 37 57 ¢
MT 29 7 MT 40 10
SK |27 I R SK | 38 13
Cy |23 I S 3 Cy |23 7R 5
EL |21 EL |28 I
IS | 75 6 IS | 81 7
NO | 73 |23 I NO | 66 8
us | 67 31 % us | 74 |24 4]

Q7(2009)/Q10(2007). | am going to read you another list of statements. Please tell me,
do you agree or disagree with them?
FL283 (2009) =) asgurne ecifongin(disi)ia g r e «
Base: all respondents EU25, Norway, Iceland and the US
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Estonia and Slovakia were also characterised by some of the largest increases in negative perceptions
when looking at the second negative statenieatnt r e pr eneur s expl oiilnhed ot h
2007, 55% of Slovaks and 63% of Estoniangr eed t hat entrepreneurs exp
in the current wave, however, almost thopmrters agreed that this was the case (73% and 72%,
respectively). Other countries where respondents were now considerably more likely to agree with this
negative image of entrepreneurs included Luxembourg (+18 percentage points), Austria and Italy
(both +12). No countries were characterised by a significant positive trend (i.e. an increase in the
proportion of respondents who disagreed with the statement).

AEnt repreneurs exploit @ther peop
Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009) FI192 (2007)
Disagree HAgree DK/NA

DK | 75 |22 & DK | 73 | 21 6
IE 60 36 [ IE 66 |30 [
DE | 59 I DE | 61 10

AT 58 35 AT 58 19
cz | 57 8 cz | 57 16
UK | 52 9 UK | 55 7
BE | 51 7 BE | 57 8
FR 51 TR 3 FR 52 42 [
Fl | 50 48 4 Fl | 55 7
EU25 46 VI 6  EU25 49 9
HU | 45 - R © HU | 45 |40 N
NL 44 53 K NL 48 47 B
LV | 43 54 5 LV | 44 50 [
IT 4 7 IT 51 9
ES | 4 |57 g ES | 40 10
LU 38 - I LU 44 15
SE |38 12 SE | 44 13
PT | 36 10 PT | 36 11
MT [ 26 IR 10 MT | 39 17
SK 247 I I SK 35 11
PL |2z IS N PL |22 I ©
SI |24 I R 3 Sl |26 7
CY |24 N 7R CY |26 N
EE |22 7 EE 27 10
EL |21 EL 726 I
LT |18 I N 3 LT |23 I 7R 5
IS | 77 9 IS | 77 9
NO | 63 8 NO | 64 12
us | 68 314 us | 69 |26 [

Q7(2009)/Q10(2007). | am going to read you another list of statements. Please tell me,
do you agree or disagree with them?
FL283 (2009) ) asgurne ecifonghn(disi)ia g r e
Base: all respondents EU25, Norway, Iceland and the US

Sociedemographic considerations

For the EU countries, at least 8 in 10 respondents in each of thedsocdmraphic segments agreed

that entrepreneurs were job creators. Similarly, at least 7 in 10 respondents acegsatits in the

EU agreed that entrepreneurs created new products and services and were therefore of benefit to
society in general. The results for the negatifelynulated statements, however, showed more
variation across socidemographic segments.

Young EU citizens and those with a higher level of education were more likely than their counterparts
to disagreewith both negative statements about entrepreneurs. For example, about haktiofefull
students and respondents with the highest level of edochsagreedhat entrepreneurs only thought
about their own wallet (48% and 51%, respectively); this proportion decreased to 32% for the least
educated respondents. Similarly, half of26yearolds disagreedthat entrepreneurs exploited other

p e o pwokk,dust this proportion decreased to 39% for the over 54qldar
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The results by occupational status showed that manual workers were the least likely to reject the
negative statements about entrepreneurs. For example, 31% of manual viiskgreed that
entrepreneurs only thought about their own wallet, compared to 38% w@faring respondents and

47% of employees. Not unexpectedly, satiployed respondents had the most positive image of
entrepreneurs: 60%isagreedthat entrepreneurs only thoughibout their own wallet and a similar

proportion (61%Myisagreed hat entrepreneurs exploited other p

As for selfemployed respondents, those with an entrepreneurial family background were somewhat
more likely todisagreewith the negativelydrmulated statements. For example, 48% of respondents
where both parents were selihployed and 45% of those with one satiployed parentlisagreed

that entrepreneurs only thought about their own wallet; the corresponding proportion for respondents
fromen Aempl oyeed background was 41%.

Finally, respondent sé6 household income also had
those without financial difficulties were the most likely to accept the positive image and to reject the
negative image of érepreneurs presented in the four statements. For example, a slim majority (52%)

of respondents who said they could live comfortably on their current household idsameeedhat
entrepreneurs only thought about their wallet; this was about twice gsasidnose who found it very

hard to manage on their current income (25%).

For more details, see annex tables 10b through 13b.

2.2 Attitudes towards entrepreneurs vs. other professional classes

When asked to give approval ratings of different profestiolaases, 58% of EU citizens said they

had arather favourableopinion about people working in tH#eral professions(such as lawyers,

architects etc.); this group of professionals received the highest ratitrgpreneurs followed in

second positoniwt h 49% of respondents who gave a fArathe
less than 10% of EU citizens hadagher unfavourablepinion (7% and 9%, respectively).

Slightly more than a third of EU citizens hadagher favourableopinion ofcivil servants(35%) and
about a quarter had such an attitude abentor managers in large production companie§5%) or
managers in banks or similar institutions (25%). For both groups of managers, however,
respondents with an unfavourahdpinion outnumberedhose with a favourable view: 32% of EU
citizens had aather unfavourableopinion about senior managers in large production companies and
38% held such a negative attitude about managers in banks or similar institutions.

Finally, politicians received tle lowest favourability ratings: a majority (55%) of EU citizens said that
they had aather unfavourablepinion about politicians and just 12% harchther favourableopinion
about this group.

Image of entrepreneurs compared to other groups T EU27
m Rather favourable Neutral Rather unfavourable DK/NA
Liberal professions 32 7 3
Entrepreneurs 39 9 3
Civil servants 24 8
Top-managers in large production 22 6
companies
Managers in a bank or similar
P 38 5
institution
Politicians 55 4

Q15. What is your opinion about the following groups of persons? Is it ...
Base: all respondents EU27
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Country variations

The proprtion of EU citizens who had a favourable opinion abentrepreneurs showed a large

variation across the 27 EU Member States. While 83% of Danes and 78% of Finnsratidra
favourableopinion about entrepreneurs, this proportion dropped to 26% ofafiang. In Hungary, a

fifth of respondents said they hadagher unfavourablepinion about entrepreneursa figure similar

to the situation inPoland, Slovenia Greece and Bulgarig bet ween 18% and 20%
unfavourabl ed responses).

Respondentailceland and the US (82% and 73%, respectively) shared the favourable attitude of the
Danes and Finns. In China, 40% of respondents lrathar favourableopinion about entrepreneurs,

while 6% had an unfavourable attitude. RespondenSouth KoreaCroatia and Japarhowever,

were less positive: less than a third (36286) of respondents in these countries hachther
favourableo pi ni on about entrepreneurs and roughly a
(15%-17%).

Image of entrepreneurs

m Rather favourable Neutral Rather unfavourable DK/NA

DK 83 16 n
Fl 78 19 21
IE 64 28 6 2

FR 62 32 61

PT 61 27 8 4

LU 59 33 6 1
IT 59 28 8

NL 56 34
RO 52 38
LV 51 37 6
SE 51 31 9 10
BE 50 38 6 6
LT 50 40 7 3

MT 50 39 ol 7

EU27 49 39 9 3
EE 49 41 5 4
AT 48 44 6 2
ES 48 38 13 2

UK 47 44 7 2
CY 45 40 14 2
Cz 44 49 71

DE 43 49 6 1
Sl 43 37 18 3
EL 40 39 19 2
BG 35 42 20 3

SK 34 52 13 1
PL 33 46 18 3
HU 26 49 20 5

IS 82 16 n
NO 62 32 4 3
TR 62 23 10 5
CH 55 37 ol 3
HR 32 47 17 4

us 73 24 31

CN 40 53 61
JP 32 53 15 1
KR 30 47 17 6

Q15. What is your opinion about the following groups of persons? Is it ...
Base: all respondents by country
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Comparing favourability ratings of entrepreneurs to other professional classes, such as civil servants or
senior managers, it was noted that there were seven countries where entrepreneurs were ranked above
everyone el se: Denmbheé& (88pofisasherl|l ¢éavandabp82n)
(73%), Ireland (64%), Norway (62%) and Portugal (61%). In other words, respondents in these

countries were more likely to haveather favourableopinion about entrepreneurs than they were to

express sth an opinion about any other professional groups.

In most other countries, however, respondents were most likely to haleea favourableopinion

about individuals working in the liberal professions, most frequently followed by entrepreneurs; for
example, 70% of French respondents had a favourable opinion about those working in the liberal
professions (first position) and 62% had such an opinion about entrepreneurs (second position).

The chart below, however, also illustrates the overall high fabdilyaratings received by
entrepreneurs in countries such as Denmark and Iceland and the overall low ratings in countries such
as Hungary and Slovakia. For example, more than 6 in 10 Danes hatldea favourableopinion

about entrepreneurs (83%), cigérvants (71%) and individuals working in the liberal professions
(61%). In Hungary and Slovakia, on the other hand, the favourability ratings for all three of those
professional groups remained below 40%.

Favourability ratings of professional classes (t hr ee fimost f av
Liberal professions : BE 55 Liberal professions : BG 61 Liberal professions : Ccz 47
Entrepreneurs | 50 Civilservants | 43 Entrepreneurs | 44
Civilservants | 39 Managers in banks | 39 Civilservants | 31
Entrepreneurs | DK 83  Liberal professions | DE 58 Liberal professions |'EE 53
Civilservants | 71 Entrepreneurs | 43 Entrepreneurs | 49
Liberal professions ] 61 Civil servants | 23 Top-managers ] 36
Liberal professions : EL 56 Liberal professions : ES 56 Liberal professions : FR 70
Entrepreneurs | 40 Entrepreneurs | 48 Entrepreneurs | 62
Civilservants | 28 Civilservants | 36 Civilservants | 50
Entrepreneurs IE 64 Liberal professions : IT 61 Liberal professions CY 68
Liberal professions | 58 Entrepreneurs | 59 Managers in banks | 50
Civil servants | 51 Civilservants | 47 Top-managers | 45
Liberal professions : LV 62 Liberal professions : LT 54 Liberal professions : LU 70
Entrepreneurs | 51 Entrepreneurs | 50 Entrepreneurs | 59
Top-managers | 32 Civilservants | 33 Civilservants | 52
Liberal professions |HU' 38 Managers in banks | MT 53 Liberal professions | NL 58
Entrepreneurs | 26 Entrepreneurs | 50 Entrepreneurs | 56
Civil servants | 23 Liberal professions | 48 Civilservants | 37
Liberal professions : AT 50 Liberal professions : PL 50 Entrepreneurs : PT 61
Entrepreneurs | 48 Entrepreneurs | 33 Liberal professions | 53
Civilservants | 23 Managers in banks | 25 Civilservants | 37
Liberal professions : RO 57 Liberal professions : S| 59 Liberal professions : SK 37
Top-managers | 53 Entrepreneurs | 43 Entrepreneurs | 34
Managers in banks | 53 Civilservants | 41 Managers in banks | 23
Entrepreneurs : Fl 78 Liberal professions : SE 52 Liberal professions : UK 55
Liberal professions | 67 Entrepreneurs | 51 Entrepreneurs | 47
Managers in banks | 43 Top-managers | 47 Civilservants | 34
Liberal professions : HR 50 Entrepreneurs : NO 62 Entrepreneurs : IS 82
Entrepreneurs | 32 Liberal professions | 59 Liberal professions | 69
Civilservants | 22 Civilservants | 48 Civilservants | 60
Liberal professions CH 59 Civil servants : TR 67 Entrepreneurs us 73
Entrepreneurs | 55 Liberal professions | 64 Civilservants | 65
Civil servants | 33 Entrepreneurs | 62 Liberal professions | 51
Liberal professions : CN 48 Liberal professions : KR 42 Liberal professions : JP 65
Entrepreneurs | 40 Civil servants | 35 Entrepreneurs | 32
Top-managers | 28 Entrepreneurs | 30 Civilservants | 31

Q15. What is your opinion about the following groups of persons? Is it ...
% fAiRat her f av o uBasedll eegpondents pyecaurstre s ;
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Sociedemograplic considerations

In the EU, across all socbemographic segments, individuals working in the liberal professions
received the highest rating; in other words, respondents across all groups were most likely to answer
that they had aather favourableopinion about this group. Respondents with the highest level of
education, fultime students, 24 yearolds and those living comfortably on their current income
most frequently gave such a positive rating (68%%6), while the least educated respondents,ualan
workers and those finding it very hard to manage on their current household income were the least
likely to do so (48%51%).

Across all sociademographic segments in the EU, politicians received the lowest siigpsstthan a
sixth of respondentsefd arather favourableopinion about politicians. For example, 11% of35b
yearolds, 14% of respondents living in metropolitan areas and 16% efirfidl students regarded
politicians in a favourable light.

Focusing on favourability ratings for entrepeurs, it should be noted that they received the second
highest ratingsi behind people working in the liberal professionsacross almost all socio
demographic segments. As could be expected, this was not the case amempksied respondents:

65% hal arather favourableopinion about entrepreneurs, compared to 60% who said the same about
people working in the liberal professions.

Other sociedemographic groups that appeared to have a more positive image about entrepreneurs
were the most educatecsrp ondent s (55% fArather favourableod re
the lowest level of education), men (53% vs. 46% for women), employees (51% vs. 42% for manual
workers), respondents whose parents were botresgifoyed (57% vs. 48% for respondemthose

parents were employees) and those living comfortably on their current income (59% v44%2%

among respondents with financial difficulties).

The above results are to a large extent in accordance with those discussed in the previous section; the
results by age groups, however, present a different picture. The youngest respondents (under the age of
25) were more likely than their older counterparts to hakagteer favourableopinion about each of

the professional groups listed in the surveayith the exception of their opinions about entrepreneurs.

For example, 41% of 184 yearolds held aather favourableopinion about civil servants, compared

to about a third of older respondents. Theb40yearolds, however, were the most likely to hold a
positive opinion about entrepreneurs, while-246 yearolds were the least likely to hold that view

(52% vs. 46%).

For more details, see annex tables 27b through 32b.
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3. Feasibility of becoming self -employed

Chapter 3 focuses on respondents who were @lbemployed at the time of the survey and their
perceptions as to how feasible it would be for them to becomersglbyed in the next five yeais
regardless of whether they preferred that status or not; those who considered that it was feasible were
asked to explain why they gave this response.

3.1 Feasibility of becoming self -employed in the next five years

The goal of becoming sefimployed in the next five years was perceived as being unrealistic by two

thirds of EU citizenswho were not (yet) seemployed at the time of the survey: 46% said that it was

not feasible at alfor them to become sedfmployed within that timeframe and 21% said it wather
unfeasible Just 3 in 10 nogelfemployed EU citizens thought that it was feasible for thebettome

seffe mpl oyed in the next 5 years (8% fAvery feasibl

Throughout the EU, the proportion of respondents who considevedyior quite feasible to become
self-employed in the next five years ranged from less than osi in Belgium, the Czech Republic
and the Netherlands (13%%) to about half of Swedish respondents (49%). Other EU countries
where at least a third of respondents saweslbloyment as a possibility were Finland (45%), Cyprus
(37%), Poland and Denmagkoth 36%). In surveyed European countries outside of the EU and in the
US, between 36% and 52% of respondents considergedrytor quite feasible to become self
employed in the next five years. In Croatia, however, just 21% of respondents sampelfment as

a possibility.

In China, 12% of respondents said that it wasy feasiblgor them to become sefimployed within

the next five years and 37% thought this wather feasible North Korea and Japan, on the other
hand, showed similar results to Eduntries: respondents were less likely to consider that ivesys

or quite feasible to become sedimployed in the near future. Just 12% of Japanese and 22% of South
Korean respondents saw setfiployment as a possibility.
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Feasibility of becoming self -employed in the next five years

mVery feasible mQuite feasible = Not very feasible = Not feasible atall DK/NA

SE 17 32 15 30 5)
Fl 17 28 23 31 1
CY 13 24 19 42 2
DK 11 25 29 33
PL 7 29 24 32 7
SI 8 24 26 41 1
FR 10 22 22 45 2
UK ) 22 23 44 2
AT 8 24 27 37 4
IE 9 22 29 39 1
DE 8 22 26 42 2
9 2
8 3
8 4
5
6

N

EL 20 21 48
LU 21 19 50
EU27 21 21 46
RO 11 16 23 44
21 24 43
21 15 49 10
20 26 42 7
18 16 59 2
SK 16 30 40 9
BG 15 23 35 21
LT B 18 27 42 11
HU B 16 23 56 2
MT B 15 28 49 4
PT IE 12 22 56 4
NL & 11 11 72 2
CzZ T 23 55 8
BE ) 10 69 9

EE
IT
Lv
ES

IS 15 37 25 19 4
NO 11 34 9 36 10
TR 9 31 14 43 3
CH 11 25 26 36 2
HR B 17 22 50 8

us 16 20 32 31 1
CN 12 37 35 16 1

KR 19 213} 43
JP 72N 24 62 2

N

Q4. Regardless of whether or not you would like to become self -employed,
would it be feasible for you to be self -employed within the next 5 years?
Base: those whowere not fi alf-e mp | o ,yoyecduntry
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Opinions about the feasibility of becoming sadmployed a comparison between 2007 and 2009

Although the 2007 results showed an increase (compared to 2004) in the proportion of respondents
who considered ivery or quite feasible to become sedfmdoyed in the next five years in more than

half of the surveyed countries, such a trend was not seen when comparing the current results with
those of 2007.

In fact, an opposite trend was observed: in about half of the countries (surveyed in 2007 anth€009)
proportion of respondents who considere¢kity or quitefeasible to become setimployed in the next

five years has decreased by at least five percentage points from 2007 to 2009. The most significant
decreases in perceptions about the possilafityecoming selfemployed (among citizens not yet self
employed) were observed in Slovakia (from 39% in 2007 to 22% in 2Q@9percentage points),

Latvia (42% vs. 25%:17) and Lithuania (36% vs. 2194.5).

The feasibility of  becoming self -employed
Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI1283 (2009) FI1192 (2007)
m Very or quite feasible Not very feasible or not at all feasible DK/NA
SE SE 42
FI FI 55
CcYy CcY 65
DK DK 47

PL
sl
FR
UK
AT
IE
DE
EL
LU
EU25
EE

IT
LV
ES
SK
LT
HU
MT
PT
NL

PL
Sl
FR
UK
AT
IE
DE
EL
LU
EU25
EE

IT

LV
ES
SK
LT
HU
MT
PT
NL

48
72
68
68
61
61
63
61
61
65
58
66
53
70
57
58
70
70 1
80

WAV WP T N A T PN e oA

Ccz Ccz 9
BE BE 11
IS IS 32 6
NO NO 42 11
us us 54 2

Q4(2009)/Q6(2007). Regardless of whether or not you would like to become self
employed, w ould it be feasible for you to be self -employed within the next 5 years?
Base: those whowere not fi alf-e mp | o ,EE2b,dNorway, Iceland and the US

Sociedemogaphic considerations

The differences in perceptions about the feasibility of-eeployment across soetemographic

segments in the EU were similar to those observed for the attractiveness-ehgieyment (see

section 1.1). Men, younger intervieweéspse with higher levels of education and those still in

education were more likely than their counterparts to considerytor quite feasibldo become self

employed in the next five years. For example, almost 4 in 10 @89 full-time students and

highly-educated respondents saw satiployment as a possibility, compared to 13% of respondents

with the lowest level of education.

Furthermore, while 37% of employees said it would be feasible for them to becorenpidied in

the next five years, thiproportion decreased to 31% for manual workers and 22% fewoiking
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respondents. Respondents with one -sgiployed parent were also more likely to see-self
employment as a possibility than those with a different family background (35% vs3(3&%5

While 34% of respondents who could live comfortably on their current household income considered

it possible to become sedimployed in the next five years, this proportion decreased to 23% for
respondents who found it difficult to manage on their curieeame. Finally, respondents living in

metropolitan areas were more likely than those in rural areas to consider that it was feasible to become
selfemployed in the next five years: 33% vs. 26%; the corresponding proportion for those living in

urban areas/as 28%.

For more details, see annex table 4b.

3.2 Reasons for self -employment not being feasible

When respondents were asked why they considered it unrealistic to becosmaeifed in the next
five years, half of their answers did not fit into theven precoded categories, such as a lack of
finances or a lack of the requisite skills to become-eiployed®. A majority of
reasons were listed by respondents who were over 64-gkage and/or who had already retired;

most of these rg®ndents listed their retirement or their age as the reason why they considered it not

viable to become sedémployed in the near futur&iven that age constraints were mostly mentioned
by those already retired or close to retirement, the results fasrmésptsyounger than 65 and those
aged 65 and oldevere analysed separately

Among respondents younger than 65, 29% said it was not possible for them to becaamekgléd
because they did not have the finances to-afad business and 15% said ttie current economic
climate meant that it was not a good time to do this. A tenth éf41$earolds considered self

employment to be unrealistic because of the lack of an appropriate business idea or opportunity, 9%

thought they did not have the necegsskills to become selmployed, 8% feared the risk of failure
(and the legal and social consequences that this would bring) and 4% referred to the burden of red tape
and administrative difficulties that they would face if they becameesefioyed. Findy, 9% of

respondents said it was impractical to becomeesaffloyed because it would be difficult to reconcile

with their family situation.

Reasons why it would not be feasible to be come self -employed

years i EU27

Lack of finances for selfemployment

The current economic climate is not |

good for a start-up
Lack of business idea/opportunity

It would be difficult to reconcile with
my family situation

Lack of skills for self-employment

The risk of failure and its legal and |

social consequences is too big

Burden of red tape / Administrative |

difficulties

Other

DK/NA

Base:those whothought it would be finot very feasibledor fi o t

Country variations

EU27

24

12

4

52

1564 year-olds

15

10

4

29

Q5.Why would it not be feasible for you to be self

41

in the next five

over 64 year-olds

9

5

-employed within the next 5 years?

79

f easi bl mmesdlf-eraployed withiothemext five years

BRespondent s codel inwaven sategorierspondents that did not fit in any of these categories
were coded nas 0o’t,hearecs.pondent sd
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More than half of Croatias5%), Bulgarian(61%), Hungarian(63%) and Romaniar{68%) 15-64
yearolds, whoconsidered it unrealistic to become saffiployed in the next five years, said it vaas
lack of financesthat would prevent them from starting up a business {68%)"“. In Finland, the
Netherlands, IcelandNorway, Sweden and Belgiunhowever, not more than 10% of-68 yearolds
worried about access to finance (@%%).

The fact thecurrent economic climatewas not good for a staup was named as a reason why it
would not be feasible to become seffiployed ly 44% of Hungarian and 33% of Cypriot respondents
aged between 15 and 64; however, this reason was mentioned by pi8b 4% respondents in
Germany, the Netherlands, Sweden, Norway and Switzerland.

While more than a fifth oLuxembourgish(22%), Czech(23%), Estonian(25%) and Slovak(27%)
respondents aged between 15 and 64 said theynealwusiness opportunityor did not have an
appropriate idea for starting up a business (22%), almost none of their counterparts in Greece,
Iceland and the US shardtht concern (193%).

Roughly 3 in 10 (29%) Latvian respondents, who thought that it would not be viable to beceme self
employed, said they did not have the necesskitlg for self-employment In Bulgaria,Luxembourg
Estonia, Hungarand Slovakia, rougkla fifth of 1564 yearolds had the same concerns (1228%6).

A lack of skills was also a cause for concern fo6#5yearolds in the Asian countries, especially in
South Korea (28%).

The proportion of 184 yearolds who named thesk of failure and ts legal and social consequences
as the reason why they considered it impractical to becomerasglbyed ranged from less than 5%
in, for example, France, Ireland and Norway to a sixth, or moréjuimgary (24%), Estoniaand
Slovakia poth 18%.

In mostcountries,administrative difficulties and the burden of red tape were not seen as a reason
why a business stamp would not be feasible. The most notable exceptions were Lithuania and
Hungary where, respectively, 17% and 22% of625yearolds said it wa unrealistic for them to
become selemployed because of the administrative difficulties that they would face.

The proportion of respondents who said that becomingesaployed was unachievable because it
would be difficult to reconcile with thefiamily situation ranged between 5% and 10% in a majority
of the countries surveyed. In China, however, 30% of respondents were of this opinion.

Even among 14 yearolds, a considerable proportion of respondents in each of the countries in the
survey gave aeason other than the ones discussed above to explain wAigyrg#iyment was not an

option. Respondents in Finland, the Netherlands, the UK and the US were the most likely to list
another reason (70% 1 %) . A cl oser | ook at thehrespordentsinghese an s w
four countries showed that, even amongb8i5yearolds, a large number of respondents gave an age

related reasoii they considered themselves either too young (e.g. still at college) or too old (e.g.
looking forward to retiremenrih a few years). Other respondents said their state of health would stop

them from starting up a business. Finally, a considerable number said that starting up a business was
unrealistic as they had no interest in doing this (e.g. they enjoyed being lyeshp

1% Note that respondents in Bulgaria, Hungary and Romania were also among théahp$o lname a lack of
finances with which to start up a business as their reason for opting for employee status (see section 1.2).
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Reasons why it would not be feasible to become self -employed 1 15-64 year -olds, by country

' (=]

% L f o — g 2 ] o =

a E L @ 3 oE B_g 2E

S o S o 92 v Q 3 c 8= E8 -

2 g So 2= 5 € 8e ;8.0 0 > z

99 o 9o ] 2o -5 28 . EEc = 3

S E ) > S £ 0 € 1} 259 S 2 o c

g3 € et -2 o) 5 2 f52 gtES = =

c Qo 9 + o 8‘ n g }'5' = _ O Q = O c

= g S.Qw X3 5 € S S =] ToOn <)

B o og 3O ~x © -0 33 2o o

S o T -4z [ 5 £ == 9 g5

2 £ £ S ©E 2 § =%

- o < [ © =
Austria 25 7 12 5 4 5 9 44 5
Belgium 10 23 5 4 2 11 8 28 21
Bulgaria 61 18 11 19 5 14 7 18 5
Cyprus 22 33 7 4 0 13 8 36 1
Czech Rep. 31 17 23 15 9 16 7 19 7
Denmark 16 6 14 9 0 1 6 59 2
Estonia 50 22 25 21 8 18 6 16 2
Finland 6 9 14 0 5 3 71 1
France 20 10 9 5 8 49 5
Germany 28 5 11 10 3 8 8 51 1
Greece 20 22 1 2 1 6 6 50 3
Hungary 63 44 12 21 22 24 10 19 1
Ireland 18 15 12 0 12 58 2
Italy 29 17 8 6 12 27 9
Latvia 45 24 10 29 10 10 32 1
Lithuania 45 31 11 17 17 10 3 27 4
Luxembourg 34 15 22 19 4 12 17 19 5
Malta 28 7 7 5 6 12 9 37 6
Netherlands 7 5 1 70 6
Poland 34 19 7 5 11 30 2
Portugal 39 31 12 6 3 7 20 5
Romania 68 20 10 8 8 14 16 4
Slovakia 38 27 27 22 11 18 12 15 3
Slovenia 19 8 11 9 3 2 63 4
Spain 34 28 8 6 9 24 1
Sweden 10 12 3 3 61 6
UK 23 9 12 0 4 10 70 3
Croatia 55 15 16 9 6 7 17 3
Iceland 15 3 1 0 63 9
Norway 5 6 1 1 58 15
Switzerland 19 11 12 2 9 44 5
Turkey 21 20 19 8 10 15 27 5
usS 14 10 3 2 5 3 70 3
China 24 10 18 17 2 30 40 2
Japan 23 9 13 18 4 6 32 0
South Korea 39 15 9 28 7 15 15 22 6

Q4. Regardless of whether or not you would like to become self

Base:
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Sociedemographic considerations

Throughout the EU, a lack of finances was most often cited as a reason for not being able to become
selfemployed by 289 yearolds, manual workers and respondents who found it very hard to manage
on their current household income (41%, 44% and 42%, respectively, compared to an EU average of
24%). These three groups were also more likely to refer to the fact that the egoeaomic climate

was not good for a business staypt (between 16% and 19%, compared to 12% in the EU on average).

The youngest respondents, and those still in education, were more likely than their counterparts to say
that they did not have the requisgkills for selfemployment (16% and 12%, respectively, compared

to an EU average of 7%) and they were the least likely to mention their family situation as an obstacle
(3%-4% vs. 8% on average).

Respondents aged 8@ were somewhat more likely than athéo say that the risk of failure and its
social and legal consequences would stop them from becomirgngalibyed (11% vs. an EU average

of 6%), while manual workers were somewhat more likely to worry about the lack of a business
opportunity (13% vs. aBU average of 8%).

Finally, the over 54 yeaslds and nosworking respondents were most likely to list another reason
than the ones discussed so far (73% and 61%, respectiviiig is in accordance with the finding
discussed at the beginning of senti®.2 that many oldeand retired respondents gave -agkated
reasons for considering it unrealistic to becomeelployed in the near future.

For more details, see annex table 5b.

3.3 Preference for being self -employed vs. its feasibility

In most caintries, the proportion of respondeintsot (yet) sefemployedi who considered wery or
guitefeasible to become seadfimployed in the next five years was lower than the proportion egelbn
employed respondents who would like to be-satiployed. Fo example, 44% of Latvians who were
not selfemployed would prefer to be samployed; however, just 25% considered it feasible to
achieve this in the next five years.

The opposite trend i.e. that the preference to be seifiployed was lower than theengeived
feasibility of gaining such a statiisvas seen in the Nordic countries. For example, about half (49%)
of nonselfemployed Swedish respondents said it would be feasible to becoreengdifyed in the
next five years; just 28%, however, had amakpreference for changing their status.

A similar comparison across sodalemographic segments showed that the differences between the
preference for selmployment and the feasibility of becoming s&ifiployed were the highest for
respondents with theowest level of education, those aged over 54,-working respondents and
respondents with some financial difficulties. For example, 36% of respondents with the lowest level of
education said they would prefer to be satiployed although this was curtignnot the case; just

13%, however, considered it possible to becomeesaffloyed in the next five years. No difference,

or only a small di fference, however, was -seen ir
39 yearolds and respondentdttvthe highest level of education.
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Preference vs. feasibility T by country Preference vs. feasibility i by segments
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EU27 42 28 -14 EU27 42 28 -14
COUNTRY SEX
Belgium 26 13 -13 Male 47 34 -13
Bulgaria 48 21 -27 Female 37 24 -13
Czech Rep. 28 15 -13 AGE
Denmark 27 37 +10 15-24 52 40 -12
Germany 36 30 -6 25-39 42 42 0
Estonia 40 27 -13 40 - 54 39 29 -10
Greece 58 29 -29 55 + 38 13 -25
Spain 38 23 -15 EDUCATION (end of)
France 49 31 -18 Until 15 years of age 36 13 -23
Ireland 44 31 -13 16- 20 41 27 -14
Italy 48 26 -22 20 + 41 38 -3
Cyprus 64 37 -27 Still in education 54 39 -15
Latvia 44 25 -19 URBANISATION
Lithuania 44 21 -23 Metropolitan 42 33 -9
Luxembourg 43 29 -14 Urban 41 28 -13
Hungary 36 19 -17 Rural 42 26 -16
Malta 34 19 -15 OCCUPATION
Netherlands 38 15 -23 Employee 39 37 -2
Austria 36 31 -5 Manual worker 43 31 -12
Poland 46 36 -10 Not working 43 22 -21
Portugal 48 18 -30 PARENTS' OCCUPATION
Romania 49 28 -21 Both self-employed 51 30 -21
Slovenia 44 32 -12 Self-employed/employee 46 35 -11
Slovakia 23 22 -1 Both employees 39 28 -11
Finland 34 45 +11 PRESENT INCOME
Sweden 28 49 +21 Living comfortably 41 34 -7
UK 41 31 -109 Get by with income 42 29 -13
Croatia 42 21 -21 Difficult to manage 42 23 -19
Norway 39 45 +6 Very hard to manage 40 23 -17
Iceland 49 52 +33
Switzerland 38 36 -2
Turkey 44 40 -4 Q1. Suppose you could choose between different kinds
of jobs, which one would you prefer:
usS 50 36 -14 Q4. Regardless of whether or not you would like to
. become self -employed, would it be feasible for you to be
China 66 49 -17 self -employed within the next 5 years?
Japan 32 12 -20 Base: those whemmea
South Korea 47 23 -24

page42



Flash EB N° 283 i Entrepreneurship Analytical report

4. What would you do if you inherited a significant amount of
money?

Respondents were also asked what they would do if they inherited a significant amount df;money
the aim of this question was to see how manyaerdents would choose to invest the money in
starting up a business instead of, for example, saving the money, using it to buy a house or to repay
their mortgage.

While about 4 in 10 Romaniarid2%), Turkish and Chinesgboth 41%)respondents and a thiaf
Bulgarians would start a business if they inherited a significant amount of money, there were more
than 10 countries where less than a tenth of respondents considered thi$ é@tierample, 5% in
Denmark and Japan and 6% in both Austria and Iceland.

In most countries, a relative majority of respondents would either save the money or use it to buy a
house or to repay their mortgage. Respondentthén UK, Esbnia, Irelandand Norway most
frequently said they would use their inheritance to buy aéhouso repay their mortgage (3884%).

The US(48%), South Koreg44%) andJapan(43%)were the countries where respondents were the
most likely to want to save any mondwat they inherited.

Finally, spending the money on things that one always waatbdyt (e.g. a holiday or a car) was the
preferred option for 26% of Japanese, 27% of Latvians and 28% of Maltese respondents. The
proportion of respondents who said they would work less or even stop working if they inherited a
considerable amount of monegmained below 10% in all countries except for Sweden, where 10%
selected this response.

When the results for r e s p-ampldyedn rnathed thap engpfoyg@dseen c e s f
section 1.1, were compared with the results of the current chaptee similarities could be seen. For
example:

1 Romania and Greece were countries with a very high proportion of respondents who would prefer
to be seHemployed (52% and 60%, respectively). Furthermore, Romanians were the most likely
in the EU to answethat theywould start a business if they inherited a significant amount of
money(42%), while the corresponding proportion for Greece was almost twice as high as the EU
average (21% vs. 14%).

1 Respondents in Belgium and Denmark, on the contrary, weregathereast likely to prefer self
employment (30932%) andess than a tenth of Danasd Bulgarianshought they would start a
business with the money that they inherited {B%).*®

!5 The size of this hypothetical inheritance varied between individual countries. For example, respondents in
Belgiumweredsed what they would do if they inherited 0100,
70, 000 amglespé&ctively. TheeRact amount used in each country is specified in the annex (see
guestionnaire).

% The correlation coefficient for thelationship between the proportion of respondents who would prefer to be
selfemployed and the proportion wheuld start a business if they inherited a significant amount of mamey

each EU country, was equal to .48&his number signifies a moderatedyrong correlation between the two

variables at a country level.
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What would you do if you inherited a significant amount of money?

H Start a business Buy a house or repay mortgage
Save the money Spend it on things you always wanted to buy
m Work less/stop working DK/NA
RO 42 20 17 12 6
BG 33 17 21 16 8
LT 25 22 15 24 o
PL 24 25 27 16 n 7
EL 21 32 27 12 7
HU 19 23 33 16 5
ES 18 32 29 (N 4 P
LV 18 27 19 27 g s
PT 17 31 36 e 7
CcY 15 23 36 15N 5
IT 15 36 25 14 8
EE 15 39 15 19 | 6 I
EU27 14 31 30 16 5
IE 14 39 28 13 3
Sl 13 24 40 14 6
Ccz 13 32 31 17 5
MT 12 21 30 28 3
SK 11 30 31 18 7
LU 11 27 35 22 a2
UK 10 38 29 14 5
FR 9 36 26 22 4
DE 8 29 38 15 5
SE B 28 26 22 6
NL 7 22 37 24 4
BE i 28 36 20 4
FI 7 34 33 19 3
AT 0 29 37 17 7
DK IE 28 37 21 . 6 W
TR 41 32 14 8 4
HR 23 22 28 20 5
CH 8 26 37 22 3
NO 7 41 30 14 5
IS B 34 33 12 11
us 14 24 48 9 3
CN 41 13 23 19 i3
KR 16 16 44 15 7
JP B 19 43 26 4

Q16. Please imagine, that you suddenly inherited X Euro. What would you do
with the money?

Base: allrespondents, by country

Sociedemographic differences

The resilts by sociedemographic characteristics for EU respondents showed that men, younger
interviewees, those with higher levels of education or still in education, thensplbyed and
respondents with an entrepreneurial family background were more likelyhia counterparts to say

that theywould start a business when they inherited a significant amount of meoegxample, 9%

of respondents with the lowest level of education gave this response, compared to 16% of respondents
with the highest level ofdeication and 20% of fulime students.

Interestingly, EU citizens who found it very hard to manage on their current household income were
more likely than the ones without financial stress to consider starting up a business with the money

they mightiner i t (19% vs. 12% of respondents who were
answered that they lived comfortably on their current income were the most likely to save the
i nheritance (35% vs. 25% of respondents who foun

Formore details, see annex table 33b.
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5. Entrepreneurship and business activity

It has long been known that the level of entrepreneurship, expressed as the proportion of entrepreneurs
among the total population, differs between countries. Furthermordymiaenics of entrepreneurship,
expressed as the rate of embryonic entrepreneurship or the business discontinuity rate, shows a wide
ranging diversity across countries.

Chapter 5 presents an overview of current (2009) and past (2004 and 2007) levelspoémerial
activity and dynamics across the EU. The results for EU Member States are once more compared to
those observed in the US, together with the other European and Asian countries in the survey.

5.1 Experience of starting up a business

The nextchart distinguishes between three groups of respondents, i.e. those who:
(1) had never thought about starting up a business, or

(2) were currently thinking about starting up a business, and those who had thought about it or who
had already taken steps to dosat had given up, or

(3) were currently taking steps to start up a business and those who had once started up a business
(which was still active or which was no longer active).

The EUlevel results show that 50% of respondents belonged to the first greuthdy had never
thought about starting up a business. About a quarter of EU citizens answered that they were either
currently thinking about starting up a business or they had once tried to start one, but had given up.
Finally, roughly a fifth (21%) of B citizens were currently taking steps to start up a business, were
currently running one or used to run a business which has now been sold or transferred.

In the EU, the proportion of respondents who had never thought about starting up a business ranged
from 32% in Greece to 65% in Luxembourg. The latter country was followed by Slozakia
Belgium where 62%63% of interviewees had never thought about starting up a business. The
Japanese were the most likely to have never considered starting up ashwghileshe Chinese were

the least likely to say this (67% and 22%, respectively).

A minority of respondents in Finland, Italy and Portugal (all 4%) said they were considering starting
up a business; in Latvia, however, 24% of interviewees were atirbgtehis idea. InRomania,
Switzerland Denmarkand Hungary about a fifth of respondents were thinking about starting up a
business (19921%).

Almost a fifth of respondents ineland Austriaand Malta said they had tried to start up a business but
had given up (18%l9%). In China, 25% of respondents had had the same experience; however, in
Japan, the corresponding proportion s In Europe, this proportion was the lowest in Latvia (1%),
Lithuania (4%), Hungary and Slovakia (both 5%).

Finally, at least a third of respondents ©hina (39%), the US(36%), Finland (35%), Greeceand

Iceland (both 33%)were currently taking the necessary steps to start upa@ronce started up, a
businessin Malta, however, just 6% of respondents were in this sitma@ther countries with a low
proportion of respondents who were currently taking the necessary steps to start up, or who had once
started up, a business were Slovakia (12%¥eimbourg (13%), Slovenia (14%), Belgium awbatia
(both15%).
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Experience of startingup a business: the current situation

m Never thought about starting up a business
Thinking about starting up a business
Thought about starting up a business but gave up
Taking steps to start up a business or started one up (still active/no longer active)

DK/NA
LU 65 9 10 13 3
BE ] 6 10 15 7
SK 62 17 5 12 4
ES 59 7 11 21 2
MT 58 8 19 6 10
LT 57 10 4 19 10
HU 54 21 5] 19 1
FR 53 12 17 16 2
UK 52 ) 14 22 3
Sl 52 14 17 14 3
Ccz 52 9 8 16 15
PT 51 4 16 23 6
AT 50 8 19 18 5
EU27 50 10 14 21 5)
NL 50 10 15 21 5
DE 48 10 17 21 4
IT 48 4 15 21 12
EE 48 12 12 19 10
BG 47 18 12 19 5
DK 46 20 11 21 2
PL 46 15 10 21 9
Lv 45 24 1 19 11
IE 44 13 18 23 1
Fl 44 4 9 35 7
CcY 42 9 15 31 3
RO 42 19 11 24 5
SE 39 16 10 28 8
EL 32 16 16 33 3
HR 54 7 13 15 11
NO 47 8 6 29 10
CH 45 19 12 19 4
TR 38 15 11 28 8
IS 36 13 8 33 10
us 30 12 19 36 S
JP 67 6 6 20 1
KR 34 11 16 27 12
CN 22 13 25 39 2

Q8. Have you ever started a business or are you taking steps to start one?
Q9-Q10. How would you describe your situation:
Base: all respondents

Sociedemographic considerations

Summarising the socidemographic breakdown of the results for EU respondents, it could be
concluded that women, older interviewees, those with lower levels of education and respondents with

a nonentrepreneurial family background were more likely than their counterparts to answer that they
had never thought about starting up a business. For example, 60% of the least educated respondents
belonged to this category, compared to 43% of respondents whigtiest level of education.

Men, 4054 yearolds, respondents with high levels of education, those with an entrepreneurial family
background and respondents without financial difficulties were more likely to say that they were
currently taking the necesgyasteps to start up, or had once started up, a business. For example, 27%
of respondents with the highest level of education belonged to this category, compared to 18% of

respondents with the lowest level of education.

The aboveamentioned results are accordance with those discussed aboutptieéerences for being
selfemployed ¢ection 1.1). In that section, it was noted that-tiutle students and 124 yearolds

were more likely than their counterparts to prefer to beesaffloyed; not unexpectedls minority of

these respondents were currently taking steps to start up, or had already started up, a business;
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however, they more frequently answered that they were considering starting up a badiiteasd
26%, respectively, vs. an EU average of 10%)

For more details, see annex tablk.

5.2 Entrepreneurial activity

The table below summarises the activities of those respondents who have been involved in any phase
of the process of settingp a busines$ from first steps through to those respents having an
established entrepreneurship. The three groups were defined as:

1 Embryonic:respondents who were taking the necessary steps to start up a business at the time of
the survey

1 New businessthose who had started (or had taken over) a businet® last three years and
which was still active at the time of the survey

1 Established businesthose who had started (or had taken over) a business more than three years
ago, and which was still active at the time of the survey.

Four percent of EU tizens were currently in thembryonic phasd,e. taking the necessary steps to
start up a business, 3% were runningeav businesand 6% were running agstablished businesk
total, 12% of EU citizens were involved in entrepreneurial activity.

Within the EU, Finland and Cyprus had the highest rates of entrepreneurial activity (25% and 19%,
respectively). Belgium, Denmark, France, Luxembourg, M&tayakia andSlovenia, on the other
hand, had entrepreneurship rates below 10%. Outside the EUy¢heflentrepreneurial activity was

the highest in China (27%), followed by Turk@s%), the US (21%) andeland(20%).

Respondents in China were the most likely to answer that they were currently starting up a business
(17%) 1 this was the only countrwer e fiembryonic entrepreneurship
established types of entrepreneurship (5% finew |
and the US, about a tenth of r(@s1p%)nird @lmther wer e
courtries included in this study, however, not more than 6% of respondents were in this embryonic
stage (ranging from 1% in Bulgaria and Denmark to 6% in Finland, Ireland, Poland, Romania and
Swedei).

The proportion of respondents who had recently starteba@rtaken over) a business was somewhat
higher in Cypruslceland, Turkey, Romania and FinlarG®¢8%, compared to an EU average of 3%).
Finnish respondents were also more likely than their counterparts in other EU Member States to run a
business that hadeen active for at least three years (11% compared to an EU average of 6%). In
Japan and Icelanabout a tenth (9940%) of respondents were running such an established business.
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Entrepreneurial activity i by country
Embryonic ANebwmusi n¢ AEst abl i Total entrepreneurial activity
entrepreneurship (<3 years) busi nes p respondents 1564 year-olds
EU27 4 3 6 12 14
Austria 4 2 6 12 14
Belgium 2 3 2 7 9
Bulgaria 1 2 6 10 11
Cyprus 5 6 7 19 21
Czech Rep. 3 1 8 12 14
Denmark 1 3 5 9 9
Estonia 5 2 6 13 13
Finland 6 8 11 25 29
France 3 3 3 9 11
Germany 5 2 7 14 18
Greece 3 3 8 14 16
Hungary 2 3 6 11 12
Ireland 6 4 6 15 17
Italy 3 2 6 11 12
Latvia 2 3 5 10 11
Lithuania 5 2 5 12 13
Luxembourg 3 2 3
Malta 2 2 2
Netherlands 5 3 6 14 16
Poland 6 3 6 14 17
Portugal 2 3 7 12 14
Romania 6 7 3 16 19
Slovakia 3 5 2 10
Slovenia 5 0 4 10
Spain 2 3 6 11 13
Sweden 6 4 5 15 17
UK 3 3 6 12 14
Croatia 5 1 3 10 12
Iceland 5 6 10 20 22
Norway 5 3 6 15 17
Switzerland 3 3 8 13 14
Turkey 9 6 8 23 24
us 10 4 7 21 23
China 17 5 5 27 30
Japan 2 3 9 15 14
South Korea 2 7 12 13
Note: due to rounding, the figures shown in

to numbers shown in the first columns

Q8. Have you ever started a business or are you taking steps to start one?
Q9-Q10. How would you describe your situation:

Base: all respondent, by country
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A comparison with entrepreneurial activity in 2004 and 2007

It was noted above that Finland and Cypnad the highest rates of entrepreneurial activity in the EU
(25% and 19%, respectively)n fact, both countries have seen an increase in this activity in
comparison to previous years. The entrepreneurship rate in Finland has increased by 14 percentage
ponts: from 11% in 2007 to 25% in 2009. In Cyprus, this increase was smaller and occurred
gradually from 12% in 2004 to 19% in 2009 (+7 percentage points).

A comparison between the 2007 and 2009 results showed the largest decreases in entrepreneurial
activity in Latvia and Estonia. In 2007, roughly a fifth of respondents in both countries were starting

up or running a business (18% and 22%, respectively). In 2009, however, these proportions have been
almost halved: to 10% in Latvia and 13% in Estonia. iE$toa 6 s cur r ent entrepreil
similar to that observed in 2004; Latviads curr
the 2004 entrepreneurship rate of 5%.

Entrepreneurship rate (embryonic, new business and established busines) i by
country
2004 2007 2009
Finland 14 11 25
Cyprus 12 17 19
Ireland 11 14 15
Sweden 14 14 15
Germany 9 13 14
Greece 16 18 14
Netherlands 11 11 14
Poland 9 17 14
Estonia 13 22 13
Austria 13 9 12
Czech Rep. 14 17 12
Lithuania 6 12 12
Portugal 9 15 12
UK 12 13 12
Hungary 13 17 11
Italy 11 11 11
Spain 11 11 11
Latvia 5 18 10
Denmark 10 10 9
France 6 10 9
Slovakia 6 13 9
Slovenia 9 6 9
Luxembourg 10 8 8
Belgium 7 12 7
Malta 8 4 6
Iceland 15 20 20
Norway 15 12 15
us 15 18 21

Q8(2009)/Q11(2007). Have you ever started a business or are you taking steps to start one?
Q10(2009)/Q11b(2007). How would you describe your situation:

Base: all respondent, by country
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Sociedemographic considerations

In accordance with the resulisscussed earlier, entrepreneurship rates in the EU were higher for men,
2554 yearolds, respondents with a higher level of education, respondents without financial
difficulties and those with an entrepreneurial family background. For example, men viezeatnv
likely as women to be involved in entrepreneurial activity (17% vs. 8%). Similarly, while 18% of
respondents whose parents were (or had beengrslioyed were themselves also starting up or
running a business, this proportion decreased to 10@spbndents where this was not the case.

As expected, 124 yearolds were more likely to bst arti ng up a business
entrepreneur ship vs. D&yediolde werelmors likelyets kse gunning anh i | e
established business (10% v 4% Aembryonico and 4B3%yedrads,w busi
involvement in entrepreneurial activity was more equally distributed over the different phases of the
entrepreneur émbriyonipr 0 6&s sinew%bilisi nesso and 5% fiest

For more details, see annex table 14c.

5.3 Business discontinuity and failure

In this final section of the chapter, the focus is changed from all respondents to those with at least
some business experience; the chart below distinguishes between raspaitewere:

1) Aiembrybdnewo, or 0 eakihgastepsitosstare wpda:business or currently running
one, and

(2) Aino | onger a nheiebosinese lad been saldr transferred, closed or had failed.

The proportions of respondents who an®gedhat they were no longer an active entrepreneur were the
highest in Denmark and Greece: 58% and 54%, respectively (comparegd¥to 4 f facti ve
entrepreneurs). In both countries, the largest group of no longer active entrepreneurs had transferred,
sold a closed their business (44% and 37%, respectively). Nonetheless, respondents in Greece were
somewhat more likely than Danes to say their business had failed (17% vs. 14%).

In fact, in most countries, respondents who said they had sold, transferrexbent their business
outnumbered those who said that their business had failed. For example, 34% of British respondents
having business experience said that they had sold, transferred or closed their business and 9%
reported a business failure.

In five EU Me mb er States, however, the proportion of
corresponding proportion of Adi scontinued busin
Afailedo vs. 9% fAdiscontinuedo), Reomehe Czech ( 1 9 %

Republic (13% vs. 11%) and Bulgaria (26% vs. 20%). A similar trend was seen in South Korea (27%
vs. 23%) and China (20% vs. 10%).

The proportion of no longer active entrepreneurs who answered that their business had failed was the
highestin two of the abovanentioned countries: Bulgaria (26%) and South Korea (27%). In Hungary,
Romania and China, about a fifth of interviewees belonged to this category2(®@YdValta, France,
Italyl,7lceland and Turkey, on the other hand, had the lowept@rot i ons of Afail ed b
4%)"".

 Note: in some countries, less than 100 respondents had some business experience (e.g. Malta and Slovakia).
Some caution should therefore be exercised when interpreting the results digttisiseskbction.
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Experience in setting up a business: the current situation
Base: respondents with business experience

H currently starting a new business still active - started in the past 3 years
still active - started over 3 years ago no longer active - business failed
m no longer active - business sold/transferred DK/NA
SK 21 37 15 177 D
MT 23 25 26 (8 | 19
cz 14 7 46 13 9
DE 23 11 32 e 23 /i
RO 25 29 11 19 Bl 6
IE 23 17 23 9 I 2
AT 22 9 32 9 8
PL 24 13 25 13 9
NL 20 16 26 5 4
Fl 16 19 26 6 15
EE 23 11 26 11 14
Sl 30 3 27 6 7
CcY 17 19 23 i 23
LU 22 14 21 6 4
EU27 17 13 25 10 7
LT 20 10 25 18 15
UK 15 11 28 9 Y- 3
FR 18 17 18 4 7
HU BB 16 30 19 25 K
SE 21 12 18 7 4
ES IEN 13 27 16 4
PT B 14 26 18 8
BG N 12 29 26 9
BE 14 17 13 12 11
IT 12 8 23 4 16
EL MEE 10 24 17 4
DK 3 13 23 14 44 )
LV 10 21 10 23
TR 31 22 28 4 4
CH 14 12 37 G 28 Vi
IS 13 16 27 4 T 10
HR 25 8 18 6 20
NO 16 10 19 14 15
us 26 11 19 11 5
CN 41 13 13 20 10 K]
JP ) 15 46 10
KR 12 7 21 27 11

Q10. How would you describe your situation:
Base: those who hal once started a business orwere taking steps to start one

Sociedemographic considerations

The proportion of respondents who had once started up a business, but who were no longer an
entrepreneur because their business had failed,eshomostly small differences across the socio
demographic segments in the EU. This proportion was, nevertheless, considerably higher among
manual workers and respondents who said they found it very hard to manage on their current
household income (24% an@%, respectively, compared to an EU average of 10%).

As expected, older respondents (over 54 yekemie) were more likely than their younger
counterparts to answer that they were no longer an entrepreneur because they had sold, transferred or
closed tkeir business (50%, compared to an EU average of 28%). This proportion was also high among
the leasieducated respondents and +waorking respondents (41% and 50%, respectively).

For more details, see annex table 16b.
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6. Starting up a business I necessar y factors

Chapter 6 looks at the results of a number of questions about starting up a business. Respondents with
at least some experience of starting up such a venture were asked to:

1 rate a number of factoiissuch as having an appropriate business @ildhe existence of a role
modeli in terms of how important such factors had been in their decision to take steps to start up
a business,

1 specify their preference for starting up a new business or taking over an existing one,

1 choose whether the begpoach for a new business would be to grow it slowly (if at all) or
expand it as quickly as possible, and

9 state whether they had started their business out of necessity or because they saw an opportunity
(necessitydriven vs. opportunitgriven entrepreeurship).

This chapter looks specifically at those respondents with some business experience.

Depending on the topic, this groapnsists of:

(1) only those respondents who had started up a business or were currently taking steps to start one,
(2) this first subgroup together with respondents who were currently thinking about starting up a

business and those who had thought about it, or who had already taken steps to do so, but had
given up.
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6.1 Important factors when starting up a business 18

EU citizenswho had once started up a business or who were thinking about taking the necessary steps

to start a busineS% were most likely to answer that appropriate business ideaandreceiving the

necessary financial meansad beervery or rather important factos in their decision to start up a

business. An appropriate business idea was rateergsimportantby 51% of respondents and as

rather importanto y 3 4 %; the corresponding proportions for
were 50% and 31%, resyirely.

About twaothirds of these respondents also said that contact witkppropriate business partner

had been i mportant in their decision to try to
Airather i mportant o) a nsdid theosang aboyt haiagole motldd(24% e s p o n d
Avery i mportanto and 35% fArather i mportanto).

A slim majority (56%) identifieddissatisfaction with regard to their previous situationas an

important element in their decision to take steps to start up aelsasisomewhat more than a fifth

(23%) identified this factor agery important T h e s a me addressingtam unmet oaat or i
ecological need : in total, 55% said this factorvenhad bee
important

Important elements when considering to start up a
business 1 EU27

m Very important m Rather important
Rather not important Not important at all
DK/NA
An appropriate business idea 744
Receiving the necessary financial means 64
Contact with an appropriate business 14 4
partner
A role model 14 6
Dissatisfaction with regard to your 14 7
previous situation
Add i t social
ressing an unmet social or 13 9

ecological need

Q11. For each of the following elements, please tell me if it was very important,
rather important, rather not important or not important at all for making you
take steps to start a new business or take over one.
Base: those who hal started a business orwere taking steps to start one and those whowere
thinking about it or had thought about it, but had given up; EU27

¥The i mportance of fa role modelod and fiaddressing an
start up a business were new items in the 2009 survey.
!9 Respondents who had started up a business or were currently takintp stes one, respondents who were
currently thinking about starting up a business and those who had thought about it or had already taken steps to
do so, but had given up.
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Country variations

Across all countries included in this study, intervieweego had once started up a business or who
were thinking about taking steps to start a businegsre in agreement that appropriate business

idea had been an important factor in their decision to take steps to start up this business: in each
country, at least threguarters of these respondents identified this factareagor rather important
(77%99%), while less than a sixth said that an appropbasiness idea had berather notor not at

all important(0%-179%).

Furthermore, in 23®f the 36 countries, more than half of respondents answered that an appropriate
business idea had beewery importantelement in their decision to take steps totsigra business.
Respondents in Ireland (78%), Croatia (76%), Turkey (74%) and Iceland (69%) were the most likely
to select this response. In Portugal and Belgium, on the other hand, just over a third rated this factor as
very important (34% and 36%, restigely).

fAAn appropriate business idea 0

m Very important m Rather important Rather not important

Not important at all DK/NA
IE 78 17 3D
LU 43 50 251
RO 52 40 314
PL 56 36 5 32
LT 49 41 316
UK 64 25 5 51
Si 53 35 5 43
ES 52 37 5 43
MT 62 27 31 8
FI 61 27 23 7
LV 58 29 3 6 4
CYy 56 jefo] 7 51
HU 55 31 535
SE 58 28 5 5 5
PT 34 52 7 35
EU27 51 34 74 4
DK 47 37 10 43
DE 51 32 12 42
EL 59 24 4 10 4
cz 47 36 52 11
FR 44 38 7 9 2
AT 59 23 7 4 7
SK 41 41 8 5 5
IT 46 35 7 3 10
EE 57 21 i 5 9
NL 46 88| 13 4 5
BG 46 32 52 15
BE 36 41 6 2 16
HR 76 23 )
TR 74 18 314
IS 69 23 30 5
CH [10] 22 6 8 4
NO 42 38 5 7 9
us 59 jefo] 6 41
JP 59 35 4@
KR 56 32 8 04
CN 42 43 11 31

Q11. For each of the following elements, please tell me if it was very important,
rather important, rather not important or not important at all for making you take
steps to start a new business or take over one.

Base:those who had started a business orwere taking steps to start one and those whowere
thinking about it or had thought about it, but had given up; by country
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As with the previous factor, in almost all countries surveyed, at leastghegters of interviewees
having some business experience confirmed ré@iving the necessary financial meanisad been
veryor rather importantin their decision to start up a business.

In Croatia, Hungary, Ireland and South Koreanore than 9 in 10 respondents, in total, said that
receiving the necessary financial means had been importanpugtdy 6 in 10 or more respondents

said this factor had beerry important(59% in Hungary, 63% in South Korea, 65% in Croatia and

73% in Irelandl. Respondents itceland (61%), the US(62%), Cyprus (63%), Greece(66%) and
Turkey(69%)were, however, as likelyor even more likelytoee | ect t he fvery i mpor

In Denmark, the Czech Republic and the Netherlands, on the other hand, between 6 and 7 out of 10
respondents felt thaieceiving the necessary financial meaas beernvery or rather importantin their

decision to takesteps to start up a business (60%, 68% and 70%, respectively). Four in 10134)%
Czechand Dutchrespondents said this factor had beery importantcompared to just 27% of Danes.

Nonetheless, respondents in Norway really stood out from the pégk:of Norwegians said that
receiving the necessary financial means had been important in their decision, while almost an equal
proportioni 44%7 took an opposite view. Furthermore, 31% of Norwegians said that this factor had
beennot at all importantin other countries, not more than a tenth of respondents shared this view.

fiReceiving the necessary financial means o}

m Very important m Rather important Rather not important
Not important at all DK/NA

IE 73 21 330
HU 59 33 315
CcYy 63 26 5 1
LT 55 34 4 53
LU Y4 32 5
LV 55 31 6
ES 56 29 6
MT 52 34 7
SK 40 45 8 2
FR 58 27 8
RO 51 33 7 3
PL 49 34 <) 3
UK 58 24 8 8 3
EU27 50 31 9 6 4
IT 47 34 il 5 7
EL 66 15 6 kil K
Si 49 31 14 42
AT 53 26 13 3
PT 43 35 <) <)
DE 39 38 14 7 2
SE 44 33 12 6 5
Fl 46 31 9 8 7
BE 44 32 6 3 14
EE 51 25 10 6 9
BG 50 23 8 2 17
NL 41 29 16 9 L
Cz 40 28 18 4 11
DK 27 33 25 10 6

HR 65 27 5 30
TR 69 20 7 33
IS 61 26 616
CH 44 30 14 9 4
NO 21 27 13 31 7

us 62 23 8 61

KR 63 28 513
CN 58 32 8 D
JP 45 37 NS 3

Q11. For each of the following elements, please tell me if it was very
important, rather important, rather not important or not important at all
for making you take steps to start a new business or take over one.
Base those who had started a business orwere taking steps to start one and those who
were thinking about it or had thought about it, but had given up; by country
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While respondents across all countries appeared to be in agreement about the importance of a) having an

appropriate business idea and b) receivinghdeessary financial means, when starting up a business, the
individual country results for all other factors listed in the survey showed a greater amount of variation.

In the EU, the proportion of respondeiitsvho had once started up a business or whrewhinking
about taking steps to start a businessho answered thatontact with an appropriate partner had

been an important factor in encouraging them to take steps to start up their business ranged from 51% in

Greece to 86% in Latvia. Respondent3umkey (88%),Japan(90%) and Croatia (92%Mhowever, were
the most likely to describe contact with an appropriate business partner agdpgorgather important

Respondents in the abeugentioned countries were also the most likely to answerstiet contact
with a business partner had beamy importantin their decision: 55% in Croatia and 60% in Latvia,
Turkey and Japan. In a further two countiieSloveniaand South Korea (both 52%)more than half
of respondents selected this response.

Almost half of respondents in Greece answered that contact with an appropriate business partner had not

been

mportant

n

t hei

r

deci

S i

on

to

t ake

steps

response and 32% said such contact hadlmateat all importantOther countries where respondents were
less likely to rate contact with an appropriate business partner as importaiNonses; Poland, Spain

and Cyprug40%4 2 %

irather

not

i mportanto

fiContact with an appropriate business partner

W Very important
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Not important at all

LV

us

JP
KR
CN

24

36

39
40

)

and

Anot i

t

(

mpor t

m Rather important

DK/NA

60
52

49

38

44

37

34

39
42

35
32

32

30

34
32
36
35

43

36

33

27

32

30

24

32

32

50

39

37

38

31

30
25

2

6

23

26
30
25
26
19

55
60

48

37

43

27
31

60
52

25

Rather not important

26

31
43
41
39
29
39
32

36
38
32

28

27

16
17
23
17
20
22
15

37
28

37
21

20

30

29
40

8

9
10
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<)
10
12

12

13

13

6

12
15
9

3

6

10

21

18
17
28
23

4 5
11

5)

61

11 1

5)
5
5)
8

6
10

16
13

14
16

12

10

6
7
7
5
6
5

2
2

5

11

9

10
14

3
4

1 9

13

20
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14

25
21
19

32

31

3
3

8

4

1
3
4

1

603

8 42

6 3
16

18

10 3

12

Q11. For each of the following elements, please tell me if it was very
important, rather important, rather not important or not important at all
for making you take steps to start a new business or take over one.

Base those who had started a business orwere taking steps to start one and those who
were thinking about it or had thought about it, but had given up; by country
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Although across all countries, a majority of respondents with some business experience rated contact with
an appropriate business partner as an important element in their decision to take steps to start up a business,
the individual country results for the importance of havingle modelshowed a different picture.

In some southern EU countriesuch as Italy73%), Malta(75%) andPortugal(79%)7 more than 7

in 10 respondents answered that having a role model hadvieegior rather importantin their

decision to take steps to start up a business. Similarly, 68% of Turkish respondents and 72% of Croats
stressed the importance of having had a role model when they decided to take steps to start up a
business, as did a large mify of respondents in the Asian countries (72% in Japan, 77% in China
and 81% in South Korea). In none of these countries, however, did more than half of interviewees rate

~

this factor as being fAivery i mportanto.

In eight EU countries, less than halfreEpondents said that a role model had been important in their
decision to start wup a business (from 38% in Bu
i mportanto and Arather i mportanto respon®es was
and 47%, respectively).

The proportion of respondents who did not think that a role model had been important in their decision
to start up a business was the highest in DenmadkCyprug53%-54%); in Hungary, Norwagand
Germanyabout half of resporahts shared this view (48%9%).

A role model 0

m Very important m Rather important Rather not important
Not important at all DK/NA

PT 26 53 11 6 4
MT 39 36 14 2 9
ES 27 46 16 8 2
IT 41 32 10 6 11
LU 20 52 14 12 2
Sl 22 45 12 12 8
EL 40 26 11 19 4
RO 20 46 10 ) 15
IE 30 36 21 12 1
LT 21 43 19 2 16
FR 22 39 18 17 5
EU27 24 35 21 14 6
AT 35 24 21 15 6
EE 26 31 24 10 9
PL 16 40 26 13 4
UK 26 30 19 22 3
SE 20 36 22 16 7
BE 17 35 16 7 26
SK 8 43 29 16 5
LV 16 34 25 19 7
DE 16 33 35 15l
NL 15 32 30 17 6
DK 18 28 32 21 1
Fl 9 37 25 21 9
CY 19 23 24 30 5
HU 17 24 28 20 12
Ccz 12 27 26 20 15
BG 13 25 24 14 24

HR 24 48 14 12 3
TR 39 29 15 13 5
IS 23 37 25 8 7
CH 28 19 25 20 9
NO 14 31 20 29 6

us 32 23 24 19 1

KR 38 43 11 2 6
CN 34 43 19 40
JP 33 39 25 22

Q11. For each of the following elements, please tell me if it was very
important, rather important, rather not important or not important at all
for making you take steps to start a new business or take over one.
Base those who had started a business orwere taking steps to start one and those who
were thinking about it or had thought about it, but had given up; by country
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The i
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that this factor had been influential in the decision to take steps to start up asiigsitt@gequarters of

ewees

(23 %

nvery

i e gshowdd t o

i mportant o

and

European countriek Lithuania, the Czech Republic, Hungary, Romania and Latyianed Slovakia

with between 8% and 72% of respaients who said that dissatisfaction with their previous situation had
been avery or rather importantfactor in their decision to start up a business. The corresponding
proportion was 75% among Turkish respondents who had taken steps to start up a; Busikess
however, were the most likely to describe this factor as havingveegimportan{43%).

In the Nordic countries, on the other hand, less than half of respondents said that being dissatisfied with

their previous situation had been importantriaking them decide to start up a business (from 37% in

Denmark to 47% in Finland). Such figures (below 50%) were also se8witmerland(38%), the

Netherland$45%), Bulgaria(46%) and Austria (48%)Respondents in Norway were the most likely to
answer hat this factor had beeather unimportanor not at all important{61%). In the other countries
listed abovd except for Bulgaria between 46% and 55% shared this view. In Bulgaria, on the other
hand, just 28% of respondents described dissatisfacitbrtiveir previous situation as having been an

uni

mportant

factor

n thei

r deci

fiDissatisfaction with regard to your previous situation

S i

m Very important
Not important at all

m Rather important
DK/NA

Rather not important
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SK 23 52 15 4 6
LV 30 42 9 11 9
RO 30 40 16 11 4
HU 23 46 18 7 6
Ccz 40 29 14 6 11
LT 28 41 19 8 4
LU 18 50 16 14 3
PT 23 43 20 8 6
IE 34 30 16 16 5
CcY 25 37 19 15 6
PL 22 39 22 8 9
Sl 21 39 25 12 4
FR 27 32 21 16 4
EL 33 25 13 22 7
ES 23 34 24 13 5)
EE 27 30 19 10 16
EU27 23 33 23 14 7
BE 18 38 17 10 18
UK 21 32 22 18 7
IT 23 30 21 13 13
DE 19 32 32 14 4
MT 28 22 29 6 14
AT 16 32 29 17 7
Fl 16 31 32 14 7
BG 17 29 23 5 25
NL 20 25 26 20 9
SE 10 31 25 24 10
DK 14 23 34 21 9
TR 43 32 15 7.3
HR 24 36 17 <) 15
CH 16 22 25 26 11
NO 13 20 22 39 5)
IS 8 25 33 17 17
us 29 34 20 15 2
CN 23 42 29 51
KR 23 40 26 4 7
JP 20 33 30 <) 9

Base those who had started a business orwere taking steps to start one and those who

Q11. For each of the following elements, please tell me if it was very
important, rather important, rather not important or not important at all
for making you take steps to start a new business or take over one.

were thinking about it or had thought about it, but had given up; by country
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Within the EU, the proportion of interviewees who had taken steps taptarbusiness and who had
wanted toaddress an unmet social or ecological nedwy doing so was the highest in Greece (75% of

irather

i mportanto

and

ifvery

i mportanto

respons

respondents and 86% of respondémt3apan. Furthermore, in these three countries, more than 4 in 10
interviewees described addressing an unmet social or ecological need as havirenbaeportanin
their decision to start up a business (between 45% and 48%).

In the Czech Republic,nothe other hand, respondents were the least likely to answer that the
possibility to address an unmet social or ecological need had been important in their decision to take
steps to start up a business (29%). Other countries where this factor did reohfiggly were Finland

(33% of

irather

i mportanto

and

ivery i mp

ortanto

Furthermore, Denmark, together with Germany, were the only two countries where a slim majority

(51%5 2 %)

of

responde nntost

si enipeocrtteadn ttoh ea niidr afit nhoet r

Fi

nal

Iy,

n

many countr

e s

surveyed, a

at

consi

al

de

knowo

r ietipwas theecase for about a fifth of interviewees in, the Czech Republic, Italy,

Portugd, Finland,Latvia, Belgiumand Iceland (19%22%) and more than a third of respondents
in Bulgaria (35%)

fAddressing an unmet social or ecological need
m Rather important

m Very important
Not important at all

EL

23
30
27
24
19
23
26
25
23
14
27
18
16
21
23
18
19
18
21
11
12
13
15

22
17

21

22
us 28
JP

CN
KR

27
27

DK/NA

45
37
39

44

45
35
38
37
43
38
34
35
36

30

39

41

34

32
32
26
33
31
27
23
29
21

48

37

32
35

34
32

15

25
29

46

32

30

48

34

31
30

48

43

0

Rather not important

30 9 1 4
13 10 6
1 5 13
17 1 4
20 8 7
19 14 2
18 14 6
24 10 6
21 14 5
12 8 19
22 11 8
16 4 22
20 4 18
24 14 5)
14 17 12
16 8 19
23 13 9
19 7 18
18 8 21
24 13 12
24 18 8
30 15 8
38 13 5)
8 35
21 10
17 16
21 21
22 19
31 12 6 4
13 4 16
18 19 10
23 18 5
18 8 22
19 17 2
38 11 12
19 4 3
17 2 10

Q11. For each of the following elements, please tell me if it was very
important, rather important, rather not important or not important at all
for making you take steps to start a new business or take over one.
Base those who had started a business orwere taking steps to start one and those who
were thinking about it or had thought about it, but had given up; by country
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The chart below shows, for each country, the factors that respondents saw as having the most influence
on their deaion to take steps to start up a businéss factors listed in the survey were sorted based
on the proportion of interviewees who selected 0

Across almost all countriegn appropriate business ideaand receiving thenecessary financial
meansappeared among the three factors that respondents saw as having the most iofiuaeae

decision to take steps to start up a business. For example, an appropriate business idea was rated as
veryorratherimportant by 91% of Polish respondents (first
necessary f i wayorgatharimponania(sesoid pasision).

Having anappropriate business partnerappeared among the three most important factors in 25
countries (for example, this factor was ratedvasy or ratherimportant by 60% of Swiss respondents

i third position). Having a role model, addressing an unmet social or ecological need and

di ssatisfaction with regar d tawd, ooly apeared@mmongytheo us s
three most important factors in a few countries.

Important elements when considering to start up a business

(three most frequently mentioned factors in terms
Businessidea: BE 76 Business idea: BG 78 Business idea: cz 82
Financialmeans | 76 Financialmeans | 74 Business partner | 70
Business partner | 73 Business partner | 70 Financialmeans | 68
Business idea DK 84 Business idea : DE 83 Business idea : EE 79
Business partner | 61 Financialmeans | 77 Financialmeans | 76
Financial means 60 Business partner | 68 Business partner | 70
Businessidea: EL 83 Business idea: ES 89  Financial means : FR 85
Financialmeans | 81 Financialmeans | 86 Business idea | 82
Sociallecol. need | 75 Arole model | 73 Business partner | 73
Businessidea: IE 95 Business idea: IT 81 Financial means CY 89
Financial means | 94 Financialmeans | 81 Business idea | 86
Social/ecol. need | 72 Arole model | 72 Social/ecol. Need | 65
Business idea LV 87 Business idea : LT 91 Business idea : LU 92
Business partner | 86 Financialmeans | 89  Financialmeans | 88
Financialmeans | 86 Business partner | 79 Business partner | 80
Financial means HU 92 Business idea: MT 88 Business idea: NL 78
Business idea | 86 Financialmeans | 85 Financialmeans | 70
Business partner | 78 Arole model | 75 Business partner | 58
Businessidea | AT 82 Business idea | PL 91 Business idea | PT 85
Financialmeans | 78 Financialmeans | 84 Arole model | 79
Business partner | 76 Social/ecol. need | 61 Financialmeans | 78
Business idea: RO 92 Business idea: SI 89 Financial means : SK 85
Financial means | 85 Business partner | 83 Business idea | 81
Dissatifaction | 70 Financialmeans | 80 Dissatisfaction | 76
Businessidea | Fl 88 Businessidea | SE 86 Business idea | UK 89
Business partner | 79 Financial means | 7 Financial means | 82
Financial means | 76 Business partner | 77 Business partner | 61
Businessidea | HR 99 Businessidea | NO 80 Business idea | IS 91
Financialmeans | 92 Business partner | 54 Financialmeans | 87
Business partner | 92 Social/ecol. need | 54 Business partner | 85
Business idea CH 83 Business idea : TR 93 Business idea : us 89
Financial means | 73 Financial means | 89  Financialmeans | 85
Business partner | 60 Business partner | 87 Dissatisfaction | 63
Financial means | CN 90 Financialmeans | KR 91 Business idea | JP 93
Businessidea | 85 Business idea | 88 Business partner | 90
Business partner | 83 Business partner | 81 Financial means | 82
Q11. For each of the following elements, please tell me if it important for making you take steps to
start a new business or take over one. Base those who had started a business orwere taking steps to start one

and thosewho had thought of it or had already taken steps to start a business but gave up; by country
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A comparison with the 2004 and 2007 resdits

A comparison, between the 2004, 2007 and 2009 results, concerning the importance of varigus facto
[ , tid nottsholv enang thanges in tthe

in respondentsd deci
proportions of respondents who ratad appropriate business ideaor receiving thenecessary

financial meansas having beeweryor rather important For example, across all of these surveys:

S i

ons

St al

1 at least threguarters of respondents in each country said that an appropriate business idea had
been an important factor in their decision to up a business,

1 Norwegian and Danish respondents were less likely thandbenterparts in other countries to

answetthat receiving the necessary financial means had been a deciding factor.

For the two other factolsi havi ng

previous

an
i snore wharigésowe cseen across the three surveys in the proportions of

appropriate busi

respondents in each country who said these factors had influenced their deeiking.

ness

part

A comparison, between the 2007 and 2009 results, showed that in many countries, respondents were
now more likdy to answer that having an appropriate business partner had been an important factor;

the largest increase in this proportion was observed in Iceland. In 2007, 75% of respondents in Iceland
answeredthat contact with an appropriate business partnerhad ben an important factor in

encouraging them to take steps to start up their busine&809 this proportion has increased to 85%.

fiContact with an appropriate business partner

(o]

Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009)
mVery and rather important

Lv 86
SI 83
LU 80
LT 79
Fl 79
HU 78
SE 77
AT 76
PT 73
BE 73
FR 73
IE 71
(o¥4 70
SK 70
EE 70
DE 68
EU25 65
MT 61
DK 61
UK 61
IT 60
NL 58
CcYy 57
ES 56
PL 56
EL 52
IS 85
NO 54
us 62

Q11(2009)/Q12(2007). For each of the following elements, please tell me if
making you take steps to start a new business or take over one.

importantfor

FI192 (2007)

Rather not and not important at all DK/NA
95 LV 82 14 4
161 Sl 80 19 1
20 1 LU 74 19 6
156 LT 74 20 6
14 7 Fl 80 17 4
5 7 HU 81 16 3
18 5 SE 68 25 7
18 6 AT [ 30 5
22705 PT 76 19 5
11 16 BE 64 32 3
26 2 FR 78 20 2
21 2 IE 62 37 1
18 12 Ccz [ 31 7
25 5 SK 62 37 2
19 11 EE 74 22 4
30 2 DE 66 31 3
31 4 EU25 [ 33 3
30 9 MT 66 25 9
36 3 DK 62 34 5
36 3 UK 57 41 2
32 8 IT 64 33 3
37 4 NL 61 32 6
42 il CcY 56 42 1
41 3 ES 59 40 1
41 4 PL 57 40 3
47 1 EL 53 44 3
96 IS 75 12 13
40 6 NO 60 34 6
38 1 us 57 40 3

it was

Base: those who hal started a business orwere taking steps to start one and thosewho had thought of it
or had already taken steps to start a businessbut gave up; EU25, Norway, Iceland and the US

2 Note: sample sizes for a few countries were between 100 and 150 respondeMsl{a.gnd Luxembourg).

Some caution should be exercised when interpreting the results discussed in this section.
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The chart below shows that Slovakia and Latvia were characterised by the largest inorélases i
proportion of respondentgho answered thatissatisfaction with their previous situationhad been a

very or rather importantfactor in their decision to start up a business (Slovakia: from 59% in 2007 to
76% in 2009; Latvia: from 59% to 71%). Othewuntries where respondents were now considerably
more likely to rate this factor as having been important included Ireland and the US (+ 9 percentage

points), the Czech Republic (+8), Hungary and Luxembourg (both +6).

In Estonia, Finland, Franc&lorway, Portugal, Spain and the Ukhe proportion of respondents who
identified dissatisfaction with their previous situation as being influential in their decision to take steps
to start up a business has decreased by at least five percentage points. Thgnificahtsdecrease

was observed in the UK (from 62% in 2007 to 53% in 26@percentage points).

N

fiDissatisfaction with regard to your previous situation 0
Comparison 2007-2009 (EU25, Norway, Iceland and the US)
FI283 (2009) FI192 (2007)
m Very or rather important Rather not or not important at all DK/NA
SK 76 19 6 SK ) 33 9
Lv 71 20 9 LV 59 34 7
HU 70 25 6 HU 64 30 6
Ccz ) 20 11 cz 61 32 7
LT 69 27 4 LT 66 28 7
LU 68 3 3 LU 62 26 12
PT 65 28 6 PT 72 226
IE 64 32 5 IE 55 42 2
CY 61 33 6 cY 56 39 5
PL 61 31 9 PL 60 32 8
SI 60 37 4 Sl 61 34 5
FR 59 37 4 FR 66 28 6
EL 58 35 7 EL 58 36 6
ES 58 37 5 ES 64 33 4
EE 56 28 16 EE 61 30 9
EU25 55 38 7  EU25 57 37 6
BE 55 27 18 BE 53 36 10
UK 53 40 7 UK 62 34 4
IT 52 34 13 IT 55 40 5
DE 51 45 4 DE 48 46 6
MT 51 35 14 MT 54 31 15
AT 47 46 7 AT 44 49 7
FI 47 46 7 FI 52 43 6
NL 45 46 9 NL 41 50 9
SE 41 49 10 SE 38 55 7
DK 36 55 9 DK 34 58 8
NO 33 61 5 NO 40 55 5
IS 33 50 17 IS 30 52 19
us 63 34 2 us 54 42 4

Q11(2009)/Q12(2007). For each of the following elements, please tell me if it was very
important, rather important, rather not important or not important at all for making
you take steps to start a new business or take over one.

Base those who had started a business orwere taking steps to start one and those whowere thinking
about it or had thought about it, but had given up; EU25, Norway, Iceland and the US

Sociedemographic considerations

For the EU countries, a large majority of respondents in each of the-dsomgraphicgroups
answered that having appropriate business ideshad been an important factor in their decision to
take steps to start up a business (F%0). Similarly, a large majority of respondents across all
segments also said thatceiving thenecessary financial meanshad been important; the latter factor,
however, showed a larger variation across segments than the first one. For example, while three
guarters of over 54 yealds answered thateceiving the necessary financial me&iasl beenvery or

rather importantin their decision to take steps to start up a business, this proportion increased to 92% for

15-24 yearolds.
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In fact, younger respondents were more likely than their older counterparts to rate almost all factors
listed in the survey as havingeen important in their decision to start up a business. This was,
however, not the case when looking at the proportion of respondents who answered that
dissatisfaction with their previous situationhad been an important factor in their decision to sfart

a business: 124 yearolds and 254 yearolds were just as likely to rate this factor as having been
very or rather important(57%60%), while the over 54 yealds were the least likely to share this
view (50%).

Some other interesting differencessebved across different sogi@mographic segments in the EU
were, for example, that:

1 women were more likely to say that the possibility to address an unmet social or ecological need
had been important in their decision to take steps to start up a Isugifes vs. 52% of men)

1 respondents with the lowest level of education were more likely to say that having a role model
had been important in their decision to take steps to start up a business than they were to say that
about the need to have an apprdpriausiness partner (64% vs. 55%); the opposite was true for
respondents with a higher level of education

1 respondents who found it very hard to manage on their current household income were more
likely than those not having financial problems to #aat being dissatisfied with their previous
situation had been important to make them decide to start up a business (66% vs. 51% of
respondents who were fAliving comfortablyo).

For more details, see annex tables 17b through 22b.

6.2 Preference to set up a new business or to take over an existing one

All respondents whether they had any experience of starting up a business orwere asked to
specify their preference for starting up a new business or taking over an existing one. Across most
countries, a aasiderable proportion answered that they were not interested in starting up a business.
Placing the focusolely on respondentsho had once started up a business or who were thinking
about taking the necessary steps to start a buSingiss righthand céumn on the chart below)
showed a decrease tine proportion of respondentho said they were not interested in starting up a
business; this proportion now ranged from 3% in Austria and Ireland to 21% in Estonia.

A more detailed look at the righiand céumn in this chart for respondentsvho had some business
experiencd showed that, across almost all countries surveyed, respondents who would prefer to set
up a new business largely outnumbered those who would prefer to take over an existing venture: th
results for the EU on average were 61% for the former and 24% for the latter.

In Cyprus,the UK, Ireland andRomania at least 7 in 10 respondents would prefer to start up a new
business (70%2%) 1 respondents in these countries were the most likebtdte this preference.
Other countries where more than tilrds of respondents shared this preference to start up a new
business wer€hing the US, France and Turké§8%-69%).

In two countries, Bulgaria (46%) and Japan (39%), less than half of desgterwould prefer to start

up a new business. In Bulgaria, this proportion was still larger than the proportion who would prefer to
take over an existing business (37%); in Japan, however, respondents who would prefer to take over an
existing business omtimbered those who would prefer to start up a new one (45% vs. 39%).

% Respondents who had started up a business or were currently taking steps to start one, respondents who were
currently thinking about startg up a business and those who had thought about it or had already taken steps to
do so, but had given up.
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Setting up a new business or taking over an existing one
Respondents with some

All respondents business experience
m Set up a new one™ Take over an existing business None of these, not interested DK/NA
CcY 62 19 15 4 CY 70 16 105
IE 62 28 73 IE 71 22 34
EL 59 28 10 3 EL 63 27 73
FR 58 26 12 4 FR 68 23 54
UK 58 26 12 4 UK 70 21 73
Sl 58 29 95 Sl 64 29 43
RO Y4 16 20 7 RO 72 19 54
ES 55 21 21 3 ES 66 19 13 2
PL 54 17 21 9 PL 67 18 8 6
Fl 53 32 12 3 FI 59 30 74
PT 52 15 27 7 PT 61 17 15 8
LU 51 27 20 2 LU 64 24 8 4
EU27 50 25 19 6 EU27 61 24 10 5
NL 49 29 19 4 NL 60 26 10 4
Cz 46 19 27 9 Cz 56 22 16 6
SE 45 25 22 8 SE 53 25 12 10
SK 45 19 29 6 SK 62 18 11 9
HU 45 14 36 5 MT 59 30 74
MT ) 29 22 4 HU 63 16 15 5
BE 44 24 26 7 BE 54 23 16 6
DE 43 39 15 3 DE 52 37 83
IT 42 17 30 11 IT [ 20 19 8
AT 42 38 14 6 AT 52 36 38
DK 41 20 36 4 DK 58 17 20 5
EE 40 21 31 8 EE 54 19 21 6
LV 40 26 29 6 LV 56 32 65
LT 38 25 30 8 LT 56 33 65
BG 37 28 27 8 BG 46 37 14 3
TR 68 26 51 TR 69 26 50
HR 52 20 21 8 HR 64 23 9 4
CH 49 31 14 6 CH 55 30 9 6
NO 48 31 15 6 NO 59 27 8 6
IS 46 20 17 17 IS 52 20 12 16
us 61 30 63 us 68 26 32
CN 67 27 52 CN 68 27 32
KR 43 34 16 7 KR 50 33 12 6
JP 29 45 25 1 JP 39 45 14 1

Q13. If you currently had the means to start your own business, including sufficient
funding, would you rather set up a new one or take over an existing one?
Base: all respondents(right); those who had started a business orwere taking steps to start one and
those who were thinking about it or had thought about it, but had given up (left); by country

Starting up a new business or taking over an existing ér& comparison between 2007 and 269

The next chart compar es07ane 2009 fordtartng @ nepv busihessroe n c e s
taking over an existing one; the focus remains on respondents who had once started up a business or
who were thinking about taking the necessary steps to start such a venture.

A preference for starting up @&w company has slightly increased in France, Latvia, Luxembourg and
Iceland. For example, in 2007, 51% of respondents in Latvia said they would prefer to start up a new
business; in 2009, however, this proportion has increased to 56% (+5 percentage points)

The opposite trend was seen in Belgium, Estonia and Slovakia. For example, in 2007, 73% of
respondents in Slovakia said they would prefer to start up a new business, while 15% preferred to take
over an existing company; in 2009, the corresponding ptiops were 62% and 19%. It should,

however, also be noted that the proportion of A

from 4% in 2007 to 11% in 2009.

22 Note: sample sizes for a few countries were between 100 and 150 (e.g. Malta and Luxembourg). Some caution
should be exercised when interpreting ithgults discussed in this section.
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Setting up a new business or taking over an existing
Base: Respondents with some business experience

one

Comparison 2007-2009 (EU25, Norway, Iceland and the US)
FI283 (2009)

H Set up a new one" Take over an existing business None of these, not interested DK/NA

IE 71
CY 70
UK 70
FR 68
PL 67
ES 66
Sl 64
LU 64
HU 63
EL 63
SK 62
PT 61
EU25 61
NL 60
Fl 59
MT 59
DK 58
LT 57
Ccz 56
Lv 56
BE 54
EE 54
SE 53
IT 53
AT 52
DE 52
NO 59
IS 52
us 69
Q13(2009)/Q14(2007).

Base: those who hal started a business orwere taking steps to start one and thosewho had thought of it or
had already taken steps to start a businessbut gave up; EU25, Norway, Iceland and the US

22 34

16 10 5

21 73

23 54

18 8 6

19 13 2

29 43

24 8 4

16 15 5
27 73

19 11 9
17 15 8
24 10 5
26 10 4
30 74

30 74

17 20 5
33 65
22 16 6
32 75
23 16 6
19 21 6
25 12 10
20 19 8
36 38
37 83
27 8 7

20 12 16
26 32

IE
cy
UK
FR
PL
ES
SI
LU
HU
EL
SK
PT
EU25
NL
FI
MT
DK
LT
cz
LV
BE
EE
SE
T
AT
DE

NO
IS

us

FI192 (2007)

67
70
68
62
64
64
61
59
64
64
73
61
59
56
56
62
58
57
55
51
61
61
53
56
54
49

58
47 23

67

27 43

15 105
22 73

26 65

24 48
21 105
28 56
22 ISy 7

17 11 9
26 63

15 4 8

22 10 7
27 8 6
26 1 7
28 8 7
28 46
21 18 3
30 58
24 15 6
36 6 7
21 14 5
23 10 6
29 8 10
23 14 7
30 5 10
39 719
29 58

12 18
27 34

If you currently had the means to start your own business, including
sufficient funding, would you rather set up a new one or take over an existing one?

Sociedemographic considerations

Throughout théeU, women, older respondents, those with the lowest level of educatiomankimg

respondents and those finding it hard to manage on their current household income were more likely

than their counterparts to answer that they were not interested imgstapt a business. These
differences in the level of interest in starting up a business correspond to those discussed elsewhere in

this report (see, for example, section 1.1).

Af ter

control

would prefer the latter.

For more details, see annex table 24b.

ng

for

t he

pr op o tidniofoasmndents whon o t
would prefer to start up a new business, across most-demiographic segments, was roughly twice

as large as the proportion of respondents who would prefer to take over an existing business. For
example, 39% of respondents witle tlowest level of education would prefer the former, while 21%
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6.3 Choosing to grow a new business quickly or progressively

About a sixth (17%) of EU citizenwould advise a friend who hgdst started a business to try to
expand it as quickly as possible and roughly tlearters (74%) would give the advice to grow it
slowly (if at all). These EWevel results, howevetended to hide large variations between individual
Member States: 41%rench respondentsaid that the best approach for a new business would be to
expand it as quickly as possible, but just 4% of Maltese respondents shared this view; 9 in 10 Maltese
respondents would recommend that a new business should be developedifsédali).

Respondents in China were almost as likely as the French to tell a friend that the best approach for a
new business would be to expand it as quickly as possible (37%). The proportion of respondents who
selected this response in the other-f&hhcountries included in this study, however, remained below

the EU average of 17%.

The righthand column in the chart below shows respondehtshad once started up a business or who

were thinking about taking the necessary steps to start one (eeddedirtier in this chapterilthough

these respondents found it somewhat easier to answer this question (i.e. they were less likely to give a
Afdonot knowd response), they did not dthefbése r mu c |
approach for aew business would be to grow it slowly (if at all) or expand it as quickly as possible.

Advice for afriend  who just started a business
Respondents with some

All respondents business experience
B Try to expand the business quickly Grow slowly if at all DK/NA

53 6 FR 50 5

51 17 Ccz 55 10

58 11 PL B9 6

45 24 LT 53 9

57 14 EE 57 14
65 6 LU 65 3

54 19 SK 61 7

59 16 RO 69 9

54 21 BG 63 9
70 10 BE 66 6

7 5] EL 78 5

74 9 EU27 76 5

78 6 CcY 76 6

65 19 HU 67 10

70 17 LV 71 9
80 7 Si 82 7

77 11 DK 79 8
84 5 NL 87 2

76 12 SE 81 8
85 5 Fl 82 6
84 6 UK JE 85 5
84 6 AT ¥ 83 5
84 7 ES JEE 87 2
87 5 DE JE 88 3
82 11 PT [ 86 4
92 1 IE i 92 0

78 16 IT 7

IN

7 85
) 97
77
87
7
86
3 % 93
us 14 84 3 us 81 2
CN 37 59 3 CN 60 3
JP K] 87 5 JP 86
KR JB 86 7 KR 89 4

Q17. Imagine that a friend of yours just started a business. Which advice would you
rather give him or her?
Base: all respondents(right); those who had started a business orwere taking steps to start one and
those whowere thinking about it or had thought about it, but had given up (left); by country
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Socicdemographic differences

Throughout the EUyounger respondents, fiime students and those with a high level of education
were more likely than their counterparts to feel that the best approach for a new business would be to
expand it as quickly as possible. For example245/earolds were twice as likely as the over 54
yearolds to select this response (27% vs. 14%).

Amongthe selfemployed,15%would advise a friend who had just started a business to try to expand
it as quickly as possible and 77% would advise them to grow it slowly (if at all). Employees and
manual workers, on the other hand, appeared to be somewhatttrected by the idea of trying to
expand a new business as quickly as possible {198%).

For more details, see annex table 34b.

6.4 Opportunity -driven vs. necessity  -driven entrepreneurship

The question as twhether respondents had started theiif®ss out of necessity or because they saw

an opportunitywas only presented to respondents who had started up a business or were currently
taking steps to start offe as a result, the sample size per country was relatively small in many
countries and caiain should be exercised when interpreting the results at an individual country level.

In the EU, among respondents who had started up a business or were currently taking steps to start
one, 55% answered that they had started/were starting this businaaséthey saw an opportunity

and 28% did so out of necessity. Eleven percent answered that both factors had played a part: i.e. they
came across an opportunity, but it had also been a necessity to start up a business.

Respondents in Denmark and the Nd#mals were the most likely to answer that they had
started/were starting a business because they saw an opportunity (81% and 78%, respectively). Other
EU countries with high proportions of opportundgiven entrepreneurship were Belgium (72%),
Finland (7.%) and Sweden (69%). Bstonia Bulgariaand Greece, on the other hand, less than 4 in

10 respondents had come across an opportunity to set up a busines39f8h%alf of Greek
respondents answered that they had started/were starting a business oetes$ity. The
corresponding proportions for Bulgaria and Estonia were lower {8B8%); more than a tenth of
Bulgarians and Estonians considered that their decision to start a business had been both a necessity
and an opportunity (12% and 18%, respectively

The US and Switzerland scored higher than the EU average in terms of the proportion of opportunity
driven entrepreneurship (62% and 65%, respectively). In Croatigkey, Norway ad Iceland
between 51% and 58% of respondents had come across atuajipdo set up a business.

The highest proportion of necessdyiven entrepreneurship was measured in South Korea (64%
compared to 1®8m® WVemp@).rtiumi €yi na and Japan, 50%
had starting/were starting a busés out of necessity.

% Respondents who wereugently starting up a business atise whowere currently running a business or
who hadhad previously run a busineskhis group does not includespondents who wenly thinking about
stating up a business and those who had thought about it, but had given up
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Opportunity - driven vs. necessity -driven entrepreneurship
m Opportunity -driven Necessity-driven Both DK/NA

DK* 81 12 6 1
NL 78 15 4 3
BE* 72 14 8 5
Fl 71 13 4 13
SE* 69 13 5 13
Six* 65 26 73
UK 63 27 8 2
MT** 63 32 05
LU** 62 33 41
DE 62 24 10 4
LT* 58 31 7 5
IE* 57 35 6 2
PL 56 27 13 5
EU27 55 28 11 7
AT** 55 34 5 7
IT 53 21 11 16
Ccz 50 26 13 11
PT 50 20 25 6
ES 47 42 10 2
FR 47 27 16 11
HU 43 40 16 1
RO* 43 41 11 5
CcY 42 43 11 5
Lv* 41 31 14 14
SK** 40 41 19 1
EL 39 50 7 4
BG* 38 38 12 12
EE* 36 41 18 5)

CH* 65 24 6 5
IS 58 23 12 7
NO 57 25 10 8
TR* 54 39 43
HR** 51 26 18 6

us 62 20 13 5]

JP 42 50 6 2
CN 39 50 1 0
KR 18 64 3 15

Q12. Allinall,w ould you say you started, or are starting, your business
because you saw an opportunity or you started it out of necessity?
Note: * sample size between 100 and 150
** sample size <100 (MT=31, LU=67, SK=74, SI=75, AT=95, HR=95)
Base: those who who hal started a business orwere taking steps to start one, by country

Opportunity and necessityriven entrepreneurshifi a comparison between 2007 and 2609

As noted above, the questi@bout opportunity and necessitdriven entrepreneurship wamly
presented toespondents who had started up a business or were currently taking steps to start one,
resulting in relatively small sample sizes in many countries.

Focusing solely on countries with a large enough sample size, nevertheless, showed that not much has
changed in some countries between 2007 and 2009 (e.g. in the UK and Hungary), while others have
seen an increase in opportunitsiven entrepreneurship (e.g. in Finland and the Netherlands) or a
decrease in such entrepreneurship (e.g. in France and the US).

Sociedemographic considerations
Younger respondents and those still in education were the most likely to answer that they had started

up a business, or were currently taking steps to start up such a venture, because they came across an
opportunity todo so (66% and 69%, respectively). Older respondents and those with a lower level of

%4 Note: sample sizes for a few countries were between 100 and 150 respondents (e.g. Malta and Luxembourg).
Some caution should be exercised when interpreting the results discuggsdéaction.
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education, however, were considerably less likely to say the same (49% and 45%, respectively); more
than a third of the latter group of respondents said they had stabtesiness out of necessity (35%
and 38%, respectively).

While 62% of employees said they had started/were starting a business because they saw an
opportunity, this proportion was lower among other occupational groups-$52h It is, however,

also worthnoting that 16% of the seéimployedwould consider that their business stgthad been

both a necessity and an opportunity (compared t8%84@cross other occupational groups).

Finally, respondent sé househol dodiohhavingnstartesl upsao h a d
business because they came across an opportunity or out of necessity. More than 6 in 10 who said they
could live comfortably on their current household income answered that they had come across an
opportunity, compared to 44% thfose who found it very hard to manage on their current income. The
corresponding proportions relating to necesdiiyen entrepreneurship were 21% and 36%,
respectively.

For more details, see annex table 23b.
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7. Business start -ups: perceptions about r isks and barriers

The current chapter deals in more depth with perceptions about businespstdrhe first section

looks at the results of a question that asked respondents to list the risks that they would fehemost

setting up a businessintgdd s economic climate. The second sec:
of questions about the perceived barriers to entrepreneurship; for example, respondents were asked
whether they thought that business stg$were difficult due to a lack of finara support or due to

complex administrative procedures.

7.1 Greatest fears  when starting up a business

When EU citizens were asked what they would fear
economic climate, about half (49%) chose ploasbility of going bankrupt . Theuncertainty of not

having a regular incomewas mentioned by 40% of respondents and a somewhat lower proportion

(37%) selected thask of losing their property. Only half as many EU citizens (20%) were most

afraid ofjob insecurity when starting up a business. Similarly, 18% named the possibiligrednal

failure as one of their greatest fears and 14% felt that that they would have to wevotach time

and effort to such a project.

Greatest fears when  starting up a business 1 EU27

M First mentions
Second mentions

The possibility of going bankrupt 21 49
The uncertainty of your income 40
The risk of losing your property 37

Job insecurity
The possibility of personal failure

Need too much energy or time

Q14. If you were to set up a business today, which are the two risks
you would be most afraid of? Isit:
Base: all respondents EU27
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Country variations

Respondents in Croatia, Turkey and Lithuania were the most likely to answer that they wotlld fear
possibility of going bankrupt if they were setting up a business (53%%). In six additional
countries, more than half of respondenteateld this response: Denmark (51%), Luxembourg (52%),
Portugal (53%), France (54%), Romania (55%) and China (56%). Respondents in South Korea, on the
other hand, were the least likely to be afraid of the possibility of going bankrupt (19%).

Six in 10 Hungrians and about half of Greek, Swedish and Polish respondentb&aYavere most
afraid ofthe uncertainty of not having a regular incomewhen starting up a business. In Lithuania,
Switzerland and China, however, only half as many respondents seléstedpionse (25926%).

While Polish respondents were among the most likely to feanrtbertainty of not having a regular
income, they were the least liable to be afraigobfinsecurity when starting up a business (10%).
Low proportions selecting thisesponse were also recorded in Austria, Bulgaria and South Korea
(12913%); respondents in Slovakia and Turkey most frequently mentioned this fear of job insecurity
(35%-37%).

The proportion selecting thaésk of losing their property when starting up ausiness ranged from
less than a fifth in Malta (11%), Norway (14%), Italy (18%) and Cyprus (19%) to about half of
respondents in Germany, Ireland and Spain (50%).

Almost 4 in 10 (38%) Maltese respondents named the possibiljpgrsbnal failure as ore of their

greatest fears if they were to start up a business. The fear of personal failure was also mentioned by
more than 3 in 10 respondents in South Korea and China-83%), compared to only half as many
Japanese (17%). Interviewees in Sweden andridewere the least likely to fear the possibility of
personal failure (899%).

Less than a tenth of interviewees in Portugal (5%), Croatia and Turkey (both 7%), and Lithuania (8%),
felt that that they would have to devat® much time and effortif they were to set up a business. In
sharp contrast, in Finland and Sweden, slightly more than 3 in 10-32%% of respondents selected

this response.
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Greatest fears when starting up a business T by country
(sum of first and secondselections)

The possibility  The need to

The pos;ibility Thg Th.e risk of . . of suffering a devote too
failure ortime to it
Austria 41 38 40 12 24 17
Belgium 47 36 33 21 17 10
Bulgaria 44 37 35 13 29 15
Cyprus 45 44 19 29 28 14
Czech Rep. 46 43 30 28 20 20
Denmark 51 43 30 16 16 27
Estonia 35 42 37 26 20 16
Finland 28 41 32 22 23 31
France 54 36 32 25 22 18
Germany 50 32 50 17 18 16
Greece 47 51 20 30 21 11
Hungary 46 60 38 15 13 14
Ireland 50 40 50 24 16 13
Italy 48 46 18 19 16 11
Latvia 50 44 43 15 18 13
Lithuania 59 25 42 18 28 8
Luxembourg 52 31 38 26 23 17
Malta 46 41 11 28 38 17
Netherlands 40 41 27 26 14 20
Poland 48 52 33 10 21 14
Portugal 53 a7 33 21 15 5
Romania 55 43 31 14 17 11
Slovakia 42 35 31 35 22 22
Slovenia 46 31 38 14 26 17
Spain 49 33 51 22 18 12
Sweden 35 51 24 18 8 32
UK 48 42 45 20 18 16
Croatia 57 34 37 20 12 7
Iceland 40 47 30 24 9 13
Norway 37 45 14 17 12 25
Switzerland 48 26 32 21 17 26
Turkey 58 31 31 37 22 7
us 40 46 28 20 19 23
China 56 26 38 20 33 21
Japan 33 37 30 28 17 26
South Korea 19 44 41 13 31 21

Q14. If you were to set up a business today, which are the two risks you would be most afraid of? Is it:
Not e: mDovmotr elspons

Base: all respondents, by country
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In 24 countries, theossibility of going bankrupt, theuncertainty of not having a regular income
and therisk of losing their property were the three most mentioned feassociated with Business
startup. For example, 55% of Romanians were concerned abopbs$sibility of going bankrupt (first
position) 43% listed theuncertainty of not having a regular incorf@econd position) and 31%
selected theisk of losing their property (thirgosition)

In five countriesi Greece, ltaly, Cyprus, Slovakia and Turkeyespondents were more likely to be
concerned aboujob security than about losing their property. For example, 30% of Greek
respondents were most afraid job insecurity(third position), while just 20% selected the risk of

losing their property.

As noted above, respondents in Malta, China and South Korea were the most likely to name the
possibility of personal failure as one of their greatest fears. In these countries, anithuahia, this
concern appeared among the top timest mentioned feamssociated with a business stapt

Similarly, Sweden and Finland were the countries where respondents were the most likely to fear that
a business stattp would requiredoo much time and effort i this appeared among the three most
mentioned fears in those countries. A similar result was seen in Norway where 25% of respondents felt
that that they would have to devat® much time and effotb such a project (third position)

Greatest fears when starting
(Three most mentioned fearsi by country)

up a business

Going bankrupt | BE 47 Going bankrupt | BG 44 Going bankrupt : cz 46
Uncertain income | 36 Uncertain income | 37 Uncertain income | 43
Losing property | 33 Losing property | 35 Losing property | 30
Going bankrupt DK 51 Losing property : DE 50  Uncertain income EE 42
Uncertain income | 44 Going bankrupt | 50 Losing property | 37
Losing property | 30 Uncertain income | 32 Going bankrupt | 35
Uncertain income : EL 51 Losing property : ES 51 Going bankrupt : FR 54
Going bankrupt | 46 Going bankrupt | 49  Uncertainincome | 36
Job insecurity | 30 Uncertain income | 33 Losing property | 32
Going bankrupt : IE 50 Going bankrupt : IT 48 Going bankrupt : CY 45
Losing property | 50 Uncertain income | 46 Uncertain income | 44
Uncertain income | 40 Jobinsecurity | 19 Jobinsecurity | 29
Going bankrupt LV 50 Going bankrupt : LT 59  Going bankrupt LU 52
Uncertain income | 44 Losing property | 42 Losing property | 38
Losing property | 43 Personal failure | 27 Uncertain income | 31
Uncertain income : HU 60 Going bankrupt : MT 46 Uncertain income : NL 41
Going bankrupt | 46 Uncertain income | 41 Going bankrupt | 40
Losing property | 38 Personal failure | 38 Losing property | 27
Going bankrupt : AT 41 Uncertain income : PL 52 Going bankrupt : PT 53
Losing property | 40 Going bankrupt | 48 Uncertain income | 47
Uncertain income | 38 Losing property | 33 Losing property | 33
Going bankrupt : RO 55 Going bankrupt : S| 46 Going bankrupt : SK 42
Uncertain income | 43 Losing property | 37 Job insecurity | 35
Losing property | 31 Uncertain income | 31 Uncertain income | 35
Uncertain income : Fl 41 Uncertain income : SE 51 Going bankrupt : UK 48
Losing property | 32 Going bankrupt | 35 Losing property | 45
Need too much energy | 31 Need too much energy | 32 Uncertain income | 42
Going bankrupt HR 57  Uncertain income : NO 45 Uncertain income IS 47
Losing property | 37 Going bankrupt | 37 Going bankrupt | 40
Uncertain income ] 34 Need too much energy | 25 Losing property ] 30
Going bankrupt : CH 48 Going bankrupt : TR 58 Uncertain income : us 46
Losing property | 31 Jobinsecurity | 37 Going bankrupt | 40
Uncertain income | 26 Uncertain income | 31 Losing property | 28
Going bankrupt : CN 56  Uncertainincome : KR 44 Uncertain income : JP 37
Losing property | 38 Losing property | 41 Going bankrupt | 33
Personal failure 33 Personal failure 31 Losing property 30

Q14. If you were to set up a business today, which are the two risks you would be most
afraid of? Isit: (sum of first and second selections)
Base: all respondents by country
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Greatest fears when starting up a businésa comparison with the 2007 results

A comparison, between the 2007 and 2009 results, concarregng pond e nt s whergsetingt est f
up a business in the existing economic clenat di d not show many c¢changes
most mentioned fearg¢see chart above). For example, in the current survey, 48% of British
respondents mentioned tpessibility of going bankrupt (first position#5% listed theisk of losing

their property(second position) and 42% selecteduheertainty of not having a regular incoltieird

position) In 2007, the corresponding proportions wWed®, 43% and 41%, respectively.

Al t hough t he uncerdppearedtingtheddp threen afefimsost mentonenh éears
associated with a business stgptin almost all countrieé both in 2007 and 2009, a more detailed

look at the results showed that the actual proportion of respondents who selected this fear has
increased in a majority of the coues surveyed. Latvia, Hungary, Malta and Estonia have seen the
largest increases in this proportion (for example, Latvia: f&8% in 2007 to 44% in 2009; +16
percentage points).

Sociedemographic consideratiod

The youngest respondents (under 25)emeore likely than their older counterparts to mentios
possibility of going bankrupt (64% vs. 44% of over 54 yalds) or the possibility of personal failure
(23% vs. 16%lL7% of over 39 yeaolds) as one of their greatest fears; they were, howessr]ikely
to select the risk of losing their property (31% vs. 36%6). The over 54 yeands, however, were
the least likely to mention the uncertainty of not having a regular inc8®eé ¥s. 43%45% of 2554
yearolds).

Respondents with the higheswé¢ of education were less likely to name the possibility of going
bankrupt as their greatest fear (42% vs. %6 of respondents with a lower level of education and

61% of fulktime students); however, they more frequently thought that they would hdesdte too

much time and effort to such a project (21% vs. 9% of respondents with the lowest level of education).

A similar pattern of di fferences was seen when
household income: respondents without finanditiiculties worried more about the time and effort

they would need to devote to a business -startwhile those with financial difficulties were more

afraid of the possibility of going bankrupt.

Nonworking respondents and manual workers were mogdylithan sedfemployed respondents and
employees to name the possibility of going bankrupt as their greatest fear when starting up a business
(509%-53%, compared to 45%7%). The latter, on the other hand, were more likely to fear that they
would have to deote too much time and effort to such a project (1B%0 vs. 13%). Selémployed
respondents and employees, however, differed in their fear of job insecurity; while 21% of employees
said they were most afraid of job insecurity, this view was shared by df6%elfemployed
respondents.

Finally, an analysis by the respondentés place
the risk of | osing onebs property: this fear was
compared to 33% okspondents in metropolitan areas.

For more details, see annex table 25b and 26b.

25 Note: sum offirst andsecondselections.
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7.2 Perceived b arriers to entrepreneurship

Roughly 8 in 10 EU citizens agreed that it was difficult to start up a business due to a lack of available
financial support35% strongly agreedhat this was the case. A large majority of respondents also
agreed that business staps were difficult due to complex administrative procedures: 71%, in total,
agreed and 29%trongly agreedEU citizens were, however, less likétyagree that it was difficult to
obtain sufficient information about how to start up a business: 51% agreed with this statement, while
38% disagreed.

A minority (13%) of EU citizens doubted whether people who had started a business and had failed
shouldbe given a second chance. In fact, 28%0ngly agreecnd 53%agreedthat entrepreneurs who
had failed should be given a second chance.

EU citizens were split in their opinions as to whether a businesaiptaltould be avoided if there was
a risk thatthis venture might fail: 50% agreed and 46% disagreed (4®éhngly agreedand 13%
strongly disagreed

Barriers to entreneurship T EU27
m Strongly agree  mAgree Disagree Strongly disagree DK/NA

It is difficult to start one's own business due to a

lack of available financial support 1027
Itis difficult to start one's own business due to 16 4 9
the complex administrative procedures
It is difficult to obtain sufficient information on 9 12
how to start a business
People who have started their own business and 1037
have failed should be given a second chance
One should not start a business if there is a risk 13 5

it might fail

Q18. Do you strongly agree, agree, disagree or strongly disagree with
the following opinion?
Base: all respondents EU27
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Country variations

Across all EU Member States, a majority of interviewees agreed that liffiaalt to start one 6 s
own business due to a lack of available financial supporin GreeceBulgariaand Latvia, at least 9

in 10 respondents, in total, agreed with this statemel#o®&%) and half, or more, respondents
strongly agreed49%,57% and 59%, respective¢lyin Finland Austriaand the Netherlands, less than
two-thirds of respondents agreed that business-gartwere difficult due to a lack of financial

support (56%63%). Finnish and Dutch respondents were also the least likslyoiagly agreewith
this statenent (7%-9%); in Austria, however, 21% expressed such strong agreement. Nonetheless,

even in these countries at the bottom of the ranking, not more than a third of respdisdgmeed
that a lack of financial support was a barrier when starting up adass(24%n Austria, 29% in the

Netherlands an@84%in Finland.

Among respondents in the n&t countries included in this study, Turkish interviewees were the

mo st

prone

t

O agree

that it

was di

f f blefindntial t o

support and Norwegians were the least likely to share this opinion (77% and 57%, respectively). In
respondent s

T h i sSoutrekanea were mard likety ¢hanpNorweatjians (asd |
respondents in other ndflJ countries) to disagree that that the lack of financial support was a barrier
when starting up a business (29%).

Nor way,
knowo
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di ffi

cult to

of available financial support 0
m Strongly agree

LV
BG
EL
SK
RO
ES
cy
HU
FR
PL
IT
IE
LT
PT
sl
MT
EU27
LU
UK
DE
cz
EE
SE
BE
DK
NL
AT
FI

TR
HR

IS
CH
NO

us
CN

JP
KR

mAgree

)
35

50

33

32

53

44
)
37
40
34
35

31

26

25

23
24
18

21

18

35
39
39

31/l
33

43

31

11

33

49

37

28

20

Disagree

59
Y4

42
55
40
57
56
34
42
46
48
45
50
47
51
56
46
41
39
51
39
38
46

45 8 4

50
54
42
49

42

46

34

45

45
44

start

Strongly disagree

35

di sagreed

oneo

DK/NA

33 323
503

5 23

7 03
416

7 23

9 12
60 7
8 33
8 15
718

10 51
71 9
70 11
12733
9 2 7

19 4 5
25 4 8

Q18. Do you strongly agree, agree, disagree or strongly disagree with

the following opinion?

Base: all respondents
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A majority of respondents acroa#i countries also agreed thatt was di fficult to st
business due to complex administrative procedureshe total level of agreement ranged from 52%

in Iceland to 84% in Romania. Respondents in Romania were joined by ltalian, Latviammniatt

Greek, Turkish and Croatianinterviewees with at least thregiarters who agreed that complex
administrative procedures made sigps difficult (76%682%). In Austria, Estonia, Switzerland, China

and South Korea, on the other hand, the proportdmespondents who expressed agreement were

more in line with Iceland (57%9%).

A closer look at the proportions of respondents who expressed strong agreement or disagreement
showed that at least 4 in 10 interviewees in Greece, Romania Latvia and €woatidy agreedhat
business statips were difficult due to complex administrative procedures {48%). However, as

for the previous statement, the proportion of respondentsstibiogly disagreedemained below 10%

in almost all countries (except f@hina and the US, 14% and 10%, respectively).

ilt is difficult to start onebo:s
the complex administrative procedures 0
m Strongly agree  mAgree Disagree Strongly disagree DK/NA

RO 40 44 8 17
EL 42 40 12 33
LT 37 42 8 1 12
LV 41 36 1 2 10
IT 30 46 11 1 12
ES 19 56 S 3 9
PT 28 47 13 2 11
SK 24 50 20 16
DK 23 50 15 2 9
BG 32 41 16 1 10
Cz 29 44 18 3 6
FR 37 35 14 8
LU 27 45 16 6
EU27 29 42 16 4 9
HU 36 35 16 3
PL 34 37 20 3 7
IE 24 45 24 34
DE 28 41 18 3 11
BE 25 42 10 5 18
SE 23 44 16 ) 1
CY 16 50 26 26
Sl 27 39 21 9 4
UK 28 37 18 8 10
MT 20 45 21 2 13
Fl 11 54 25 BEL5)
NL 11 51 28 2 8
EE 24 35 25 8 9
AT 23 34 23 7 13

HR 43 34 15 2 7
TR 12 64 18 33
NO 16 49 18 2 15
CH 27 32 20 8 13

IS 18 34 24 4 21

us 30 40 17 10 3

JP 23 38 28 7
KR 14 43 30 4 8
CN 21 36 29 14 1

Q18. Do you strongly agree, agree, disagree or strongly disagree with

the following opinion?
Base: all respondents
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Greek and Romanian respondents were not only the most likely to agree that it was difficult to start up
a business due to complex administrative procedures, but al$ovifaat difficult to obtain sufficient
information on how to start up a businesg73% and 68%, respectively). Respondents in Turkey and
China shared this concern about the difficulties in obtaining information about how to start up a
business (74% and 70%, pestively, agreed with the statement).

In the Netherlands, on the other hand, 64% of respondésagreedthat is was difficult to obtain
sufficient information about how to start up a business. In a further three countries, a majority of
respondents digreed with this statement: Finland (56%), Latvia (55%) and the US (52%).
Respondents in the US were also the most likestriangly disagre€25%). Note that Latvians were
among the most likely to agree that business-agstwere difficult due to comgk administrative
procedures (see chart above); as shown here, however, they were a lot more positive about the
availability of the relevant information.

filt is difficult to obtain sufficient information on
how to start a business 0
m Strongly agree  m Agree Disagree

EL
RO
PT
ES
BG
cY

Strongly disagree DK/NA

31 42 17 6 4
22 2 7
19 2 14
23 4 9
25 5 9
30 4 5
21 5 16
10
11
29 6 13
36 6 6
31 6 12
29 9 12
28 7 14
34 4 11
37
35
40 ¢ 5
12
35 9
33 11
30 15
36
45

20
20
16
26
17
19
24
17
17
14
19
17
21
15
13
19
13
13
12
14
16
15

48
46
49
36
44
39
30
35
36
38
32
34
30
36
36
29
33
32
33
30
27
27

22
23

21

11

13 9
33 11 8

27 33

us

CN
JP
KR

7

13

21
12

28
12

14
18
24

17
17

26

21

29
32
25

27

44
43

62
34

46

46
42
56

31
33
30

27

25 3

22 8 0
29 5 4
30 4 7

Q18. Do you strongly agree, agree, disagree or strongly disagree with
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High levels of agreement were also observed for the statemenfipéeple who have started a
business and have failed should be given a second chance | n |

respondents (95%) agreed that entrepreneurs who had failed should be given a secon@®hance (

rel and

and

and 52%, respectively,strongly agreefl Furthermore, in another 13 countries, the total level of
agreement was between 80% and 90%: for example, 86% of Frefdéhof8Cypriot and 8% of
Turkish respondents agreed that people who had started a business and had failed should be given a

second chare.

Slovenia (62%), the Czech Republi€64%) Hungary and Iceland(both 65%) had the lowest
proportion of respondents who agreed that entrepreneurs who had failed should be given a second
chance. Slovenes most frequerttigagreedwith this statement (34); in all other countries, however,
less than a quarter of respondents expressed disagreement.

ifPeo
have

m Strongly agree

us

CN
KR
JP

pl e
fai

39
38

16
26
31
29

23

35

27
23
28
26
23
20
10
28
28
26
15
22
23
27
18
22
12

21
11
33
20
10

25
27

wh o
| ed

HAgree

50

41

43

48

52

have
shoul
Disagree

71
61
55
57

61
49
55
59
53
53
55
58
68
49
49
51
61
52
49
42
47
42
50

Y4
67
44
51
55

55
50

started

d

56
50
38
47

43

38

be

Strongly disagree

10 3

8

17 2

17
18
26

43

t h
gi ven
DK/NA

41
42 6
7 23
6 33
7 24
715
17
17
4 4
3 11
8 35
14 33
1 2 5
10 3 7
11 1 9
53 13
8 1 13
17 14
41 18
11 6 6
11 1 11
15 3 7
14
5 15
13
6 12
6 12
5 6

P oo o O

9 12

13

35
14 4 5

Q18. Do you strongly agree, agree, disagree or strongly disagree with

the following opinion?
Base: all respondents
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In the EU, the proportion of respondents vagreedhatone should not start up a business if there

was a risk that it might fail ranged from 31% in Denmark and Ireland to 68986 in Hungary,
Lithuania and Malta. Similarly, the proportion of respondents who disagreed ranged from 21% in
Lithuania and 27% in Malta and Hungary to 68% in Ireland and Denmark.

A large variation inthe total levels of agreement and disagreement were also seen across the other
countries included in this study. For example, while 37% of respondents in Norway agreed that a
business statip should be avoided if there was a risk of failure, this pragoiticreased to 70% in
Turkey. The US and China were seen somewhat as outliers with about a quarte?6¢23%f
respondents who agreed and thgearters (74%6%) who disagreed with this statement.
Additionally, 37% of Chinese and 40% of American resgansistrongly disagreedhat one should

not start up a business if there was a risk that it might fail.

fiOne should not start a business if there is a risk it

might fail

m Strongly agree

LT
MT
HU

PL

us

KR
JP

0

23
25

33

25
27
29
23

13

14
22
19
25
14
21
26
16
19
19

11

8

8

9
7

14
19
16

20
18

16
21
17

12

13

28
29

HAgree

Disagree

46
43
34
39
36
34
40
44
42
33
35
29
40
33
27
36
33
31
38
41
34
)
27
30
18
17
22
24

54
35
23
27
30

13 34
38

33

Strongly disagree

33
35

28

47

56

34

18
24
21
27
25
26

12

27

46

50

DK/NA

3 1

35
6 7
5 4

CN 7 16 39 37 1

Q18. Do you strongly agree, agree, disagree or strongly disagree with

the following opinion?
Base: all respondents
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Perceptions about business starpsi a comparison with the 2007 results

A comparison, between the 2007 and 20Gfults, showed that in a majority of countries included in
both surveys, respondents were now more likelsigiee thatt was difficult to start up a business
due to a lack of financial support Iceland had the largest increase in this proportion. In 208%,

of respondents in Iceland agreed thaisiness staips were difficult due to a lack of financial
support in 2009 this proportion has increased to 78% (+32 percentage points).

In a further eight countries, the proportion of interviewees who agheg¢ lack of financial support

was a barrier when starting up a business has increased by more than 10 percentage points; this was
the case, for example, in the Czech Republic (from 52% in 2007 to 75% in 2010; +23 percentage
points), Ireland (from 69%0t85%; +16) and the US (from 70% to 83%; +13).

Ailt is difficult to start onebs ow
available financial supporto
Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009) FI192 (2007)

m Strongly agree and agree Disagree and strongly disagree DK/NA
LV 92 43 Lv 87 85
EL 90 73 EL 90 82
SK 90 73 SK 84 12 4
ES 89 83 ES 78 17 6
CcY 88 102 CY 85 13 2
HU 87 6 7 HU 78 10 12
FR 86 113 FR 85 115
PL 86 95 PL 83 14 4
IT 85 8 8 IT 84 11 5
IE 85 151 IE 69 28 3
LT 84 7 9 LT 77 15 8
PT 82 7 11 PT 84 10 7
Sl 82 15 3 SI 84 13 4
MT 82 1 7 MT 74 18 9
EU25 81 13 7 EU25 75 18 7
LU 80 15 5 LU 69 18 13
UK 78 15 7 UK 70 26 4
DE 75 16 9 DE 69 21 10
Ccz 75 16 9 cz 52 34 15
EE 71 19 10 EE 57 28 15
SE 70 18 13 SE 63 18 19
BE 69 12 19 BE 68 20 12
DK 68 21 11 DK 56 28 16
NL 63 28 9 NL 50 33 17
AT 63 24 13 AT 58 28 14
Fl 56 34 10 Fl 54 36 10
IS 78 9 13 IS 46 38 16
NO Y4 22 21 NO 52 26 22
us 83 15 3 us 70 27 3

Q18(2009)/ Q16(2007) .Do you strongly agree, agree, disagree or strongly disagree
with the following opinion?
Base:all respondents, EU25, Norway, Iceland and the US
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The agreement that was difficult to start up a business due to complex administrative
procedureshas increased by at least five percentage points, from 2007 to 20@@uinhelf of the

counties surveyed. The US has seen the largest increase in the proportion of respondents agreeing that
complex administrative procedures made sipg difficult. In 2007, 57% of American respondents
agreed with this statement; in the ant survey, however, these proportions have increased to 71%
(+14 percentage pointsin Luxembourg and Malta, the proportion of respondents who agreed that
business statips were difficult due to complex administrative procedures increased by nine
percemage points (Luxembourg: from 63% in 2007 to 72% in 2010; Malta: from 56% in 2007 to 65%

in 2010).

An opposite trend, however, was observed in Germany and Sloire2@07, roughly threguarters
(74%-76%) of German and Slovene respondents agitegdomplex administrative procedures made
startups difficult however, in the current survey these proportions have decreased to 69% and 65%,
respectively {6 and-11 percentage point decreases).

ilt is difficult to start oneds ow

admini strative procedureso
Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009) FI192 (2007)
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m Strongly agree and agree Disagree and strongly disagree DK/NA
EL 82 15 3 EL 76 19 5
LT 79 8 12 LT 78 12 10
LV 77 13 10 LV 67 24 9
IT 76 12 12 IT 77 14 9
ES 75 16 9 ES 70 21 10
PT 74 15 11 PT 75 17 8
SK 74 20 6 SK 69 25 6
DK 74 18 9 DK 69 22 9
Cz 73 21 6 Cz 68 22 11
FR 72 23 5 FR 76 18 6
LU 72 21 7 LU 63 22 16
EU25 71 20 9 EU25 71 21 8
HU 71 19 11 HU 65 23 12
PL 71 23 7 PL 74 21 6
IE 69 27 4 IE 63 33 4
DE 69 21 11 DE 74 18 8
BE 67 15 18 BE 68 20 12
SE 67 22 11 SE 64 24 13
CcY 66 28 6 CY 64 30 6
S 65 30 4 S 76 19 5
UK 65 25 10 UK 61 34 6
MT 65 22 13 MT 56 27 18
FI 64 31 5 Fl 65 29 7
NL 62 30 8 NL 63 25 13
EE 59 32 9 EE 61 27 12
AT 57 30 13 AT 50 32 18
NO 65 21 15 NO 63 21 17
IS 52 27 21 IS 44 37 19
us 71 27 3 us 57 40 3

Q18(2009)/ Q16(2007) .Do you strongly agree, agree, disagree or strongly disagree
with the following opinion?
Base:all respondents, EU25, Norway, Iceland and the US



Flash EB Ne 283 1 Entrepreneurship Analytical report

The US was also characterideglone of the largest increases in negative perceptions when looking at
the statement about thifficulties in obtaining sufficient information about how to start up a
business In 2007, 34% of Americans agreed that it was difficult to obtain suffigiotmation when

starting up a business; in the current wave, however, 45% agreed that this was the case (+11

percentage points).

Austria, the Czech Republic and Slovakia, however, have seen the largest increases in the proportion
of respondents who agre that it was difficult to obtain sufficient information about how to start up a
business (+15 or +16 percentage point increases). For example, in 2007, one in three interviewees in
the Czech Republic agreed that it was difficult to obtain sufficientnmition about how to start up a
business; in 2009, almost one in two Czech respondents agreed that this was the case (from 32% in
2007 to 48% in 208y +16 percentage point®yo countries were characterised by a significant positive
trend (i.e. a decreagethe proportion of respondents who agreed with the statement).

ilt is difficult to obtain suffici

businesso
Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009) FI192 (2007)
m Strongly agree and agree Disagree and strongly disagree DK/NA
EL 73 23 4 EL 69 27 5
PT 66 21 14 PT 68 21 11
ES 64 27 9 ES 56 35 9
CcY 61 34 5 CY 62 33 5
IT 58 26 16 IT 56 32 13
FR 54 36 10 FR 51 35 15
LU 52 37 11 LU 49 30 21
LT 52 35 13 LT 42 48 10
SK 52 42 6 SK 37 55 8
PL 51 37 12 PL 47 42 11
HU 51 35 14 HU 47 37 16
EU25 50 38 12 EU25 46 43 12
MT 51 38 11 MT 41 45 13
IE 48 47 4 IE 38 B9 3
cz 48 44 8 cz 32 56 12
Sl 46 49 5 Sl 42 51 7
BE 45 32 23 BE 43 40 18
DE 44 44 12 DE 40 47 13
AT 44 45 11 AT 28 58 14
UK 43 45 12 UK 40 54 7
EE 42 49 9 EE 32 57 11
Fl 37 55 8 Fl 34 53 13
SE 36 47 17 SE 34 50 16
LV 34 54 12 LV 33 57 10
DK 32 48 19 DK 29 55 16
NL 23 64 12 NL 21 61 18
IS 41 36 23 IS 32 45 24
NO 39 40 21 NO 32 50 18
us 45 52 3 us 34 62 4

Q18(2009)/ Q16(2007) .Do you strongly agree, agree, disagree or strongly disagree
with the following opinion?
Base:all respondents, EU25, Norway, Iceland and the US
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In comparison with the previous statements about financial support, complex administrative
procedures and obtaining sufficient information about businassugis, the results for the statements

t h gpeoplgdiwho have started a business and have failed should be given a second cléance
showed less change; in a majority of countries, the proportion of respondents who agreed with this
statement has remained theeme since 2007. For example, in 2007, 61% of Slovenes and Hungarians
agreed that entrepreneurs who had failed should be given a second chance; in 2009, 63% of Slovenes
and 65% of Hungarians agreed that this should be the case.

The largest increase in tipeoportion of respondents who agreed that entrepreneurs who had failed
should be given a second chance was seen in Spain (from 59% in 2007 to 81% in 2009; +22
percentage points), while Belgium, Estonia and Iceland were characterised by the largestglgcreas
the level of agreement (for example, Iceland: from 80% in 2007 to 65% in 20@%ercentage

points).

iPeople who have started their own
should be given a second chanceo
Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009) FI192 (2007)
m Strongly agree and agree Disagree and strongly disagree DK/NA
IE 95 41 IE 87 121
LV 89 6 6 LV 81 11 9
LU 88 93 LU 81 11 7
EL 88 103 EL 89 83
FI 88 9 4 Fl 88 94
CY 87 85 CY 90 73
SE 86 6 7 SE 90 46
PL 86 77 PL 87 9 4
FR 85 11 4 FR 82 13 5
UK 84 11 5 UK 84 13 3
ES 81 16 3 ES 59 34 7
DE 81 14 5 DE 84 12 5
EU25 81 13 7 EU25 79 15 6
MT 78 12 9 MT 77 14 10
SK 78 9 13 SK 81 11 8
PT 78 9 13 PT 81 11 8
NL 77 18 4 NL 80 13 7
LT 77 5 18 LT 83 9 8
AT 77 17 6 AT 79 12 10
DK 76 17 7 DK 80 14 6
IT 73 13 14 IT 71 20 10
BE 72 13 15 BE 85 8 7
EE 69 18 13 EE 82 8 10
HU 65 23 12 HU 61 23 16
Cz 64 24 12 Cz 72 15 13
S 63 31 6 S 61 31 8
NO 78 14 8 NO 86 95
IS 65 17 18 IS 80 10 10
us 86 132 us 88 103

Q18(2009)/ Q16(2007) .Do you strongly agree, agree, disagree or strongly disagree
with the following opinion?

Base:all respondents, EU25, Norway, Iceland and the US
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Finally, a comparison, between the 2007 and 2009 results, for the statemenetshbuld not start

up a busness if there was a risk that it might failagain showed more variation in the levels of
agreement. In about half of the countries surveyed, the levels of agreement have increased by at least
five percentage points. However, there were also a few coutiidehave seen a decrease in the
proportion of respondents who expressed agreement.

The Czech Republic, Hungary and Poland were characterised by the largest increases in the proportion
of respondents who agreed that a businessigtashould be avoideid there was a risk of failure

(more than +10 percentage point increases). For example, in 2007, a slim majority (54%) of
Hungarians agreed thahe should not start up a business if there was a risk that it might fail; in 2009,
two-thirds (67%) of Hungaains supported this view (+13 percentage points)

An opposite trend was observed in Portugal (56% in 2009, compared to 66% ir1ZDP&ércentage
points), Slovenia (63% vs. 71% in 2008), Belgium (44% vs. 52% in 20078) and the UK (36% vs.
43% in 20Q; -7).

fiOne should not start a business i

Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009) FI192 (2007)

m Strongly agree and agree Disagree and strongly disagree DK/NA
LT 69 20 11 LT 64 27 6
MT 68 27 5 MT 62 33 10
HU 67 26 7 HU 54 36 13
PL 64 32 4 PL 53 43 5
EE 63 32 6 EE 60 35 8
S 63 35 2 S 71 27 3
SK 57 35 8 SK 47 48 5
PT 56 33 11 PT 66 28 6
DE 56 43 2 DE 55) 43 3
IT 54 33 13 IT 53 42 4
LV 54 41 5 LV 45 48 3
LU 54 43 3 LU 46 48 7
AT 53 42 5 AT 43 50 3
CcY 52 44 4 CY 50 48 3
Cz 52 43 5 Cz 38 53 8
EU25 49 46 5 EU25 48 48 4
ES 49 48 3 ES 43 54 6
NL 48 49 3 NL 39 56 3
SE 48 47 5 SE ) 49 2
EL 47 49 4 EL 40 57 2
BE 44 41 16 BE 52 42 6
FI 39 59 2 Fl 41 56 5
FR 38 60 2 FR 41 57 2
UK 36 62 2 UK 43 55 1
IE 31 68 1 IE 33 67 1
DK 31 67 2 DK 31 66
IS 39 55 6 IS 37 57 8
NO 37 59 5 NO 32 62 7
us 26 73 1 us 19 80 1

Q18(2009)/ Q16(2007) .Do you strongly agree, agree, disagree or strongly disagree
with the following opinion?

Base:all respondents, EU25, Norway, Iceland and the US
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Sociedemographic considerations

Older respondents, those with a lower level of education, manual workers and respondents who found
it hard to manage on their current household income tended to be somewh#kehpte agree (or
strongly agreg that business staups were difficult due to a lack of financial support, complex
administrative procedures and problems in obtaining sufficient information. For example, 74% of EU
citizens with the lowest level of edation agreed that it wadifficult to start up a business due to
complex administrative procedures, compared to 70% of those with the highest level of education and
68% of those still in education.

Interestingly, the results by occupational groups shothed the selemployed were not the least
likely to agree that business staps were difficult: for example, 51% of selinployed respondents
thought that it was difficult to obtain sufficient information about how to start up a business, compared
to 47%of employees and 57% of manual workers.

The chart below confirms that respondents having business experience were not necessarily more
likely to disagree that staups were difficult. For example, the proportions of respondehts had

once started up business or who were thinking about taking the necessary steps to start up such a

venture, and those who had no business experience were in agreement that it was difficult to start up a
business due to a lack of available financial support (80% andr@2pgctively).

Barriers to entrepreneurship T EU27

EU citizens without EU citizens with
business experience business experience

m Strongly agree  mAgree Disagree Strongly disagree DK/NA

It is difficult to start one's own business due to a lack of

available financial support 927

13 34

It is difficult to start one's own business due to the

complex administrative procedures 14 310 64
It is difficult to obtain sufficient information on how to
start a business 714 125
People who have started their own business and have
failed should be given a second chance 1037 9 35
One should not start a business if there is a risk it 115 19 4

might fail

Q18. Do you strongly agree, agree, disagree or strongly disagree with the following opinion?
Base:respondents who had never started a business and who were not taking steps to start up a business (left); respondents who had
once started up a business or who were currently taking steps to startup a business (right);EU27

Respondents having business experience, however, differed from those without such experience in
their opinions about taking risks when setting up a new venture: 52% of the latter group agreed that
one shouldhot start up a business if there was a risk that it might fail, compared to 40% of the former
group. Other socidemographic segments that were less likely to agree with this statement were men
(46% vs. 53% of women), 130 yearolds (44%45% vs. 56% oftie over 54s), respondents living in
metropolitan areas (43% vs. 52% in rural areas), employees (42% vs. 57% of manual workers),
respondents without financial difficulties (41% of theed 0 wer e Al i vvus./b@7%ad mf or t a
respondents who found it tthto manage on their current income).

For more details, see annex tables 35b through 39b.
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8. Entrepreneurship: attitudes and personality characteristics

In the previous chapters, different components of entrepreneurship were discussed: for ekaptple,

3 looked atttitudes towards entrepreneurshipn t er ms of entrepreneur so
discussedentrepreneurial activityby looking at entrepreneurial intentions, together with the various
phases of establishing a business. dimeent chapter deals again with entrepreneurial attitudes, such as
the level of risk that individuals are willing to take and their willingness to compete with others.

8.1 Agreement with statements about personality characteristics

In the EU, the praprtion of respondents who agreed that they were genewviligg to take risks

ranged from less than half of respondents in Hungary and Lithuania (43% and 46%, respectively) to

73% in Cyprus, Ireland and Romania. A similar variation in the total leveyi@ement was also seen

across the other countries included in this study: respondents in Japan were the least likely to agree

(39%) and respondents in the US were the most likely to do so (82%).

The proportion of respondents whtvongly agreedhat the were generally willing to take risks was

highest in the US (39%); however, in most countries, only half as many, or less, respondents expressed

such strong agreement.

filn general, | am willing to take risks 0
m Strongly agree  mAgree Disagree Strongly disagree DK/NA

RO 22 51 20 35
IE 22 51 21 52
CY 19 54 23 32
IT 15 56 21 4 4
ES 12 58 25 42
FR 21 49 24 70
EL 25 42 24 7 2
Fl 13 54 29 41
PL 15 51 27 52
LU 15 il 28 61
EU27 16 49 27 7 2
PT 14 50 30 23
MT 15 50 26 5 5
BG 18 46 24 SN2
SE 17 47 30 42
UK 21 43 24 10 2
NL 60 33 12
DK 10 54 33 22
Sl 12 51 31 5 i
EE 18 44 26 93
DE 14 47 31 8 1
BE 15 45 27 9 4
AT 20 38 31 10 1
LV 14 38 36 1 2
SK 8 42 39 10 1
Cz 15 35 36 14 1
LT 12 34 40 13 1
HU 12 31 37 20 1
NO 12 56 26 42
CH 19 43 29 8 1
TR & 50 37 41
HR 20 35 31 1 3
IS 11 41 39 6 3
us 39 43 11 71
CN 18 47 27 8 1
KR 10 50 28 6 6
JP 11 28 46 15 0

D10. Do you strongly agree, agree, disagree or strongly disagree with the
following statements?
Base: all respondents
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Respondents in the US most frequently agreedtttet liked situations in which they competed

with others ( 7 7 %,

n

tot al

agreed

and

41 %

Aistrongly

Malta, Luxembourgand China, where roughly 7 in 10 interviewees agreed that they liked to compete

with others (69%0%).

Czech and Hungarian respondents, on the other hand; veeiree mord found at the bottom of the
country ranking: less than 4 in 10 Czechs (37%) and Hungarians (39%) agreed that they liked
competitive situations. The Japanese were, nevertheledsatitdikely to agree with this statement:

just 7% of respondents fAstrongly

Al |l ike situations in which

m Strongly agree  m Agree Disagree Strongly disagree DK/NA
IE 22 48 25 42
MT 17 52 24 43
LU 18 51 25 51
RO 19 48 24 4 6
CY 15 51 28 43
IT 18 47 27 4 4
PT 17 48 29 34
UK 22 41 27 8 2
EL 24 38 25 10 3
DK 14 46 34 42
BE 15 44 29 8 4
BG 14 45 24 12 5
ES 8 51 33 6 2

EU27 15 40 34 9 2
SE 18 37 35 9 2
NL | 49 42 32
LT 14 37 36 8 5
FR 15 83 34 17 1
PL 14 34 39 10 3
EE 11 36 35 12 6
AT 13 34 36 14 2
SK 10 36 48 51
DE 10 36 43 10 1
Fl 12 34 43 10 1
Sl 6 39 43 11 1
LV 13 31 40 12 4
HU 11 28 39 21 1
Cz 12 25 46 16 1
TR 9 57 32 21
1S 15 50 23 4 9
NO 11 48 32 6 4
HR 14 31 34 17 4
CH 14 30 37 17 2
us 41 36 15 8 1
CN 24 45 26 50
KR 11 36 45 52
JP 7 22 54 16 1
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Respondents in Japan were also the least liable to consider themselves asvesitige: 11%
Astrongly adraedheramdgr@2%0. In all other countr.i
agreed with the statement that they had inventive ideas; the level of agreement ranged from 59% in
Korea to 93% in Cyprus.

Greece, Luxembourg and Iceland joined Cyprus willbadt 90% of respondents who saw themselves
as being inventive (90%2%). Latvia, Bulgaria, the Czech Republic and Slovakia were more in line
with Koreai roughly twathirds of respondents expressed agreement with the statemen6 {846

il am an inventive person who ha

m Strongly agree  m Agree Disagree Strongly disagree DK/NA
CY 24 69 51
LU 29 62 8 D
EL 33 57 7 12
Sl 24 63 1 1
DE 29 58 11 1
AT 35 52 10 31
NL 10 76 13 1
HU 31 54 11 13
RO 22 63 10 15
ES 15 69 14 1
IT 21 63 10 24
PT 24 60 1403
Fl 23 60 16 n
BE 19 64 11 3 4
DK 23 58 17 n

EU27 24 Y4 15 22
SE 32 49 16 31
IE 26 % 16 50
MT 19 59 18 12
FR 23 55 17 41
UK 34 43 18 41
EE 21 52 20 35
PL 20 50 23 BI5
LT 17 52 22 4 5
SK 14 53 31 12
Cz 19 47 26 53
BG 14 51 22 9 4
LV 23 41 25 7 4
IS 27 64 514
CH 33 52 12 1
TR 16 68 13 12
HR Kz 48 12 43
NO 19 58 19 32
usS 51 36 9 40
CN 28 54 15 30
KR 10 34 24
JP 11 32 47 8 2

D10. Do you strongly agree, agree, disagree or strongly disagree with the
following statements?

Base: all respondents
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At least 90% of respondents in Austria, Germany, Gre@ggrus, TurkeyMalta, Switzerland and the
US agreed that they saw something they did not like, they changed {©0%-93%). Respondents in
Greece and the US were also the moshertm strongly agree with this statement (47% and 51%,
respectively).

In Japan, ChinalHungary, FinlandEstonia and th€zech Republicon the other hand, the levels of
agreement were below 70%; ranging from 56% in Japan to 69% in the Czech Repittiandand
Japan roughly a tenth of intervieweestrongly agreedhat they would change things they disliked
(99%-11%), while in the other countries just listed about a sixth of respondents selected this response
(17%19%).
filf | see something | do not like, | change it o}
m Strongly agree M Agree Disagree Strongly disagree DK/NA

MT 23 69 6 @
CcYy 26 66 503
EL 47 44 6 22
DE 32 58 8 D
AT 40 50 7 22
IE 32 Y4 9 12
UK 41 46 8 13
PT 19 67 9 14
LU 29 58 1 1
ES 13 73 12 1
EU27 26 58 12 23
RO 20 64 10 15
IT 24 60 OEN? 5
SE 23 61 11 15
DK 17 65 14 04
FR 28 53 13 42
PL 26 56 14 14
BE 20 61 13 25
Sl 19 61 16 22
NL IS 74 17 03
BG 16 60 16 4 5
LV 17 56 19 26
LT 19 54 19 35
SK 14 59 24 [13
Ccz 17 52 22 4 5
EE 17 51 21 1 10
Fl 9 59 28 14
HU 17 49 24 5 6
CH 38 55 6
TR 17 74 8 a
IS 22 66 706
HR 28 53 12 4 4
NO 12 4 15 05
us 51 42 51
KR 21 51 24 23
CN 19 46 29 51
JP 11 45 34 4 5

D10. Do you strongly agree, agree, disagree or strongly disagree with the
following statements?
Base: all respondents
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In the EU, the proportion of respondents who agreedtiieapossibility of being rejected by others
would not stop them from standing up for their decisionganged from 59% in Bulgaria to 89% in
Ireland. Similarly, the total level of agreement in titleeo countries included in this study ranged from
55% in Japan to 91% in the US.

The proportion of respondents whtsongly agreedvith this statement again remained below 50% in

all but one country: 68% of respondents in the US strongly agreed thmigsibility of being rejected

by others would not stop them for standing up for their decisions. In the other countries surveyed, the
proportion of interviewees whatrongly agreedanged from 9% in the Netherlands to 48% in the UK.

fiThe possibility of being rejected by others for
standing up for my decisions would not stop me 0

m Strongly agree  ® Agree Disagree Strongly disagree DK/NA
IE 38 51 6 41
UK 48 39 8 33
HU 35 52 10 22
DE &l 55 11 22
EL 41 44 9 33
CY 28 Y4 11 13
Fl 22 63 12 13
AT 41 43 9 44
PT 25 58 10 0 7
LU 22 60 13 41
DK 21 60 17 r
ES 17 63 16 22
Sl 24 56 16 22
NL 9 70 17 14
EU27 29 50 14 34
MT 21 58 14 4 4
FR 35 43 15 4 2
BE 23 53 15 35
RO 15 60 14 1 11
SE 32 42 17 3 6
IT 23 49 17 3 8
PL 26 46 21 17
LT 18 49 27 24
LV 23 44 23 2 8
SK 14 50 29 25
Cz 16 48 29 4 4
EE 13 49 23 4 12
BG 18 41 27 5 9
IS 25 58 9 18
CH 37 43 14 34
HR 30 47 14 4 5
NO 15 60 20 23
TR 14 59 25 n
us 68 23 5 41
CN 21 54 21 40
KR 20 54 22 22
JP 14 41 37 53

D10. Do you strongly agree, agree, disagree or strongly disagree with the

following statements?

Base: all respondents
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Across all countries surveyed, a majority of respondents also agreedhénatfaced with difficult

tasks, they generally felt certain that they would accomplish thenRespondents in Denmark and the

US were the most likely to agree with thiatetment (95%96%), while those in Slovakia were the least
likely to do so (60%). Furthermore, in Slovakia, a third of respondents did not feel confident that they
would always be able to accomplish difficult tasksfigure similar to that recorded in Zap(34%).

Almost twothirds (64%) of respondents in the W8ongly agreedhat when faced with difficult
tasks, they generally felt certain that they would complete them. Next in line were Austriaa@hina
the UK, with between 37% and 40% of respondents el ect i ng
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E Strongly agree  mAgree
DK 27
Sl 28
CY 22
IE 31
UK 40
PT 23
DE 26
AT 37
SE 30
Fl 17
LU 20
EL 29
NL )
EE 26
ES 14
RO 16
EU27 22
IT 17
BE 18
LV 15
BG 20
HU 21
FR 14
LT 16
Cz 15
MT 15
PL 16
SK 11
TR 22
IS 25
CH 30
NO 17
HR 23
us
CN 39
KR 19
JP 12

N

(0]
Disagree

74

60
55
52

Y4
%
55
54
7
49

64

52

fiGenerally, when facing difficult tasks, | am certain
that | will accomplish them

Strongly disagree

68

61

67
57
48
65
62
49
56

65

54

57

22

15
21
24
25
3

25

22
32

67
63
55

15

32

52

16
15
20

DK/NA

10

t he

aa
@

8 12

9 1

8 22
8 04

1 a
10 13
10 23

13

13
12
15

22

12 24

14

15

12
12 06
23
14
2 4
24

6 4
34

31

14
6 2
33

2 8
16

11 a
7 14
12 12

14

6

18

31

D10. Do you strongly agree, agree, disagree or strongly disagree with the

following statements?

12
4 5

3n

40

32
32

Base: all respondents

Aistrongly
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Less than half of respondents@neeceg(42%), Japan (43%)Cyprusandltaly (both 45%)agreed that

when confronted with difficult tasks, they could count on the help of othersrowould count on

luck. The level of agreement measured in these countries was considerably lower than for the previous
statement: for example, 89% of Cypriots agreed that, when confronted with difficult tasks, they felt
confident to be able to accomplidiese tasks, while only half as many Cypriots (45%) agreed that
when confronted with such tasks, they could count on the help of others or on luck.

Respondents in Irelanaind the Netherlandson the other hand, were the most prone to agree they
could counbon the help of others or would count on luck when confronted with such tasks (both 85%).
However, while Irish respondents were also among the most likedyraagly agree(31%), Dutch

interviewees were consi der atelew Iress 8lniskee I(yl 0t%) .s e
iwhen confronted with difficult 1
l uck and the help of otherso
m Strongly agree  m Agree Disagree Strongly disagree DK/NA

NL T 75 131
IE 31 54 1132
DK 16 63 8 12
UK 31 46 3 7 3
PL 17 58 18 33
ES 13 62 20 22
AT 34 41 16 6 3
DE 22 54 20 31
BE 20 54 19 43
LT | 60 24 32
LU 14 55 25 60
Fl B 59 28 42
EU27 16 50 24 7 3
SK | 56 27 35
Sl 13 52 27 6 1
BG IR 51 25 9 4
PT R 51 33 23
cz 18 42 32 72
HU 14 46 32 6 2
RO HE 50 29 7 5
LV 14 45 28 8 6
MT 47 33 6 3
FR W 44 29 14 1
SE EE 42 35 9 2
EE 41 29 13 7
IT M 39 38 13 5
CY | 38 46 8 1
= 11 28 37 23
IS 15 58 19 45
CH 32 41 21 51
HR 23 42 24 9 2
NO [ 55 25 8 3
TR 45 43 51
us 34 40 15 10 1
CN 18 48 26 70
KR JHEE 47 37 53
Nl 5 38 40 6 1

D10. Do you strongly agree, agree, disagree or strongly disagree with the

2 The results ofhis statementver e

the help of othen

somewhat

s ed® be too different concepts.

following statements?
Base: all respondents

more difficul

t

t

(0]

nterpret
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Not much variation was seen in the proportions of respondents who agredtieihdife was
determined by their own actions and not by others or by chancecross twehirds of the countries
includedin this study, between 80% and 90% of respondents agreed with this statement.

Respondents in Irelan@&weden Sloveniaand the US were somewhat more likely to agree that their
life was determined by their own actions (99%2%6), while respondents in Bulgan72%) Japan
(73%), Turkey (74%)Estonia(77%), the NetherlandsSlovakiaand Croatia (all 78%the Czech
Republic(79%)were somewhat less likely to express agreement {(72%).

fiMy life is determined by my own actions, not by
others or by chance 0

page94

m Strongly agree  mAgree Disagree Strongly disagree DK/NA
S 39 54 51
SE 43 48 6 12
IE 42 49 8 1
PT 29 59 8 04
UK 50 38 8 22
DE 34 53 10 12
LV 40 47 11 1
HU 34 53 10 22
DK 31 56 11 »
LU 32 54 12 1
CcY 30 56 10 22
AT 43 43 11 12
EU27 31 53 12 23
ES 17 67 13 21
FR 38 46 12 21
MT 23 60 12 13
PL 30 54 11 14
Fl 25 58 15 n
RO 18 64 10 2 6
EL 42 39 12 5 7]
IT 24 Y4 13 34
BE 20 60 13 34
LT 24 56 15 23
Cz 26 53 17 32
SK 16 (¥4 19 21
NL 11 67 20 12
EE 26 51 16 34
BG 23 49 20 4 4
IS 36 51 716
CH 45 41 10 22
NO 28 56 11 14
HR 35 43 16 4 3
TR 15 59 23 12
us 72 21 4 31
CN 47 38 10 40
KR 35 51 11 12
JP 22 51 23 31

D10. Do you strongly agree, agree, disagree or strongly disagree with the
following statements?
Base: all respondents
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Respondents in the Nordic countriedceland (89%), Norway and Sweden (both 90%), Denmark
(93%) and Finland (94%) most frequently agreed th#ttey were optimistic about their future.

They were followed by respondents in Austria, the Netherlands, Switzerland and the US, where 88%
of respondets were optimistic about their future.

In many eastern and southern European countries, however, less thaguthtees of respondents
confirmed that they were optimistic about their future. Respondents in Hu(@j#s) and Bulgaria
(62%)1 together wih respondents in Jap&0%)i were the least likelyo feel such optimism.

il am optimistic about my future
m Strongly agree  mAgree Disagree Strongly disagree DK/NA

Fl 26 68 51
DK 34 59 51
SE 39 il 7 21
NL 14 74 1 1
AT 39 49 10 21
IE 33 53 10 31
LU 29 57 1 21

Sl 27 58 10 32
CY 24 60 12 22
UK 38 45 Ol 5 3
DE 27 52 16 32
RO 23 54 14 2 7
BE 21 56 16 4 4
EE 27 49 16 4 4
MT 18 58 17 34
ES 14 61 22 21

EU27 23 52 18 52

PL 23 51 19 4 4
LT 24 47 22 52
EL 27 44 18 9 3
PT 19 Y3 24 32
Cz 24 45 24 6 2
SK 17 51 26 43
LV 22 45 23 9 2
FR 19 48 24 9 1

IT 14 51 25 7 4
BG 16 46 24 12 2
HU 22 39 27 10 2
NO 30 [10) 6 23

IS 31 58 7 13
CH 45 43 9 12
HR 35 41 16 513
TR 13 59 24 32
us 59 29 7 50
CN 35 47 15 30
KR 22 58 19 24
JP 14 46 32 52

D10. Do you strongly agree, agree, disagree or strongly disagree with the
following statements?
Base: all respondents
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8.2 Personality characteristics associated with entrepreneurship

The following chart compares the level of agreement for the various stasedisoussed in the
previous section for: a) respondents who did not have any business experience and b) for respondents
who did have such experiefite

Respondents having business experience were more likely than their counterparts to agree with each of
the statements. The only exception was the statement about counting on luck when confronted with
difficult tasks; for this statement respondents who did not have any business experience were
somewhat more likely to agree (67% vs. 63% with business experienc

The difference between the two groups or respondents was the largest for the statements about the
willingness to take risks, the enjoyment of competition and the feeling of being an inventive person.
For example, while 62% of respondents who did mnte any business experience agreed that they
were generally willing to take risks, this proportion rose to 76% for respondents who had started up a
business or who were currently taking steps to start up such a venture.

Although the total level of agreemt did not differ much for some of the other statemérgsch as
Aimy | ife is determined by my own actionsbd or
respondents having business experience were more likely than their counterparts ® sxpnes
agreement (38% vs. 29% for the former statement and 32% vs. 24% for the latter statement).

Characteristics associated with entrepreneurship T EU27
EU citizens without EU citizens with
business experience business experience

m Strongly agree W Agree Disagree Strongly disagree DK/NA

My life is determined by my own actions, not by others or

by chance 12 2

102

If | see something | do not like, | change it 12 2

91

Generally, when facing difficult tasks, | am certain that |
will accomplish them

17 2 101

I am an inventive person who has ideas

16 3

The possibility of being rejected by others for standing up

for my decisions would not stop me 153

| am optimistic about my future

When confronted with difficult tasks | can count on luck

and the help of others 7 9
In general, | am willing to take risks 7 18 4
I like situations in which | compete with others 10 6

D10. Do you strongly agree, agree, disagree or strongly disagree with the following statements?
Base:respondents who had never started a business and who were not taking steps to start up a business (left); respondents who had
once started up a business or who were currently taking steps to startup a business (right);EU27

" Respondents with businesgperience are thoseho had started up a business or were currently taking steps to
start one
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9. The impact of school education on entrepreneurship

This |l ast chapter | ooks at oftheir pchoolcdducation in raigimgr c e p t |
an interest in entrepreneurship (e.g. by stimulating the development of an entrepreneurial attitude) and

in preparing them to become entrepreneurs (e.g. by the provision of courses that help develop the
requisite skils to run a business).

Equal proportions of EU citizeregreed or ratherdisagreed that their school education had helped
them to develop a sense of initiative, or in other words, a sort of entrepreneurial attitude (49%
istrongly agremedeandndadgdwedcof rBdpoesagreed and dnst

Roughly 4 in 10 agreed that their school education gave them the skills andvémotw enable them

to become an entrepreneur ( 109 jiiss & quartergdgrged,agr e e
however, that their education had also made them interested in becoming an entrepreneur (6%
istrongly agreedd and 19% Aagreedo) .

Finally, 11% of EU citizenstrongly agreedand 33%agreedthat their school education had helped
them to better understatite role of entrepreneurs in society.

Entrepreneurship and the educational system T EU27

B Strongly agree  EmAgree Disagree Strongly disagree DK/NA

My school education...

...helped me to develop my sense of initiative-

a sort of entrepreneurial attitude 173
...helped me to better understand the role of 19 3
entrepreneurs in society
...gave me skills and know how that enable me 21 3
to run a business
...made me interested to become an
27 3

entrepreneur

Q6. | will read you a list of statements. Please tell me, do you strongly agree, agree,
disagree or strongly disagree with the following statements?
Base: all respondents EU27

% This statement was not yet included in the 2007 survey.
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Country variations

In the EU, the proportion of interviewees who agreed that their school education had helped them to
develop a sense of initiative or entrepreneurial attitudeanged from roughly a quarter (26%) in
Latvia to more than double that proportion in Portagal Cyprug63%-64%).

Nevertheless, none of the EU countries reached the levels measuweathan Turkey and the US
where more than twthirds of respondents agre#itat that their school education had helped them to
develop an entrepreneurial attitude (68%8%6). It should, however, also be noted that while 36% of
respondents in the USrongly agreedvith this statement, this proportion was only 13% for Turkey

a figure similar to the situation in many EU countries. In China, 22% of respondents expressed their
strong agreement.

Focusing on respondents whsagreedwith the statement showed that this proportion was higher
than 50% in nine EU countries and in Jap@spondents in Latvia were the most likely to disagree
that their school education had helped them to develop an entrepreneurial attitude (71%). Latvians,
together with Hungarians, were also the most prosgromgly disagre€28%-29%).

fiMy school education helped me to develop
i asort of entrepreneurial attitude

initiative

page98

B Strongly agree

cY
PT
RO
FR
MT
S|
FI
IE
BE
ES
NL
DE
LU
AT
SE

us

CN
KR
JP

16
18
14
21
17
10
11
16
16
9
7
14
17
19
13
16
13
18
17
14
10
14
7
8
7
11
8
11

13
14

25

15
16

22

7
10

m Agree

48

45

46
39
42
46
44
38
38
44
46
38
34
32
36
34
36
30
30
31
33
26
33
31
30
26
25
15

48

42
37

36

46
37

Disagree

Strongly disagree

27

26
25
19
33
32
32
30
26
31
39
32
23
28
31
34
32
29
38
30
37
34
47
45
41
32
42
43

60

37

37

46
32
42

a sense of
0
DK/NA

8
5

1

25

Q6. | will read you a list of statements. Please tell me, do you strongly agree,
agree, disagree or strongly disagree with the following statements?
Base: all respondents
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Furthermore, respondents in the ,URurkey and China most frequently agreed that their school
education had helped themldetter understand the role of entrepreneurs in societymore than 7 in

10 respondents in these countries agreed thi¢h statement7(L%, 73% and 75%, respectively
Respondents in the US once more stood out from the pack with 35%tnwhgly agreed

Similarities were also seen when looking at the results in EU Member States: respondents in Portugal
were the most likglto agree that their school education had helped them to better understand the role
of entrepreneurs in society (66%) and those in Lithuania and Latvia were the least liable to do so (28%
and 31%, respectively). Latvians and Hungariattss time joinedby Frenchand Britishinterviewees

T were the most prone to expressong disagreemeti29%-32%).

fiMy school education helped me to better understand
the role of entrepreneurs in society 0
B Strongly agree B Agree Disagree Strongly disagree DK/NA

PT 18 48 23 5 6
RO 14 42 28 11 5
MT 14 41 34 6 5

Sl 11 45 29 14 2

AT 20 35 23 20 3

Fl 11 44 31 8 7

NL 7 46 38 6 3
LU 15 37 24 22 2

ES 9 42 33 13 4
DE 12 38 32 15 2

CcYy 14 35 38 10 2

IE 16 31 34 18 2

BG 12 34 37 15 3

EU27 11 33 33 19 3

EE 12 32 29 18 9

FR 14 30 23 31 2

EL 14 29 31 26 1

PL 12 30 39 14 5)

SK 8 33 42 12 5

SE 10 31 37 19 3
BE 12 28 36 19 5
DK Hd 31 47 12 3

IT 7 29 42 17 5)

Cz 8 27 41 18 6
HU 9 26 31 32 2
UK 12 22 33 32 1

LV 7 24 38 29 2

LT 8 20 45 19 9
TR 11 62 19 54

IS 15 49 23 7 7
CH 23 31 28 16 8
HR 15 37 28 15 5]
NO 11 37 35 14 3

us 35 36 15 13 1
CN 23 52 20 40
KR 10 45 33 6 6

JP 8 36 44 1 3

Q6. | will read you a list of statements. Please tell me, do you strongly agree,
agree, disagree or strongly disagree with the following statements?
Base: all respondents

page99



Analytical report Flash EB N° 283 1 Entrepreneurship

While in a majority of countries more than half of respondents agreed with the previous statements,
only six countries hathat level of agreement with the statement that their school educatiomaghve/
given thenthe skills and know-how that enabled them to run a businessTurkey (68%) and the US

(67%) again led the way. They were followed by ChPartugal Cyprusand Croéia, where between

53% and 60% of interviewees agreed that their school education gave them the requisite skills to run a
business.

In Latvia, on the other hand, about one in six (17%) respondents agreed that their school education
helped them develope skills needed to be able to run a business. Other countries with a low level of
agreement were the Czech Republic (28%), Slovakia (30%), Estonia and the UK (both 31%). More
than a third of respondents in the WKd Latviastrongly disagreedvith this satement(34%-35%),

the corresponding proportions were lowelSiliovakia(17%), Estonia (24%) antthe Czech Republic

(26%). Hungarians werg& once more as likely at Latvian and British respondents to express their
strong disagreement (34%).

fiMy school education gave me skills and know -how
that enable me to run a business 0
B Strongly agree B Agree Disagree Strongly disagree DK/NA

CcYy 18 37 35 9 2
PT 14 40 34 5 7
IE 14 36 32 17 1
MT 14 36 40 6 4
ES 9 40 36 13 4
DK 11 35 41 1 2
EL 16 30 30 23 2
AT 17 29 30 21 3
Fl 9 37 37 11 6
RO 11 34 37 11 8
LU 12 32 27 27 2
SE 13 30 36 18 3
Sl 8 35 39 17 2
FR 13 29 27 29 2
NL 34 50 8 3
EU27 10 29 37 21 3
BE 11 28 35 21 5
PL 11 27 42 16 4
BG 13 24 41 19 3
DE 8 29 39 22 2
HU 12 24 28 34 2
IT 8 26 42 20 5
LT 10 24 40 17 9
UK 10 21 33 34 2
EE 10 21 38 24 7
SK IS 24 48 17 5)
Cz IS 22 41 26 5
LV I8 11 45 35 3
TR 10 58 24 4 4
HR 22 38 22 15 3
IS 14 36 32 12 6
CH 19 31 29 21 1
NO 11 34 37 15 4
us 36 31 17 15 1
CN 16 37 B8 14 0
KR Hd 30 44 12 8
JP 7 25 46 21 1

Q6. | will read you a list of statements. Please tell me, do you strongly agree,
agree, disagree or strongly disagree with the following statements?
Base: all respondents
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Analytical report

In the EU, the proportion of respondents who agreed that their school educatiomtiadhem
interested in becoming an entrepreneuranged from less than a fifth Lratvia (16%),Lithuaniaand
Denmark and Germany (all 19%) at leas# in 10 respondents in Portugdi0%) Romania(41%)

and Malta (43%).

The proportion of respondents also remained below 40% in most other countries included in this study.

For example, 32% of respondents in Switzerland and 36% in Croatia agreed thetitbel education

had made them interested in becoming an entrepreneur. In the US, China and Turkey, however, a
majority of respondents agreed with this statement: 51% in the US, 57% in China and 72% in Turkey.

The proportion of interviewees whstrongly agreedthat their school education had made them
interested in becoming an entrepreneur was less than 10% in almost all countries; the most notable

excepti

ons

we

re

Chi

na

and

t he
most countes, respondents whetrongly disagreedoutnumbered those whetrongly agreed

Uus

(17 %

and

22 %,

respondents in Franemd Hungaryvere the most likely to express strong disagreement (both 40%).

fiMy school education made me interested to become an
entrepreneur

B Strongly agree

MT
RO
PT
cY
IE
LU
BG
sl
FR
SE
FI
EL
BE
ES
PL
HU
T
EU27
EE
AT
SK
cz
UK
NL
DE
DK
LT
LV

TR

IS
HR
NO
CH

us
CN

KR
JP

11

0

HAgree

32

11
10

31
30

8
11
10
10

27

24

23
21

24
20
21
21
19
20
22
21
19
20
19
]
16
17
17
16

olvl-lo NPl - le lo k- Lo

2 18
15
3 16
13
6 10

IN

(o]

13
13

10 22

22

17

6 32
4 18

33

29

31

Disagree

33

Strongly disagree

43
38
45
48
45

47

DK/NA

10 5

15
7

6
8

14
18
31
20

48

46
52
43

41

32

53
49

45
45

41

38

a4
39

52

64

51

49
48

59

40

63

41
39
a4
37

28

47
55

21
40
25
14
28
27
18
20
40
24
27
23
35
20
29
37

21

32

Q6. | will read you a list of statements. Please tell me, do you strongly agree,
agree, disagree or strongly disagree with the following statements?

Base: all respondents
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A comparison with the 2007 results showipgrceptions about the role of school education

A comparison, between 2007 and 2009 results, concerning the extent to which respondents agreed that
their school education prepared them to become entrepreneurs showed that, in 2007, a number of
European counes scored better than the US in stimulating entrepreneurship; in 2009, however, the
levels of agreement were the highest in th8°US

For example, the chart below compares the levels of agreement in 2007 and 2009 about the role that a
respond elredudation betpédddhem tievelop a sense of initiative and an entrepreneurial
attitude. The 2007 results showed that respondents in tleelCRepublic, Malta,celand Portugal

and Norway were more likely than those in the US to agree that their schamtien had helped

them to develop an entrepreneurial attitude (68%0 vs. 63% in the US). In 2009, however,
respondents in the US were the most likely to agree with this statement (73%; +10 percentage points
compared to 2007). The levels of agreementhim Czech Republidceland Malta, Norway and
Portugaldecreased by at least seven percentage points from 2007 to 2009.

fiMy school education helped me to develop my sense of

Y

initiative T a sort of entrepreneurial attitude 0
Comparison 2007-2009 (EU25, Norway, Iceland and the US)
FI283 (2009) FI192 (2007)
m"Agree" and "Strongly agree" "Disagree" and "Strongly disagree" DK/NA
cY 64 351 cY 62 33 5
PT 63 36 PT 71 236
FR 59 40 1 FR 52 46 2
MT 58 37 5 MT 66 25 9
Sl 56 43 1 sl 63 %3
Fi 55 39 6 Fi 62 33 6
IE 54 44 1 IE 55 43 2
BE 53 43 4 BE 61 35 5
ES 53 44 3 ES 55 40 6
NL 53 45 2 NL 45 52 3
DE 52 46 2 DE 51 46 3
LU 51 46 3 LU 57 36 7
AT 51 46 3 AT 59 38 3
SE 50 48 3 SE 48 49 3
cz 49 47 4 cz 66 28 7
EU25 49 49 3 EU25 50 46 4
EL 48 51 2 EL 51 47 2
UK 45 54 2 UK 50 49 2
PL 44 53 3 PL 49 48 4
EE 40 47 12 EE 46 49 5
DK 40 58 2 DK 39 58 3
SK 38 58 4 SK 50 46 5
IT 38 58 4 IT 41 54 5
HU 37 61 2 HU 34 53 13
LT 33 60 8 LT 50 43 7
LV 26 71 3 LV 38 57 5
IS 62 3% 4 IS 70 246
NO 57 39 3 NO 74 224
us 73 2600 us 63 352

Q6(2009)/Q9(2007). | will read you a list of statements. Please tell me, do you strongly
agree, agree, disagree or strongly disagree with the following statements?
Base: all respondents EU25, Norway, Iceland and the US

2 Turkey and China were not included in the 2007 survey.
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The proportion of respondents in the US expressing agreement also increased by at least 1ffepercenta
points for the other statements (included in the surveys of9087similar trend was not seen in any

of the European countrieDenmark France, Luxembourgnd hte Netherlandswvere the only
European countries where the levels of agreement havesadres roughly five percentage points for

one or two statements; all other countries have either seen no change, or a decrease, in the extent to

which respondents agreed with the different statements.

The chart below compares the levels of agreementah’20 and 2009 for the rol e
school education in developirg bett er understandi ng o.fThischartr epr en
shows that the proportion of interviewees who agreed with this statement increased by 12 percentage
points in theUS (from 59% in 2007 to 71% in 2009) and by five or six percentage points in Denmark,
Luxembourg and the Netherlands (from 31% to 37% in Denmark and from 47% t&32%n

Luxembourg and the Netherlands).

The proportions of respondents who agreed thair tschool education had helped them to better
understand the role of entrepreneurs in society have decreased most significantly in Lithuania and the
Czech Republic. In 2007, 42% of Lithuanians and 50% of Czech respondents agreed with this
statement; in @09, however, these proportions decreased to 28% and 35%, respeetiedng-15
percentage point decreasel$)should be noted that these two countries were also the ones that had
seen the largest decrease in the level of agreement concerning émeestahbout developing an

entrepreneurial attitude (see previous chart).

fiIMy school education helped me to better understand the

role of entrepreneurs is society 0
Comparison 2007-2009 (EU25, Norway, Iceland and the US)
FI283 (2009) FI192 (2007)
m Strongly agree and agree Disagree and Strongly disagree DK/NA
PT 66 286 PT 75 196
MT 55 40 5 MT 63 28 10
Sl 55 43 2 Sl 59 39 3
AT 54 43 3 AT 56 4 3
FI 54 39 7 Fl 56 39 5
NL 53 44 3 NL 47 50 3
LU 52 46 2 LU 47 46 7
ES 51 46 4 ES 54 40 6
DE 51 47 2 DE 53 44 3
cY 49 48 2 cYy 55 42 3
IE 47 52 2 IE 56 43 1
EU25 44 53 3 EU25 48 49 4
EE 44 47 9 EE 42 50 8
FR 44 54 2 FR 42 56 2
EL 43 56 1 EL 48 50 2
PL 42 54 5 PL 53 42 5
SK 41 54 5 SK 52 43 5
SE 41 57 3 SE 40 59 2
BE 40 55 5 BE 48 46 6
DK 37 60 3 DK 31 63 6
IT 36 59 5 IT 39 57 4
cz 35 59 6 Ccz 50 42 8
HU 35 63 2 HU 85 52 13
UK 34 65 1 UK 43 56 1
LV 31 67 2 LV 40 57 3
LT 28 63 9 LT 42 52 6
IS 63 30 7 IS 66 27 8
NO 48 50 3 NO 53 40 7
us 71 29 1 us 59 40 1

Q6(2009)/Q9(2007). I will read you a list of statements. Please tell me, do you strongly
agree, agree, disagree or strongly disagree with the following statements?
Base: all respondents EU25, Norway, Iceland and the US

®¥The statement fAmy sthehskilsandknownocwtt bat gamebme me to ru

not included in the 2007 survey.
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The final chart, comparing the | evels of agreem
school education imeveloping an interest in beconmg an entrepreneur, shows once more the
increase in level of agreement in the US (from 39% in 2007 to 50% in 2009; +11 percentage points).

Latvia and Lithuania were characterised by the largest decreases in the level of agreement. In 2007,
roughly 3 in10 Latvians and Lithuanians agreed that their school education had made them interested

in becoming an entrepreneur (28%%); in the current survey, however, about a sixth agreed that this

had been the case (15P8%; -12 and -13 percentage point decrease3he proportion of
interviewees who agreed that their school education had made them interested in starting up a business
also decreased by more than 10 percentage points in Portugal (39% in 2009 vs. 50% in 2007).
However, while Latvia and Lithuania novank lowest in the EU in terms of raising interest in
entrepreneurship during oneb6s educational <career

fiMy school education made me interested to become an
entrepreneur 0
Comparison 2007-2009 (EU25, Norway, Iceland and the US)

FI283 (2009) FI192 (2007)
m Strongly agree and agree Disagree and strongly disagree DK/NA
MT 53 5 MT 47 9
PT 52 8 PT 42 8
CcY 63 3 CcY 57 5
IE 63 2 IE 60 1
LU 64 3 LU 64 6
Sl 68 1 Sl 64 2
FR 71 1 FR 73 2
SE 2 SE 73 2
FI 7 FI 64 6
EL 3 EL 69 2
BE 6 BE 60 5
ES 3 ES 60 6
PL 5 PL 61 5
HU 2 HU 66 11
IT 5 IT 69 4
EU25 3 EU25 69 3
EE 11 EE 69 4
AT 2 AT 70 2
SK 4 SK 66 5
Cz 5 Ccz 69 6
UK 2 UK 70 1
NL 3 NL 76 3
DE 1 DE 76 2
DK 3 DK 76 4
LT 9 LT 63 6
LV 2 LV 71 1
IS 49 5 IS 43 6
NO 65 3 NO 67 5
us 49 1 us 59 2

Q6(2009)/Q9(2007). | will read you a list of statements. Please tell me, do you strongly
agree, agree, disagree or strongly disagree with the following statements?
Base: all respondents EU25, Norway, Iceland and the US

Sociedemographic considerations

Across all sociedemographic segments in the EU, theuygest respondents and those still in
education were the most likely to agree that their school education played (or had played) a role in
preparing them to become an entrepreneur. For example, more than 6 intitfefdtudents (63%)

and 1524 yearolds (61%) agreed that their school education had helped them to better understand the
role of entrepreneurs in society. Across all other sdeimographic segments, however, less than half

of respondents agreed that this had been the case43%o
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Respadents with a lower socidemographic profile, those with a low level of education and
respondents who found it difficult to manage on their current household income, were the least likely
to agree with each of the statements about the role of educatitimiriating entrepreneurship. For
example, while 26% of respondents with the lowest level of education agreed that their school
education had given them the skills and kdmw to run a business, the level of agreement was
almost twice as high among resigents with the highest level of education (49%). Similarly, while
43% of interviewees who found it very hard to manage on their current household income agreed that
their school education had helped them to develop a sense of initiative and an entriepegtitide,

this proportion was 55% for respondents who could live comfortably on their current income.

Employees and sedmployed respondents were as likely to agree that their school education had
helped them to develop an entrepreneurial attitbd¢h(51%) or had taught them to understand the

role of entrepreneurs in society (both 43%). The latter were, nevertheless, more likely to agree that
their school education had encouraged them to become interested in being an entrepreneur (36% vs.
22% for enployees) and had helped them to develop the requisite skills to run a business (47% vs.
41%).

For more details, see annex tables 6b through 9b.
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Table 1a. The choiceof status: self-employed or employeei by country
QUESTION: Q1. Suppose you could choose between different kinds of jghghich one would you prefer:

% Being an % Being self % None of
Total N employee employed these % DK/NA
EU27 19635 49.1 45.1 3.2 2.6
COUNTRY

BN Belgium 1007 61.1 30 4.4 45
mm Bulgaria 502 38.7 50.3 9.3 1.7
hm CzechRep. 1001 62.1 32.1 1.8 4
am Denmark 500 65.2 31.9 1.7 1.2
BN Germany 1005 55.5 40.8 15 2.2
E= Estonia 520 46 43.1 6.1 4.9
i= Greece 1006 37.2 60.3 14 11
= Spain 1009 52.4 40.4 5.7 1.5
B8 France 1005 45.7 50.8 1.7 1.8
B lreland 500 50.1 48.7 0.2 1
Bl taly 1017 39.2 50.6 5.4 4.9
Cyprus 506 28.9 66.3 2.6 2.2

= | atvia 504 47.6 45.4 4.3 2.8
@ Lithuania 504 43.4 48.5 3.8 4.4
== Luxembourg 505 51.2 44 2.6 2.1
== Hungary 1002 51.7 38.9 7.1 2.3
B Malta 507 56.2 355 5.2 3.1
== Netherlands 1003 54.5 42.3 13 1.8
== Austria 501 55.1 40.9 2.2 1.8
- Poland 1005 42.8 49.2 3.6 4.4
[l Portugal 1006 39.1 50.8 7.8 2.2
B ] Romania 504 41 51.8 5.5 1.7
gmm Slovenia 503 47.9 47.4 2.8 1.9
gim Slovakia 512 64.8 25.6 4.2 54
4— Finland 500 53.6 41.3 2.7 2.3
Em Sweden 501 63 32.2 15 3.3
5% United Kingdom 1000 51.6 45.6 1.2 1.6
== Croatia 500 47.6 42.9 6 34
2= Norway 503 53.3 41.4 1 4.3
B= Iceland 504 38 52.2 0.9 8.9
E3 Switzerland 510 50.1 42.8 2.4 4.7
Turkey 504 45.7 50.6 25 1.1
E= United States 1010 35.5 54.8 9 0.7
@@ China 1002 27.8 71.4 0.2 0.6
e | Japan 1000 58.5 39.3 2 0.2

;| South Korea 1000 36.5 50.9 10.7 2
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Table 1b. The choice of status: selfemployed or employeei by segment
QUESTION: Q1. Suppose you could choose between different kinds of jghshich one would you prefer:

% Beingan % Being self % None of

Total N employee employed these % DK/N A
EU27 19635 49.1 45.1 3.2 2.6
SEX
Male 9493 43.4 51.3 2.9 25
Female 10142 54.4 39.3 35 2.7
AGE
15-24 2834 43.7 52.4 0.6 3.3
25-39 4662 50.3 46.6 1.3 1.8
40 - 54 5332 50.4 455 21 2
55 + 6709 49.5 40.8 6.6 3.2
EDUCA TION (end of)
Until 15 years of age 3371 50.9 38.7 7.4 3.1
16- 20 8751 50.4 44.9 24 2.3
20 + 5266 48.8 46.5 2.6 2.1
Still in education 1839 41.3 53.9 0.6 4.2
URBANISATION
Metropolitan 3420 47.7 45.7 3.6 3.1
Urban 8376 50.4 43.9 3.1 2.6
Rural 7775 48.5 46.1 3.1 2.3
OCCUPATION
Self-employed 1790 16.7 80 1.6 1.7
Employee 5829 58 38.5 15 2
Manual worker 2149 54.5 42.6 14 15
Not working 9846 48.6 43.2 4.9 3.3
OCCUPATION PARENTS
Both self-employed 3004 39 55.8 3 2.2
Self-employed and employed 1886 45.6 50.1 2.1 21
Both employees 10490 53.6 41.8 2.4 2.3
PRESENT INCOME
Live comfortably 4419 49 46.7 2 2.3
Get by 9052 50.2 455 2.6 18
Difficult to manage 3947 47.8 44.6 4.1 3.4
Very hard to manage 2043 48.5 41.4 6.2 4
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Table 2a. Preference for employee statusi by country

QUESTION: Q2_1-99. Why would you prefer to be an employee rather than seémployed?

Base: those who would prefer emplogesgtus
% of fAMentionedod shown

2 %) 8 u ! 2 Q “‘7_’
g 5 < B 8 g 548 48 o 3
25T 2 s 2 98 5 ©29S 23 §&
oS E o S Q oL - 022 *=c = o
S - c = £ c € 0 > c R lk=] [
£ € £ &35 @ 8> =¢c 2PPg 0o©F =
s c B9 =< c % 8 3 c o Z o B o2 — 0 9 -
== 1= o o o o =l n £ ST = Q0 o o
S0 25 B3 = — “— w S 2050 0EE ©o0
Z S55 £32 SE ° GE ©Z £E9058% 5= = <
= S8 T8 8 Q5= X x O x5 G)QEE-—EE-—.‘E: 7} Z
g 885 SE X 583 § g% SEF 2£82L95S 88F £ %
= res mno iL [aug = 4 J» 4J0 Wooa<aod<on— O [a)
EU27 9638 402 351 161 132 3.6 7.7 55 6.5 5.3 63 228 27
COUNTRY
I | Belgium 615 586 382 186 175 2.1 15 31 2.6 17 2.4 57 3.2
mEm Bulgaria 194 516 458 214 247 17 225 65 6.5 9.3 9.9 76 3.9
B Czech Rep. 621 446 414 208 104 9.8 9 7.8 4 4.6 5.4 6 6.9
mmm Denmark 326 349 222 172 8.9 3.1 2.2 5.4 3 3.7 21 381 33
B Germany 558 39.2 12 17 157 2.1 8.1 5.1 124 55 79 224 29
&= Estonia 239 638 215 272 187 94 153 126 10 5.2 101 98 23
L= Greece 374 605 36 133 35 0.4 2 15 11 0.8 15 164 2.3
= Spain 529 377 523 19 214 2.2 7.1 25 5.1 2.9 6.3 87 13
B B France 459 27.9 47 133 7.6 2.1 18 5.7 6.4 8.8 7.8 26.7 3.6
i | Ireland 250 276 317 9.4 8.2 3.2 2.8 5.9 118 2.2 48 446 0.8
Iy 398 576  48.7 188 105 33 4.4 05 0.9 3.9 6.1 109 2
Cyprus 146 60 334 261 157 3 35 2.9 7.4 2.8 6.2 125 3.6
= Latvia 240 389 297 236 16 32 168 184 17 85 165 169 3.1
g Lithuania 218 425 371 246 243 75 20 112 6.6 115 76 187 12
= Luxembourg 259 60.8 66.5 26.1 34.1 57 113 7.1 10 2.3 10.6 55 0.6
= Hungary 518 70 40.9 39 29 71 326 204 10.9 14.2 164 9.2 14
l Malta 285 439 50.1 18 25 34 3.9 4.2 31 17 2.4 8.3 2
== Netherlands 547 30,7 285 106 9.4 3.1 15 35 2.7 2.3 15 328 14
= Austria 276 383 109 109 154 0.3 6.1 2.7 159 3.9 82 277 4
= PoOland 430 442 413 206 166 9.7 118 7.1 4.2 7.7 94 145 24
[ Portugal 394 412 509 181 223 2 8.3 3.1 35 5.2 54 132 26
] || Romania 207 454 286 20.4 13 11 322 31 16 9.3 58 154 14
gmm Slovenia 241 197 269 117 8 5 33 6.8 6.8 37 91 262 112
pam Slovakia 332 63 481 30 161 59 141 106 19 111 4.3 31 0.1
<= Finland 268 334 237 155 8.1 15 16 3.9 6.9 14 76 327 34
e Sweden 316 296 243 126 3.9 3.2 34 46 3.2 5.9 53 409 25
s United
22 Kingdom 516 283 372 44 7 5.8 4.6 9.6 8.3 2.9 23 519 35
== Croatia 238 585 471 305 134 65 6.2 3 2.4 7.1 16 95 07
2= Norway 268 24.4 22 153 8.2 25 2 5.5 7.6 2.4 14 334 53
2= Iceland 192 14.2 29 5.4 5.3 0.3 11 2.7 6.8 2.6 24 514 6.8
E3 switzerland 256 341 153 196 116 22 61 31 6.3 3 55 277 31
Turkey 230 747 10 275 471 21 55 11 1 13 39 55 18
B= United States 358 138 206 6.6 4.8 22 36 14 4.8 2.2 27 634 55
China 278 112 146 6.2 8.8 14.8 361 329 6.4 55 218 22 0
@] Japan 585 236 458 111 6.6 8 7.6 12 16.6 2.2 6.1 127 11
<8, South Korea 365 572 614 243 209 82 168 18 10.7 10.7 19 25 22
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Table 2b. Preference for employee statusi by segment
QUESTION: Q2_1-99. Why would you prefer to be an employee rather than seémployed?
Base: those who would prefer emplogestus
% of HAMentionedo shown
[}
2 = g 5 g
o 2 @ _8s8 g o o 8 o 83
58 E ¢ 3z £ 5 3 5.3 .2 G
e o o o 8 £ 1] n et D @2 o> c
=© [=3 < ? = 2 0] S S5 8 S,
s3 £ @ 9 £ ¢ ‘n 222 ZE£ ‘O
g2 3] £ 238 G GE = 225 8% o 0O
= 2 4= =< c £ =] cCO X0 B -0 = n 25
- S ST 2 &g VE SLTas20 S
z 0T 2 S B2 5 B> 5>2=5$40EE oz <
= SR3E = ° @S i) S 536cels T = >
g 553 8 ¢ 53 ¢ ¢2 $2 z2cwSBE EL 2 S
P xx2E b T a8 S5 5% S onossa%xsz =8 b o)
EU27 9638 40.2 351 161 132 36 77 55 6.5 53 63 228 27
SEX
Male 4117 41 357 157 137 35 85 47 7 55 54 222 25
Female 5521 396 347 165 128 37 71 6.1 6.1 5.2 7 233 29
AGE
15- 24 1237 33 319 161 101 66 75 7.8 7.1 45 51 229 41
25-39 2347 411 36.2 206 137 34 8.2 5.8 6.1 5.4 7.6 191 2.4
40 - 54 2688 45 35.8 164 155 2.9 8.3 4.4 5.9 6.2 6.7 22.8 2
55+ 3320 38.2 35.3 128 121 31 6.9 5.2 7.1 5 5.6 25.3 3.1
EDUCATION
(end of)
Until 15 years of age 1715 455 36.5 155 13 33 83 49 4.7 4 6 21 3
16- 20 4413 421 337 173 14 36 86 65 7.3 6.7 6.3 22 25
20 + 2570 35.8 388 142 132 29 5.9 3.7 5.8 4.4 7.1 24.6 25
Still in education 760 328 293 176 91 71 78 7 8.4 4 47 256 37
URBANISATION
Metropolitan 1632 38.8 37.3 175 129 54 6.5 6.2 4.3 5 6.5 218 2.6
Urban 4222 40 38 141 133 238 7.2 5.2 5.9 53 6.3 22.7 3.1
Rural 3771 41 31 177 132 37 87 54 8.1 56 63 233 24
OCCUPATION
Self-employed 299 517 318 312 16 13 4.3 1 33 6 3.9 21 0.8
Employee 3383 36.2 36 136 131 3.2 51 4.6 6.5 4.7 6.8 251 2.1
Manual worker 1170  45.9 348 185 146 44 144 6.8 6.9 8.8 7.7 211 21
Not working 4781 409 348 164 127 39 81 6.1 6.6 49 58 218 34
OCCUPATION
PARENTS
Both self-employed 1171 415 374 152 126 16 6.3 3.1 8 46 64 259 14
Self-employed and
861 376 294 111 136 35 42 56 5.5 45 75 263 5
employed
Both employees 5618 38.4 344 171 13 4 73 59 7.3 57 63 228 28
PRESENT
INCOME
Live comfortably 2164 327 335 148 118 47 3 4.8 7.4 3 51 283 26
Get by 4541 389 353 154 128 31 6.7 54 6.5 61 6.8 237 27
Difficult to manage 1887 467 376 173 142 41 109 6.3 6 61 56 189 25
Very hard to 991 50.8 342 201 163 29 162 6.2 5.7 51 8.5 14.6 2.4
manage . . . . . . . . . . ) .
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Table 3a. Preference for selfemploymenti by country

QUESTION: Q3_1-99. Why would you prefer to be seifemployed rather than an employee?
Base those who would prefer sedfnployment

% of fAMentionedd shown
= 3 >
% g 3 o é 15’ % :% ;u;) § %
S 2 25, 25 fgfse oS £ % s
s 25Es553 23 $8% 23 £Efs S5 s8gs 8¢ B2
e f252&2% &8 fo2 S5S 25§ Fg ese5 23 8 B
EU27 8856 68 92 202 349 2 2.2 2.7 4.4 23 128 17
COUNTRY
I § Belgium 302 56.8 16 151 237 17 2.8 35 3.3 3.6 3 3.1
g Bulgaria 252 68 102 292 344 6.6 3 9.6 5.2 43 29 74
B Czech Rep. 321 68.6 238 292 282 5.1 33 3.8 6.2 1 0.8 56
mmm Denmark 159 53.6 75 102 388 0.8 2.7 31 0 19 277 13
B Germany 410 72.8 8.6 16 212 0.9 2 2.8 4.2 21 145 09
&= Estonia 224 79.1 171 337 428 6.2 17 5.1 128 66 31 06
i= Greece 606 67.5 3.4 217 176 0.5 0.6 5.6 13 13 125 0.9
2 Spain 408 75.5 5.9 135 357 2.8 2.7 5.4 15 22 56 07
i |l France 510 74.4 3.8 8.2 43.8 11 1 13 3.2 15 122 18
i [ lreland 243 55.7 2.3 121 473 0.3 0.8 0 0.9 0.4 288 17
j )} taly 514 59 132 222 363 16 19 18 3.6 1 38 24
Cyprus 336 814 10 23.7 308 18 15 8.5 45 3 51 12
= Latvia 229 72.4 122 261 275 13 15 2.3 123 94 142 17
g Lithuania 244 67.2 135 479 311 37 19 2.9 5.4 65 113 45
== Luxembourg 222 74.1 182 212 67.9 2.3 2.3 6.2 9.4 6.3 4 0
== Hungary 390 82.9 261 596 475 144 146 113 20 50 82 07
H Malta 180 61 7.3 249 237 21 0.7 6.9 18 06 28 26
=== Netherlands 424 55.2 45 85 289 13 14 2.6 0.7 09 194 0.1
— Austria 205 69.2 8.2 141 244 2.2 2.9 0.5 13 0.6 138 57
mm Poland 494 714 114 321 307 2.3 2 2.7 10.7 19 72 17
[l Portugal 511 74.9 20 232 228 25 2 6.2 3 57 39 02
il | Romania 261 55.1 137 385  30.1 2 5.1 0.8 9.9 75 149 33
gmm Slovenia 238 53.5 127 143 315 0.4 0.2 0.5 48 21 179 51
pam Slovakia 131 72.9 172 461 387 14 49 6.2 158 03 07 16
== Finland 207 79.8 3.8 4.2 25 15 19 32 2.3 22 158 16
Em Sweden 161 54.4 13 121 374 17 45 4 4.9 48 223 06
s United
22 Kingdom 456 65.2 5.6 26 54.3 16 0.9 0.2 12 14 319 1
=== Croatia 215 61.9 172 443 367 17 17 2.4 8.9 2.1 2 11
B2 Norway 208 53.7 8.1 74 37.1 0.9 19 18 0 16 182 46
BI= Iceland 263 43 19 6.4 422 238 17 2 2 24 311 18
B3 switzerland 218 67.7 5.8 6.9 313 31 17 18 2.1 11 159 4
Turkey 255 70 11 246 304 8.3 49 8.4 55 112 5 08
E= United States 553 511 18 65 234 0.4 0.1 12 11 08 419 05
China 715 69 1.3 296 37 1.8 0.7 2.7 5.7 27 6 23
'@ Japan 393 45 121 75 38 2.9 9.6 5.1 5.8 29 102 15
{8} South Korea 509 56.5 18 342 466 8.2 47 6 208 102 39 23
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Table 3b. Preference for selfemployment i by segment
QUESTION: Q3_1-99. Why would you prefer to be seifemployed rather than an employee?
Base: those whoauld preferselfemployment
% of HAMentionedo shown
> ~
= c s 3 > 5
3@ 2 g5 ¢ = g g o
o9 S5 o 2o = 8% g 9o 8
09 ca £ OFE S.-o0Z 3 = no 9
§E 56 §, 22 =§58%0, 295 2t 3
<8 S 2 T ®Wegcogp 28 E =
z E550 38 5% S5So25553.% TE 382 £ <
= B9Ew £ 02 QYS~x2cET2 22 ZoE 8o ) Z
§ 588 go $8 835¢Eefse 23 589 58 £ %
P offo o3 ma raz3c8==c £6 252 2,8 6 a
EuZ27 8856 68 92 202 349 2 22 27 44 23 128 17
SEX
Male 4866 67.3 97 226 352 16 22 26 4.3 24 126 16
Female 3989 68.8 87 172 346 24 21 29 4.4 2 13 19
AGE
15-24 1484 66.1 9 228 344 19 21 28 4.1 14 9 4.2
25-39 2171 70.9 9.3 25 385 21 2 3.2 5 25 131 15
40 - 54 2424 68.3 96 193 365 25 18 2.2 5.3 26 151 1
55 + 2737 66.4 91 156 308 14 2.8 2.7 3.2 22 127 13
EDUCATION (end
of)
Until 15 years of age 1305 63.6 82 197 287 19 15 2.9 35 11 126 3
16- 20 3930 67 83 215 368 22 22 27 49 2.2 13 12
20 + 2449 713 106 184 363 17 23 26 42 32 144 11
Still in education 990 68.9 116 215 335 19 2.3 27 42 14 9.5 35
URBANISATION
Metropolitan 1562 70.4 104 233 351 16 19 14 5 14 109 05
Urban 3676 69.4 92 203 351 24 17 2.8 3.6 19 113 18
Rural 3587 65.6 89 185 347 17 28 32 4.9 3 148 22
OCCUPATION
Self-employed 1432 67.6 105 20.3 40.7 17 33 22 4 16 159 0.7
Employee 2246 716 9.2 202 373 17 19 2.7 3.9 29 152 11
Manual worker 916 66.2 107 298 353 33 11 3.1 5.3 2.3 10 2.3
Not working 4254 66.6 8.5 18 316 19 22 28 4.5 21 112 2.3
OCCUPATION
PARENTS
Both self-employed 1675 68.9 63 171 345 11 42 3.1 17 16 101 0.6
Self-employed and
employed 946 719 8.4 213 36.5 1 2 1 5.4 16 155 18
Both employees 4384 69.2 9.4 197 35.1 2.3 0.9 3.1 4 19 132 18
PRESENT
INCOME
Live comfortably 2065 66.4 9.1 169 37 19 2.8 2 4.6 2.3 158 2.6
Get by 4115 68.9 9.6 201 367 16 22 32 4.2 2 135 12
Difficult to manage 1761 67.9 86 239 296 2.9 2.3 2.7 4.1 2.6 9.4 18
Very hard to manage 845 68.3 89 204 325 2 0.6 2.1 4.5 2.8 9.8 19
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Table 4a. The feasibility of becoming self-employed i by country

QUESTION: Q4. Regardless of whether or not you would like to become sedimployed, would it be feasible for you to
be selfemployed within the next 5 years?
Base: those whavere notfi elfe mp | oy ed o

% Very % Quite % Not very % Not feasible
Total N feasible feasible feasible at all % DK/NA
EU27 17845 7.6 20.5 21.3 46.3 43
COUNTRY
Bl Belgium 935 3.5 9.1 10.1 68.6 8.7
mm Bulgaria 475 6.6 14.5 23.1 35.3 20.5
b= CzechRep. 905 3.6 11 23.2 54.7 75
am Denmark 465 11.1 25.4 28.7 32.9 2
Em  Germany 909 7.9 21.7 26.1 42.4
&= Estonia 474 6.2 21.2 23.6 42.7 6.2
I= Greece 856 9.2 19.6 21 48.4 1.8
i Spain 906 4.7 18.1 16.2 59.2 1.8
g France 945 9.7 21.7 21.9 44.8 2
g1 Ireland 443 9.4 21.9 28.7 39 1.1
Il ltaly 906 5.5 20.5 15.2 49 9.8
Cyprus 433 13.2 24.1 19.3 41.8 1.5
== Latvia 476 5.4 19.6 26.3 41.9 6.8
@ Lithuania 464 2.7 17.9 26.6 42.3 10.5
== Luxembourg 470 7.7 21.1 18.7 49.7 2.8
== Hungary 932 34 15.8 22.5 56.4
B Malta 480 4 15 28.4 48.6
== Netherlands 911 4.2 11.1 11.1 71.7 1.8
== Austria 449 7.7 23.6 27.3 37.4 4
= Poland 904 7.1 28.9 24.3 32.3 7.3
[ Portugal 919 6.2 12.2 21.8 56 3.8
B 1 Romania 466 11.1 16.4 23 44.3 5.1
gmm Slovenia 467 7.8 24.3 26 40.8 1.1
mm Slovakia 472 5.9 15.8 29.8 39.8 8.6
+4— Finland 428 17.3 28 22.5 311 1.1
= Sweden 469 16.9 323 15.4 304 5.1
5% United Kingdom 906 9.4 22 22,5 44 2.1
== Croatia 462 4 17.2 21.7 49.5 7.6
H= Norway 465 11 34.3 9 36.2 9.6
5= |celand 447 14.7 37.2 25 18.7 4.4
EJ Switzerland 453 11.1 24.8 26 35.7 2.4
Turkey 392 9.1 31.2 13.6 43 3.1
E= United States 841 15.7 20.2 32 31.2 0.9
@ China 783 11.6 37.1 34.8 15.5 1
'@ Japan 844 15 10.3 24.4 62.2 1.6
‘e;| South Korea 867 3.3 19.4 33.1 42.5 1.7
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Table 4b. The feasibility of becoming sel-employedi by segment

QUESTION: Q4. Regardless of whether or not you would like to become sedimployed, would it be feasible for you to
be selfemployed within the next 5 years?
Base:thosewhover e alfetmpfieyedo

% Not % Not
% Very % Quite very feasible at
Total N feasible feasible feasible all % DK/NA
EU27 17845 7.6 20.5 21.3 46.3 43
SEX
Male 8230 9.9 23.6 22.3 39.6 45
Female 9615 5.6 17.9 20.4 52 4.1
AGE
15-24 2759 9.6 30.4 34.8 211 4.1
25-39 4140 12 30.4 24.5 29.3 3.8
40 -54 4503 7.4 22 23.8 42.9 3.9
55+ 6358 4.1 8.8 11.6 70.6 4.9
EDUCATION (end of)
Until 15 years of age 3167 3.1 10.1 11.1 70.2 5.6
16- 20 7859 7.3 19.3 22.4 46.6 43
20 + 4596 11 26.8 21.7 37.1 34
Still in education 1831 9.4 29.7 34.9 225 35
URBANISATION
Metropolitan 3075 10.3 22.2 21.8 41 4.7
Urban 7713 7.2 21.1 21.4 45.9 43
Rural 7003 6.7 19.1 21 49.3 3.9
OCCUPATION
Self-employed 0 0 0 0 0 0
Employee 5829 10.8 25.7 25.9 34.6 2.9
Manual worker 2149 7.7 23 241 40.2
Not working 9846 5.6 16.8 18 54.6
OCCUPATION PARENTS
Both self-employed 2519 9.4 20.5 17.4 50.4 2.4
Self-employed and employed 1691 9 26.4 23.3 36.7 4.6
Both employees 9736 6.8 21.2 23.4 45 3.6
PRESENT INCOME
Live comfortably 3878 11 22.6 21.6 42.2 2.6
Get by 8236 7.5 21.4 21.6 45.3 4.1
Difficult to manage 3647 4.4 18.4 22.5 48.5 6.2
Very hard to manage 1915 6.6 16 17.3 56.3 3.8
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Table 5a. Reasons why it is not feasibleto become self-employed within the next five

yearsi by country

QUESTION: Q5_1-9. Why would it not be feasible for you to be selemployed within the next 5 years?
Base: those who think it would Beot very feasible

onro tii f e as i bdomesdi-¢mplayked withintthe nekite years

% of AMentionedo shown
2> o = E -2 L
IR I

3 X3 ¥%8 ¥2 ToES 582223658858 & 2

° S8 Sp5 5% Z8T5FEB88Z58E5cSes 5 B

EU27 12064 8 23.6 7.4 35 6.4 7.7 11.6 51.7 4.4

COUNTRY

1 1 Belgium 736 4.4 10.1 4.1 2 95 7.1 20.1 343 208

mm Bulgaria 277 9.4 49.7 16 3.7 11 7.7 15.1 29.1 6
B Czech Rep. 705 198 263 15.7 7.9 13.6 7.3 145 271 6.2
== Denmark 287 115 126 6.5 0.2 1 4.6 45 681 1.5
B Germany 623 7.8 20.8 7.4 2.4 6.3 6.3 4 633 1.7
&= Estonia 315 21.8 425 15.8 7.3 14.9 5 18.2 284 35
1= Greece 594 1.2 15.6 15 0.8 5.9 6.5 17.2 56.6 3.7
i Spain 683 6.3 28.6 5.1 5.7 8.3 8.9 22.8 3.1 1.3

il )] France 630 6.3 15 7.1 3.3 3.2 6.1 8.5 59.4 5
| reland 299 3.8 14.7 9.5 0.4 15 9.9 11.6 65.6 2.2
I 1 italy 582 6.2 23.1 5 2.7 5.7 12.1 13.3 384 10.6
Cyprus 265 5.7 18.6 6.6 0.2 10.6 8.6 27.9 441 07
= Latvia 325 8.5 36.5 248 8 75 5.1 19.1 41 2.2
g Lithuania 320 105  39.2 13.7 12.5 75 5.4 247 36.8 3.2
== Luxembourg 322 187 314 165 41 12.6 16.5 135 243 6.1
== Hungary 735 113 531 178 18.3 20 9.1 37.9 299 15

l Malta 370 6.5 23.6 45 4.7 10 8.5 6 42.7 8
== Netherlands 755 4.1 5.7 3.9 1 3.6 4.7 4.2 74 6.4
— Austria 290 9.9 20.2 35 2.8 3.8 6.7 5.8 551 5.2
mm Poland 512 142 271 6.1 4 6.7 11.1 5.9 42 2.4
[ Portugal 715 11.3 316 4.9 2.3 6.7 4.7 24.3 31 6.9
l | Romania 314 9.3 61.7 7.2 6.1 11.8 3.9 15.1 265 3.7
gmm Slovenia 312 9.3 16.8 9.6 2.3 1.9 2.9 6.8 68.7 35
pum Slovakia 329 251 347 20.1 9.1 14.4 11.6 25.9 178 45
== Finland 229 5.1 43 9.2 0 35 3.4 6.4 783 14
=& Sweden 215 9.3 75 45 2.8 3.1 5.6 34 707 53

S United Kingd om 602 6.5 17.8 9.3 0.3 2.9 7.8 7 77.7 2
== Croatia 329 142  46.4 7.7 4.7 6.5 15 13.3 271 51
EI= Norway 210 6.1 5.3 5.2 0.8 0.4 4 35 69.4 11.9
2 Iceland 195 1.5 6.6 2.8 2.1 1.4 0.3 12.5 675 83
E3) Switzerland 280 8.6 15.3 9 1.8 6.8 6.8 2.9 537 5.7
Turkey 222 178 198 8.4 7.1 9.7 14.3 19.5 285 6.5
E= United States 531 3 12.2 35 1.7 3.7 25 8.5 758 22
China 394 16.7 236 18.2 1.6 5.7 30.9 9.2 428 1.8

@ | Japan 731 11.8 199 14.5 3.3 75 5.9 9.1 42 0
i8}| South Korea 656 8.5 35.8 28 6.3 13.3 15.2 14.2 244 6.6
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Table 5b. Reasons why it is not feasible to be&ome self-employed within the next five
yearsi by segment
QUESTION: Q5_1-9. Why would it not be feasible for you to be selemployed within the next 5 years?

Base:those who think it would f@not very feasiblé onro ti f e a s i bdomesedfemplaykl Within theonexbive years
% of fAMentionedo shown

% 2 > ©
5 . - 2 gef g8
) @ o © =82 = c3g
2> 9 5 g g2 3¢ 5§38
o= o« = =20 un E o2
Qe o - @ TN 0 =L D =
=3 C=2 92 02 850 ©E ©
0w £ T < = c =5 —cC o= € <
238 &g $E B5g S88 2, Lo
S8 £t P2E SyL S5 cec feg
z S °& ©% o£35 290 2% 28%*7 5 =
< x 3 x5 xa TEgO 022 [CR-R] ® = ] <
o g9 @ £ SE S5cE 2.5 202 2E s >4
= a3 0 J0 O<T =20 =2% FTHh @] fa)
EU27 12064 8 23.6 7.4 35 6.4 7.7 11.6 517 4.4
SEX
Male 5098 8.4 23.2 7.7 3.9 6.9 5.8 12.7 51.7 4.3
Female 6965 7.7 23.9 7.1 3.2 6 9 10.8 51.7 45
AGE
15-24 1543 10.6 26.5 16.2 2 4.1 41 11.2 43.5 5.7
25-39 2226 12.4 41.3 9.2 6.2 8.5 11.3 18.3 25.9 3.7
40 - 54 3003 111 304 8.3 4.8 10.6 9.9 16.8 37.9 34
55 + 5225 35 11.4 3.3 2 3.7 5.8 6 72.9 4.9
EDUCATION
(end of)
Until 15 years ofage 2575 5.3 21 5.3 2.1 5.8 7.3 10.3 59.2 54
16- 20 5426 9.5 26.8 7.6 4.2 7.2 8.7 12.9 47.9 3.3
20 + 2703 7.8 20.2 7.2 4.1 6.7 8.3 11.8 50.6 45
Still in education 1051 8.7 24.2 12 2.3 3.7 2.9 9.4 51.8 6.6
URBANISATION
Metropolitan 1931 9.8 22.7 6.5 31 5.7 8 12.7 49.3 5.3
Urban 5194 6.7 23.9 8 3.7 7.1 7.8 12.2 51.7 3.9
Rural 4919 8.7 23.7 7 3.4 5.9 7.4 10.6 52.5 47
OCCUPATION
Self-employed 0 0 0 0 0 0 0 0 0 0
Employee 3526 11.3 255 9.5 4 9.1 9.9 147 425 34
Manual worker 1381 12.6 44.3 9.8 7.7 11.4 6.5 19.2 26.5 2.7
Not working 7151 5.5 18.6 5.9 24 4.1 6.8 8.6 61.1 5.3
OCCUPATION
PARENTS
Both self-employed 1707 4.6 14.7 5.4 24 3.1 8.9 12.6 60.3 4.6
Selemployed and 1014 8.7 25.1 5.9 2.2 5.3 5.2 11.8 55.4 47
employed : ) : : ) : . : )
Both employees 6658 8.6 23.9 8.3 3.6 6.8 8 11 51.1 3.8
PRESENT
INCOME
Live comfortably 2477 75 117 8.8 25 4.9 7.4 8 60 6.4
Get by 5516 8.1 20.2 6.5 3.6 5.9 7.2 10.8 55.2 4.2

Difficult to manage 2589 7.6 32.8 7.9 3.7 8.6 8.8 147 43.7 2.8
Very hard to

manage 1409 9.8 418 7.9 4.8 7.1 8.1 159 37.2 4.2
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Annex Flash EB N° 283 1 Entrepreneurship

Table 6a. My school education helped me to developa sense of initiative i a sort of
entrepreneurial attitude T by country
QUESTION: Q6_A. | will read you a list of statements. Please tell me, do you strongly agree, agree, disagree or

strongly disagree with the following statements? My school educationhelped me to develop my sense of initiativiea
sort of entrepreneurial attitude

% Strongly % Strongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 12.9 36.2 315 16.6 2.7
COUNTRY
Bl Belgium 1007 15.6 37.6 26.3 16.3 4.2
mm Bulgaria 502 16.8 29.5 38.2 14.3 1.3
b= CzechRep. 1001 15.7 33.6 34.4 12.1 4.1
= Denmark 500 7 33 46.6 11.2 2.2
B Germany 1005 13.6 38.3 32 14.3 1.8
&= Estonia 520 14.3 26 33.5 13.8 12.4
= Greece 1006 17.6 30 29.1 21.4 1.9
ZI_ Spain 1009 8.6 44.4 30.7 13 3.2
BB France 1005 20.5 38.6 18.8 21.2 0.9
B lreland 500 16.3 38.1 30.4 14 1.2
il taly 1017 7.3 30.4 40.7 175 4.2
Cyprus 506 15.9 48.4 26.9 7.7 1.1
== Latvia 504 11.2 15.2 42.5 28.2 2.9
@ Lithuania 504 75 25.2 42 17.5 7.8
== Luxembourg 505 16.8 34.4 23.1 22.9 2.8
== Hungary 1002 11 26.1 32.1 28.7 21
B Malta 507 16.6 41.5 32.8 4.2 4.9
== Netherlands 1003 7.1 455 38.6 6.7
== Austria 501 18.8 321 28.1 18
= Poland 1005 10.1 33.4 36.7 16.4 3.4
Il Portugal 1006 18.4 44.7 26.2 4.6 6.1
] Romania 504 14 45.9 25.3 10.8 3.9
gsm Slovenia 503 9.8 46.2 32.4 10.1 1.4
mm Slovakia 512 7.9 305 45.1 12.7 3.8
4— Finland 500 10.8 44.4 32 6.5 6.2
== Sweden 501 13.4 36.1 30.7 17.2 2.6
Sf€  United Kingdom 1000 13.8 30.7 30 23.9 1.6
== Croatia 500 16 37 27.8 15 4.1
E=  Norway 503 15.4 41.9 27.4 11.9 3.3
= |celand 504 13.9 48.3 27.6 6.3 3.9
E3J Switzerland 510 24.8 37.2 23.3 12 2.7
Turkey 504 131 59.9 20.9 2.2 3.8
E= United States 1010 36 37.4 15.4 11 0.3
@ China 1002 21.6 46.2 24.5 7.4 0.4
‘e Japan 1000 9.5 37.2 42.1 9.7 1.6
;| South Korea 1000 7.1 45.6 32.1 8.3 6.8
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Table 6b. My school education helped me to developa sense of initiative T a sort of
entrepreneurial attitude 1T by segment

QUESTION: Q6_A. | will read you a list of statements. Please tell me, do you strongly agree, agree, disagree or
strongly disagree with the following statements? My school education helped me to develop my sense of initiative
sort of entrepreneurial attitude

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 12.9 36.2 315 16.6 2.7
SEX
Male 9493 134 37.9 30.9 15.8 19
Female 10142 12.5 34.7 32 17.4 34
AGE
15-24 2834 145 46.7 26.7 9.9 21
25-39 4662 13.2 36.5 33.6 15.4 12
40 - 54 5332 9.9 34.4 36.1 17.6 1.9
55 + 6709 14.4 331 284 19.5 4.5
EDUCATION (end of)
Until 15 years of age 3371 9.1 26.9 33.6 255 49
16- 20 8751 11.3 34.9 34.4 17.4 2
20 + 5266 17.1 41.1 28.3 1.8 1.7
Still in education 1839 17.2 48.4 22 94 3
URBANISATION
Metropolitan 3420 13.1 36.6 314 16 2.9
Urban 8376 12.5 35.3 33.4 16.5 23
Rural 7775 134 37.2 29.6 17 2.8
OCCUPATION
Self-employed 1790 14.2 36.9 325 14.4 2
Employee 5829 13.2 38.1 321 15.4 1.2
Manual worker 2149 10.1 334 36.4 18.6 15
Not working 9846 13.2 35.7 29.9 17.3 3.9
OCCUPATION
PARENTS
Both self-employed 3004 17.1 36.2 30.6 13.8 24
Self-employed and
employed 1886 13.2 374 32.3 152 2
Both employees 10490 12.4 36.5 31.7 17.3 2.2
PRESENT INCOME
Live comfortably 4419 16 38.9 28.9 14.4 18
Get by 9052 12.9 36.9 33.1 15 21
Difficult to manage 3947 10.7 33.9 33.5 18.3 3.6
Very hard to manage 2043 10.9 32.2 26.8 26 4.2
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Annex Flash EB N° 283 1 Entrepreneurship

Table 7a. My school education helped me to better understand the role of
entrepreneurs in society i by country

QUESTION: Q6_B. | will read you a list of statements. Please tell me, do you strongly agree, agree, disagree or
strongly disagree with the fdlowing statements?- My school education helped me to better understand the role of
entrepreneurs in society

% Strongly % Strongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 11.4 33 33.2 19.4 3.1
COUNTRY
Bl Belgium 1007 12 27.6 36 19.4 5
mm Bulgaria 502 12 33.5 36.7 14.5 3.2
b= CzechRep. 1001 8 27.1 40.6 18.4 5.9
= Denmark 500 6 31.4 47.4 12.1 3.2
== Germany 1005 12.4 38.2 319 15.4 2.1
&= Estonia 520 12 31.9 29.3 17.7 9.3
= Greece 1006 14.3 28.7 30.6 25.5 1
= Spain 1009 9 42 32.7 12.8 35
BB France 1005 14.2 29.7 23.1 31.3 1.6
B lreland 500 15.6 31.4 33.7 17.8 15
il taly 1017 7.3 29.1 41.6 17.3 4.8
Cyprus 506 14.1 35.1 38.3 10.1 2.4
= Latvia 504 7.3 24 37.6 29
g Lithuania 504 75 20.2 44.6 18.8 9
= Luxembourg 505 15.2 37 23.5 22 2.3
== Hungary 1002 8.9 26 30.5 32.2 2.4
B Malta 507 14.2 41.2 34.1 5.8 4.7
== Netherlands 1003 7.4 45.9 37.6 6.2 2.9
== Austria 501 19.6 34.7 22.9 19.6 3.1
= Poland 1005 11.9 30.1 39.2 14.3 45
Il Portugal 1006 17.7 48 23 4.9 6.4
] Romania 504 14 42.1 27.7 11.4 4.8
gmm Slovenia 503 10.5 44.9 28.6 13.9 2.1
mm Slovakia 512 7.8 331 41.8 12.3 5
4— Finland 500 10.5 43.7 31.4 8 6.5
e Sweden 501 10.1 30.5 37.4 19.4 2.6
Sf€  United Kingdom 1000 12 22.2 32.9 32 0.9
== Croatia 500 14.7 36.8 28.3 15.3 4.9
E= Norway 503 10.9 37 35.1 14.4 25
= Iceland 504 14.6 48.6 23.1 6.8 6.9
E3J Switzerland 510 23.2 30.7 27.5 16.1 25
Turkey 504 111 62 18.8 4.6 36
E= United States 1010 34.9 36.1 15.1 134 0.6
@ China 1002 23.4 51.8 20.3 4.3 0.3
‘e Japan 1000 6 35.7 44.2 11.2 2.9
;| South Korea 1000 10.1 45.4 32.7 5.7 6
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Table 7b. My school education helped me to better understand the role of
entrepreneurs in society i by segment

QUESTION: Q6_B. I will read you a list of statements. Please tell me, do you strongly agree, agree, disagree or
strongly disagree with the following statements? My school education helped me to better understand the role of
entrepreneurs in society

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 11.4 33 33.2 19.4 3.1
SEX
Male 9493 125 34.1 334 17.5 25
Female 10142 10.4 31.9 33 211 3.6
AGE
15-24 2834 13.9 46.6 27.3 9.7 2.6
25-39 4662 11 304 37.4 19.6 14
40 - 54 5332 8.9 30.3 37.7 20.9 21
55 + 6709 12.6 311 29.1 21.9 5.2
EDUCATION (end of)
Until 15 years of age 3371 8.3 253 34.2 26.6 5.6
16- 20 8751 9.7 32.9 35.1 19.6 2.7
20 + 5266 15.1 33.6 32.3 17.5 15
Still in education 1839 16.3 46.3 24.7 9.3 34
URBANISATION
Metropolitan 3420 10.7 32.6 33.7 20.3 2.6
Urban 8376 11 33.7 33.9 18.4 2.9
Rural 7775 12.2 32.3 32.3 20 3.2
OCCUPATION
Self-employed 1790 12.4 30.7 36.6 17.8 25
Employee 5829 11.4 31.8 34.9 204 1.6
Manual worker 2149 8.6 30.4 38.2 205 23
Not working 9846 11.9 34.6 304 18.9 4.2
OCCUPATION
PARENTS
Both self-employed 3004 15.2 33.3 31.7 17 2.8
Self-employed and
employed 1886 10 30.9 35.3 21.2 2.7
Both employees 10490 11 33.5 33 19.9 2.6
PRESENT INCOME
Live comfortably 4419 14.4 34.8 314 17.3 2.1
Get by 9052 10.8 33.9 33.9 18.6 2.7
Difficult to manage 3947 10.2 30.9 34.8 20.7 35
Very hard to manage 2043 10 28.7 30.6 26.1 4.6
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Table 8a. My school education made me interested to become an entrepreneuri by
country
QUESTION: Q6_C. I will read you a list of statements. Please tell me, do you strongly agree, agree, disagree or

strongly disagree with the following statements? My school elucation made me interested to become an
entrepreneur

% Strongly % Strongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 6 19.4 44.8 26.8 3
COUNTRY
B0 Belgium 1007 6.8 19.9 40.5 26.5 6.4
mm Bulgaria 502 10.2 21.3 47 19.6 2
b= CzechRep. 1001 5.3 17.2 435 29.2 4.8
am Denmark 500 2.7 16.3 62.7 15.2 3
== Germany 1005 3.8 15.4 51 28.6 1.2
&= Estonia 520 6.5 18.5 40.8 22.9 11.3
= Greece 1006 7.8 19 42.6 28.1 25
ZI_ Spain 1009 4.5 22.1 52.9 17.7 2.8
BB France 1005 7.7 20.2 31.1 40.1 0.9
B lreland 500 10.7 23.6 45.2 18.2 2.3
Il ltaly 1017 5.4 20.1 45.2 24.3 5.1
Cyprus 506 7.8 26.8 48.3 14.3 2.8
== latvia 504 5.6 9.7 48 34.4 2.3
s Lithuania 504 5.8 12.9 49.4 22.6 9.4
== Luxembourg 505 9.8 23.4 32.7 31.4 2.7
== Hungary 1002 7.6 18.5 31.9 39.9 21
B Malta 507 10.6 315 43 10.2 4.7
== Netherlands 1003 2.1 17.6 64 13.6 2.7
== Austria 501 8.7 16.1 38.3 34.7 2.3
= Poland 1005 6 20.6 48.8 19.5 5.1
Il Portugal 1006 9.8 29.6 45.1 7.3 8.2
Il Romania 504 10.8 30.6 37.8 14.7 6.2
gsm Slovenia 503 6.1 24.3 47.6 20.6 1.3
mm Slovakia 512 7.3 16.6 51.7 20.2 4.1
4— Finland 500 6.1 20.8 52.2 14.4 6.5
== Sweden 501 6 21.2 45.7 24.8 2.3
Sf€  United Kingdom 1000 6.2 16.3 38.9 37.2 1.5
== Croatia 500 7.5 28.1 38.7 22,5 3.3
E= Norway 503 5.8 26.3 44 21 2.9
= Iceland 504 12.5 33.1 41.3 7.7 5.4
E3 Switzerland 510 10 22 37.3 28.3 2.4
Turkey 504 12.6 58.9 216 33 36
E= United States 1010 21.6 28.7 27.8 20.7 1.1
@ China 1002 17.1 40.1 32.4 10.3 0.1
‘e Japan 1000 35 17.5 54.9 22.2 1.9
;| South Korea 1000 5.5 31.7 47.1 8 7.6
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Table 8b. My school education made me interested to become an entrepreneuri by
segment

QUESTION: Q6_C. I will read you a list of statements. Please tell me, gou strongly agree, agree, disagree or
strongly disagree with the following statements? My school education made me interested to become an
entrepreneur

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 6 19.4 44.8 26.8 3
SEX
Male 9493 7 21.2 44.5 24.5 2.8
Female 10142 5.1 17.7 45 28.9 33
AGE
15-24 2834 9.8 29.4 41.4 16.8 2.7
25-39 4662 55 20.7 48.1 24.2 1.6
40 - 54 5332 4.6 16.2 48.5 28.3 24
55 + 6709 5.9 16.9 40.9 317 4.7
EDUCATION (end of)
Until 15 years of age 3371 4.9 13.7 40.5 36 5
16- 20 8751 4.9 18 46.3 28.2 2.6
20 + 5266 7.2 21.8 46.9 22.3 1.9
Still in education 1839 11.1 31.2 38.7 15.4 3.6
URBANISATION
Metropolitan 3420 6.4 19.7 45.7 25.5 2.8
Urban 8376 5.7 19.1 46.6 255 3.1
Rural 7775 6.2 19.6 425 28.9 2.8
OCCUPATION
Self-employed 1790 10.2 25.7 41.5 19.9 2.7
Employee 5829 4.6 16.9 49.7 271 1.7
Manual worker 2149 3.8 18.3 46.2 29.9 1.9
Not working 9846 6.6 20 42.1 27.2 4.1
OCCUPATION
PARENTS
Both self-employed 3004 8.2 20.9 45.3 23 2.6
Self-employed and
employed 1886 5.9 20.4 45.9 25.3 25
Both employees 10490 55 18 45.6 28.6 24
PRESENT INCOME
Live comfortably 4419 6.8 21.3 45.6 245 18
Get by 9052 5.7 19.3 46.7 25.9 25
Difficult to manage 3947 5.6 17.9 455 27.2 3.9
Very hard to manage 2043 6.5 18.3 34.3 36.1 4.9
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Table 9a. My school education gave me skills and know-how that enable me to run a
businessi by country

QUESTION: Q6_D. I will read you a list of statements. Please tell me, do you strongly agree, agree, disagree or
strongly disagree with the following statements? My school education gave me skills and knowow that enable me to
run a business

% Strongly % Strongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 10.1 28.9 36.6 21.3 3.1
COUNTRY
B0 Belgium 1007 10.9 28.1 35.3 20.9 4.8
mm Bulgaria 502 13.3 24.2 40.6 18.9 2.9
b= CzechRep. 1001 5.8 22.3 40.5 26.4
mm Denmark 500 11.3 35.3 40.7 10.7
== Germany 1005 8.2 29.3 39 21.9 1.6
E= Estonia 520 9.8 21.2 38.3 24 6.7
= Greece 1006 16 30 29.5 22.9 1.6
ZI_ Spain 1009 8.8 39.6 355 12.7 35
BB France 1005 13 28.8 27.4 29.2 1.7
BN Ireland 500 14.2 36.1 315 17.2 1
il taly 1017 8.4 25.8 41.7 19.5 4.6
Cyprus 506 17.5 36.5 35.4 8.7 1.8
== Latvia 504 6.3 10.6 44.6 35.1 3.4
@ Lithuania 504 9.5 24.2 39.6 17.4 9.3
== Luxembourg 505 12 31.7 27.1 26.8 2.4
== Hungary 1002 11.9 24.2 28 33.6 2.2
B Malta 507 14 36 39.8 5.9 4.4
== Netherlands 1003 4.8 34.4 50.4 7.9 25
== Austria 501 16.8 29.2 30 21.2 2.8
= Poland 1005 10.5 27.2 42.1 16.2 3.9
Il Portugal 1006 14.1 39.5 34 5.2 7.2
j ] Romania 504 10.7 33.5 36.5 11.4 7.9
gmm Slovenia 503 7.6 34.8 38.6 17.3 1.7
mm Slovakia 512 6.4 23.7 48.1 16.6 5.3
4— Finland 500 8.5 37.3 37 11 6.2
e Sweden 501 131 30.4 36 18 2.5
Sf€  United Kingdom 1000 10.1 21.2 33.3 33.9 16
== Croatia 500 21.6 38.4 22.3 14.7
E=  Norway 503 10.6 33.6 37.3 14.5
= |celand 504 13.9 36 32.3 11.7 6.1
E3J Switzerland 510 18.6 30.7 28.9 20.7 11
Turkey 504 9.8 58 23.8 4.1 4.4
E= United States 1010 35.7 31 17 15.4 0.9
@ China 1002 16.3 37.4 325 13.7 0.1
‘e Japan 1000 7.2 24.8 45.9 21.2 0.9
;| South Korea 1000 5.9 30.2 44.1 12.3 75
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Table 9b. My school education gave me skills and know-how that enable me to run a
businessi by segment

QUESTION: Q6_D. I will read you a list of statements. Please tell me, do you strongly agree, agree, disagree or
strongly disagree with the following statements? My school edication gave me skills and knowhow that enable me to
run a business

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 10.1 28.9 36.6 21.3 3.1
SEX
Male 9493 11.1 30.7 36.7 18.7 2.7
Female 10142 9.1 27.2 36.6 23.6 35
AGE
15-24 2834 10.5 35.6 38 12.9 2.9
25-39 4662 10.8 29.8 37.7 19.6 2
40 - 54 5332 8.8 275 39.4 22.2 2.2
55 + 6709 10.4 26.6 33.2 25.1 4.7
EDUCATION (end of)
Until 15 years of age 3371 7.6 18.7 36.7 32 5.1
16- 20 8751 7.9 28.9 38.6 21.9 2.7
20 + 5266 15 33.6 33 16.7 1.7
Still in education 1839 12.2 36.5 36 11.2 4.2
URBANISATION
Metropolitan 3420 10.8 29.8 36.3 19.7 33
Urban 8376 9.4 29.6 375 204 3.1
Rural 7775 10.5 27.8 36 22.8 2.9
OCCUPATION
Self-employed 1790 15.9 30.7 35.2 16.3 1.9
Employee 5829 10.4 30.1 38.5 19.7 13
Manual worker 2149 7.2 254 40 25 2.4
Not working 9846 9.5 28.7 35 22.3 4.5
OCCUPATION
PARENTS
Both self-employed 3004 13.6 33.7 33.6 16.5 2.7
Self-employed and
employed 1886 10 28.2 39.5 20 23
Both employees 10490 9.3 28.3 374 225 25
PRESENT INCOME
Live comfortably 4419 13.8 31 33.2 19.8 2.2
Get by 9052 9.3 29.9 38.6 19.8 23
Difficult to manage 3947 8.7 26.3 39.5 22.2 33
Very hard to manage 2043 8.1 24.8 30.6 29.9 6.6
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Table 10a. Entrepreneurs create new products and services and benefit us alli by
country

QUESTION: Q7_A. | am going to read you another list of statements. Pase tell me, do you agree or disagree with
them? - Entrepreneurs create new products and services and benefit us all

% Strongly % Strongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 21.2 57.2 14.7 2.7 4.2
COUNTRY

Bl Belgium 1007 16 54 19.9 3 7.1
mm Bulgaria 502 20.8 46.3 24.8 3.1 5
b= CzechRep. 1001 28.1 50.8 16.1 2.1 2.9
amm Denmark 500 24.3 66.2 6.6 0.2 2.7
== Germany 1005 20.7 60.5 15.4 1.4 1.9
= Estonia 520 40.9 45.8 8.5 0.9 3.9
= Greece 1006 22.8 51.5 17.4 5.9 2.4
Z_— Spain 1009 20.3 66.2 9.4 1.2 29
BB France 1005 20.1 52.8 16.9 6.5 37
g1 lreland 500 33.4 55.3 6.1 2 3.2
il taly 1017 17.4 53.2 19.9 2.3 7.1
Cyprus 506 17.4 57.1 19.4 2 41
= | atvia 504 33.4 51 11.6 22 1.9
@ Lithuania 504 32.7 52.5 9.7 1.7 34
== Luxembourg 505 20.7 51 20.9 3.8 3.6
== Hungary 1002 21.7 51.4 18.1 3 5.9
B Malta 507 24.7 61.7 8.3 0.6 4.6
== Netherlands 1003 5.2 71 17.7 1 5.1
=== Austria 501 33.3 51.1 10.8 2.8 21
- Poland 1005 235 55.7 14.2 1.3 5.2
El Portugal 1006 22.6 56.9 11.9 1 75
B Romania 504 13.6 61.4 14.5 3.2 7.3
gmm Slovenia 503 15.9 56.1 20.6 5.2 2.2

gm Slovakia 512 13.9 62.9 18.4 1.8 3
-4— Finland 500 26.7 70.4 2.4 0.1 0.3
= Sweden 501 25.8 53.2 11.3 1.4 8.3
i€ United Kingdom 1000 27.5 55.1 10 35 3.9

== Croatia 500 18.6 41 25.3 8.1 7
E=  Norway 503 20.1 66.5 7.9 1.7 3.7
B Iceland 504 23.6 65.5 55 0.7 4.6
E3 Switzerland 510 29.4 49.3 15.6 2.1 36
Turkey 504 7.1 72.2 17.1 11 2.6
E= United States 1010 56.4 37.2 4.1 1.6 0.7
China 1002 35.2 51.5 10.7 2.4 0.2
e Japan 1000 17.2 58.2 16.3 2.4 5.8
! South Korea 1000 15.6 57.9 18.9 2.4 5.1
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Table 10b. Entrepreneurs create new products and services and benefit us alli by
segment

QUESTION: Q7_A. | am going to read you another list of statements. Please tell me, do you agree or disagree with
them? - Entrepreneurs create new products and services and benefit us all

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 212 57.2 14.7 2.7 4.2
SEX
Male 9493 23.7 56.2 14.4 2.8 2.9
Female 10142 18.9 58.1 15 2.6 55
AGE
15-24 2834 21 61.1 12.4 25 3
25-39 4662 20 58.6 16.1 23 2.9
40 - 54 5332 19.9 58.3 15.1 2.8 3.9
55 + 6709 23.2 53.8 14.3 2.8 5.9
EDUCATION (end of)
Until 15 years of age 3371 20 53.3 16.3 2.9 7.6
16- 20 8751 20.9 57.1 15.3 2.9 3.8
20 + 5266 22.9 59.2 12.7 2.3 2.9
Still in education 1839 20 61.4 135 25 25
URBANISATION
Metropolitan 3420 235 57.8 12.7 2.4 3.6
Urban 8376 19.8 58 14.9 2.8 4.5
Rural 7775 21.7 56.2 15.5 2.6 41
OCCUPATION
Self-employed 1790 31.9 54.6 9.4 1.7 25
Employee 5829 20 60 13.6 2.9 35
Manual worker 2149 17.2 59.4 18.3 2.1 2.9
Not working 9846 20.8 55.6 155 2.8 53
OCCUPATION
PARENTS
Both self-employed 3004 27.2 54.9 11.2 21 4.7
Self-employed and
employed 1886 21.3 56.7 14.7 24 4.9
Both employees 10490 20.2 58.5 15.4 2.6 33
PRESENT INCOME
Live comfortably 4419 26.5 58.9 9.4 15 3.7
Get by 9052 20.6 58.6 145 2.6 3.7
Difficult to manage 3947 17.3 55.3 19.4 3 5
Very hard to manage 2043 19.8 51.6 18.2 4.7 5.7
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Annex Flash EB N° 283 1 Entrepreneurship

Table 11a. Entrepreneurs think only about their own wallet i by country

QUESTION: Q7_B. | am going to read you anther list of statements. Please tell me, do you agree or disagree with
them? - Entrepreneurs think only about their own wallet

% Strongly % Strongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 17.8 35.8 33.4 8.4 4.7
COUNTRY
Bl Belgium 1007 16.5 34.3 33.1 9.4 6.6
mm Bulgaria 502 35 36.4 22.4 3.1 3.2
b= CzechRep. 1001 17 36.8 338 8.2 41
e Denmark 500 3.2 20.5 59 13.1 4.2
== Germany 1005 11.2 36 41 7.2 4.6
&= Estonia 520 22.9 40.6 28.7 3.7 4.2
= Greece 1006 425 34.8 16 5.4 1.3
ZI_ Spain 1009 17.6 46.6 30.3 3.4 2.2
BB France 1005 18 32 30.2 16.3 3.6
BN Ireland 500 13.7 26.5 45.6 11.8 25
il taly 1017 20 38.4 26.7 8.2 6.7
Cyprus 506 30.6 435 20 2.9 3
== Latvia 504 19.3 30.8 43.8 45 1.6
g Lithuania 504 23.7 38.3 28.8 4.6 4.5
== Luxembourg 505 16.5 36.3 31.9 12.7 2.6
== Hungary 1002 19.9 39.5 29.7 6 4.9
B Malta 507 21.9 42.4 26.4 2.9 6.5
== Netherlands 1003 3.2 33.1 55.8 5.4 25
== Austria 501 14 31.8 38.3 11 4.9
- Poland 1005 26.1 37.3 28.4 35 4.6
Il Portugal 1006 14.4 34.4 38.7 4.6 7.9
] Romania 504 23.4 43.1 23.7 3.2 6.7
gmm Slovenia 503 30.1 37 25.2 6.2 15
mm Slovakia 512 22.5 46.8 26.3 0.5 3.9
4— Finland 500 3.9 27.5 56.3 11.2 1.1
e Sweden 501 7.7 26.1 46 14.3 6
Sf€  United Kingdom 1000 18.1 29.3 335 12.9 6.3
== Croatia 500 31.9 37.1 20.1 6.9 4
E= Norway 503 5.4 17.3 59.3 13.7 4.2
= Iceland 504 21 16.1 56.8 18.6 6.4
E3J Switzerland 510 11.5 34.1 37.4 12.7 4.3
Turkey 504 8.3 46.7 36 4.8 4.2
E= United States 1010 10.3 20.7 31.8 35.4 1.8
@ China 1002 18.6 25.1 33.9 22.1 0.3
‘e Japan 1000 9.2 34 44.2 6.3 6.3
;| South Korea 1000 11.6 45.1 35.4 2.3 5.5
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Table 1. Entrepreneurs think only about their own wallet 7 by segment

QUESTION: Q7_B. | amgoing to read you another list of statements. Please tell me, do you agree or disagree with
them? - Entrepreneurs think only about their own wallet

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 17.8 35.8 334 8.4 47
SEX
Male 9493 17.1 36.2 33.8 8.9 4
Female 10142 18.4 35.4 32.9 7.9 53
AGE
15-24 2834 14.4 35.3 36.7 9.6 4
25-39 4662 16.9 39.8 32.7 7 3.7
40 - 54 5332 17.7 34.4 34.8 8.9 4.2
55 + 6709 19.8 34.6 31.2 8.5 6
EDUCATIO N (end of)
Until 15 years of age 3371 249 36.1 26 6.2 6.8
16- 20 8751 19.3 37.2 31 8 45
20 + 5266 12.1 33.1 40.5 10.5 3.9
Still in education 1839 13 35 38.9 9.3 37
URBANISATION
Metropolitan 3420 17.3 35 33.9 9.3 4.6
Urban 8376 17.9 37.2 32.7 7.8 4.5
Rural 7775 18 34.7 33.8 8.7 438
OCCUPATION
Self-employed 1790 10.9 26.9 41.3 18.4 25
Employee 5829 14.1 35.5 37.6 8.9 3.9
Manual worker 2149 23 41.2 28.1 3.1 4.6
Not working 9846 20.1 36.4 30.7 7.4 5.5
OCCUP ATION
PARENTS
Both self-employed 3004 15.3 32.9 36.6 11.4 3.8
Self-employed and
employed 1886 15.6 34.9 35.1 9.8 4.6
Both employees 10490 17.9 36.9 33.2 8.1 3.9
PRESENT INCOME
Live comfortably 4419 9.8 34.1 40.4 115 4.2
Get by 9052 16.2 34.5 36 8.6 47
Difficult to manage 3947 22.9 40 27.3 55 4.3
Very hard to manage 2043 32.2 37 18.8 6.2 5.8
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Annex Flash EB N° 283 1 Entrepreneurship

Table 12a. Entrepreneurs are job creatorsi by country

QUESTION: Q7_C. | am going to read you another list of statements. Please telk, do you agree or disagree with
them? - Entrepreneurs are job creators

% Strongly % Strongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 29.7 57 9.2 1.7 2.4
COUNTRY
B0 Belgium 1007 29.3 57.6 8 1.2 3.9
mm Bulgaria 502 24.5 57.2 12.9 1.4 4
b= CzechRep. 1001 34.6 53.1 9.7 0.5 22
am Denmark 500 24.8 66.9 6.9 0.1 1.3
== Germany 1005 28.8 59.7 9.4 1.3 0.8
= Estonia 520 49.2 41 7.4 1.1 1.3
= Greece 1006 32.4 53.4 9.6 3 1.6
Z= Spain 1009 23.4 63 11.7 1 0.8
BB France 1005 39 48.9 8.9 2.4 0.9
i1 lreland 500 38.4 52.1 6.1 1.2 2.2
il taly 1017 25.4 59.5 10.5 1.4 3.3
Cyprus 506 23.1 64.4 9.7 0.4 25
= Latvia 504 46.2 48.9 3.2 0.9 0.9
s Lithuania 504 34 62 1.4 0.7 2
== Luxembourg 505 34.3 53.5 9 1.9 1.3
== Hungary 1002 24 61.2 10.7 1.7 2.4
B Malta 507 27.9 62.2 6.6 0.5 2.9
== Netherlands 1003 9.6 80.2 7.7 0.8 1.7
== Austria 501 52.2 37.6 6 1.3 2.8
- Poland 1005 28 57.1 9.2 1.8 3.9
Bl Portugal 1006 27.9 60.3 6.6 0.5 4.8
] Romania 504 20.1 61.3 10 2.1 6.6
gmm Slovenia 503 22.3 62.6 11.8 2.4 0.9
mm Slovakia 512 17.4 68.1 12.3 0.2 2
4— Finland 500 38.7 58.1 3.2 0 0
e Sweden 501 40.1 51.9 4.3 0.5 3.1
Sf€  United Kingdom 1000 35.6 48.6 8.6 3.2 3.9
== Croatia 500 21.5 50.7 18 4.9 5
E= Norway 503 25.5 68.1 3.7 0 2.6
= Iceland 504 32.9 62.6 2 0 25
EJ Switzerland 510 457 45.5 6.1 11 1.6
Turkey 504 11.6 734 11.3 0.4 3.2
E= United States 1010 60.3 35.4 2.4 1.4 0.5
@@ China 1002 31.6 56.4 9.3 2.3 0.4
‘e Japan 1000 18.9 56.4 17.7 2 5
«. South Korea 1000 17 59.1 15.6 1.7 6.6
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Table 12b. Entrepreneurs are job creators’i by segment

QUESTION: Q7_C. | am going to read you another list of statements. Please tell me, do you agree or disagree with
them? - Entrepreneurs arejob creators

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 29.7 57 9.2 1.7 2.4
SEX
Male 9493 30.8 56.9 8.5 1.8 2
Female 10142 28.6 57.1 9.9 15 2.8
AGE
15-24 2834 28.5 60.8 8.1 1.2 15
25-39 4662 29.5 56.7 10.3 15
40 - 54 5332 27 59.3 9.8 1.9
55 + 6709 325 53.9 8.5 1.8 3.3
EDUCATION (end of)
Until 15 years of age 3371 26.9 56.9 9.8 1.9 4.6
16- 20 8751 29.3 56.3 10 21 23
20 + 5266 33.3 56.7 7.6 0.8 1.6
Still in education 1839 28.5 60.9 8.2 14 11
URBANISATION
Metropolitan 3420 32.8 55.3 8.7 13 1.9
Urban 8376 27.7 58.8 9.1 1.8 2.6
Rural 7775 30.5 56.1 9.6 1.6 2.2
OCCUPATION
Self-employed 1790 39.9 52.1 6.4 0.8 0.8
Employee 5829 30.3 57.7 9.2 1.2 1.6
Manual worker 2149 24.1 60.6 10.5 2.7 2.2
Not working 9846 28.7 56.8 9.4 1.8 3.2
OCCUPATION
PARENTS
Both self-employed 3004 38.6 52.1 7.1 1 1.2
Self-employed and
employed 1886 29.2 58.1 9.2 17 17
Both employees 10490 29.1 57.8 9.1 1.8 2.2
PRESENT INCOME
Live comfortably 4419 37.7 54.1 6 0.7 1.4
Get by 9052 28.8 58.9 8.6 15 2.1
Difficult to manage 3947 255 56.3 13.3 2.7 2.2
Very hard to manage 2043 25 56 11.4 24 5.2
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Annex Flash EB N° 283 1 Entrepreneurship

Table 13a. Entrepreneurs exploit other people's work 7 by country

QUESTION: Q7_D. I am going to read you another list of statements. Please tell me, do you agree or disagree with
them? - Entrepreneurs exploit other people's work

% Strongly % Stongly
Total N agree % Agree % Disagree disagree % DK/NA
EU27 19635 13.2 36.3 35.4 9.4 5.7
COUNTRY
Bl Belgium 1007 9.5 31.8 41.6 9.8 7.4
mm Bulgaria 502 30.3 40 19.8 5.6 4.3
b= CzechRep. 1001 7.3 28.4 39.1 17.4 7.9
e Denmark 500 3.6 18.2 60.2 15 3.1
== Germany 1005 75 28.7 48.6 10 5.2
= Estonia 520 30.1 415 18 3.9 6.5
= Greece 1006 37.2 39.9 15.4 6 1.6
Z= Spain 1009 9.8 47 36.4 4.3 25
g1 France 1005 14.8 30.9 33.9 17 3.4
BN Ireland 500 6 29.8 47.6 12.2 4.4
il taly 1017 11.6 41 325 8.4 6.5
Cyprus 506 25.4 47 20.6 3 4
= Latvia 504 11.5 42.2 34.8 7.9 3.6
s Lithuania 504 26.4 52.9 15.9 2.1 2.8
== Luxembourg 505 9.9 48.7 30.6 7.4 3.4
== Hungary 1002 10.6 39.2 34.2 10.6 5.5
B Malta 507 16.9 48 23 2.6 9.5
== Netherlands 1003 4.8 47.8 41.7 2.4 3.3
== Austria 501 7.6 27.4 40.8 17.5 6.6
w Poland 1005 27 425 21.2 2.7 6.5
Il Portugal 1006 11 43.1 315 4.6 9.7
Il Romania 504 17.5 45.6 215 6.1 9.3
gmm Slovenia 503 30.8 42.4 20 3.7 3.1
mm Slovakia 512 22.1 51.2 21.4 2.5 2.8
4— Finland 500 5.9 41.6 41.6 8.6 2.4
== Sweden 501 6.6 43.4 27.4 10.3 12.3
Sf€  United Kingdom 1000 12.6 27 38.9 12.8 8.8
== Croatia 500 32.4 36.2 17.6 8 5.7
E= Norway 503 3.6 25.2 53.2 9.6 8.4
= Iceland 504 2 12.2 48.9 28 8.9
EJ Switzerland 510 8.5 25.1 43.9 16.8 5.6
Turkey 504 5.8 38.8 46.7 3.3 5.4
E= United States 1010 10.2 20.7 33.8 33.7 1.6
@@ China 1002 15.3 28.5 33.5 22.6 0.1
‘e Japan 1000 7.9 50.9 28 35 9.6
;| South Korea 1000 8.8 45.4 35.6 3.2 7



Flash EB Ne 283 1 Entrepreneurship Annex

Table 13b. Entrepreneurs exploit other people's work T by segment

QUESTION: Q7_D. I am going to read you another list of statements. Please tell me, do you agree or disagree with
them? - Entrepreneurs exploit other people's work

% Strongly % % Strongly

Total N agree % Agree  Disagree disagree % DK/NA
EU27 19635 13.2 36.3 35.4 9.4 5.7
SEX
Male 9493 13.6 36.4 35.3 104 43
Female 10142 12.8 36.1 35.6 8.4 7
AGE
15-24 2834 9.7 36.4 42.2 8.1 3.6
25-39 4662 11.5 35.3 37.5 10.9 4.8
40 - 54 5332 13.4 35.5 36.2 9.7 5.2
55 + 6709 15.7 37.5 30.6 8.7 7.5
EDUCATION (end of)
Until 15 years of age 3371 17.6 38.7 284 6.8 8.5
16- 20 8751 145 374 33.8 9.1 5.4
20 + 5266 9.4 33.9 40.2 12.1 4.4
Still in education 1839 9.5 325 43.9 9 5.1
URBANIS ATION
Metropolitan 3420 12.2 37.3 33.9 10.7 5.9
Urban 8376 13.8 37.1 34.7 8.5 5.8
Rural 7775 13 35.2 37 9.7 51
OCCUPATION
Self-employed 1790 9.1 25.9 40.6 20.4
Employee 5829 9.8 34.6 40.6 10.1 5
Manual worker 2149 18.1 40.1 313 6.4 4.1
Not working 9846 14.9 38.3 324 7.6 6.7
OCCUPATION
PARENTS
Both self-employed 3004 12.6 34.5 34.7 13.3 5
Self-employed and
employed 1886 11.2 33.1 40.2 10.8 47
Both employees 10490 13.1 36.1 36.6 8.9 5.3
PRESENT INCOME
Live comfortably 4419 7 30.5 42.9 14.4 5.2
Get by 9052 11.8 36.4 374 8.8 5.6
Difficult to manage 3947 18 40.6 29.9 6.4 52
Very hard to manage 2043 24 40.3 213 7.2 7.2
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Annex Flash EB N° 283 1 Entrepreneurship

Table 14a. Experience of starting up a businessi by country

QUESTION: Q8. Have you ever started a business or are you taking steps to start one?

Total N % Yes % No % DK/NA
EU27 19635 22.2 76.9 0.8
COUNTRY
B Belgium 1007 16.7 80.7 25
mm Bulgaria 502 21 78.9 0.1
hm CzechRep. 1001 18 79.3 2.7
am Denmark 500 211 78.9 0
BN Germany 1005 215 77.6 0.9
= Estonia 520 21.6 77.5 0.9
= Greece 1006 34.3 65.6 0.1
= Spain 1009 21.6 78.4 0
Bl France 1005 17.2 82.5 0.3
j ! lreland 500 24 76 0
Il naly 1017 25.3 72.8 1.8
Cyprus 506 31.9 67.1 1
m— | atvia 504 24.1 73.4 25
@ Lithuania 504 22 75.8 2.2
== Luxembourg 505 13.6 85.9 0.6
m== Hungary 1002 20.1 79.9 0
B Malta 507 7.7 91.6 0.7
== Netherlands 1003 22 77.4 0.6
= Austria 501 19.3 80.6 0.1
== Poland 1005 23.3 75.5 1.2
El Portugal 1006 25 72.8 2.2
B Romania 504 25.3 73.7 1
gmm Slovenia 503 154 84.6
gim  Slovakia 512 11.8 88.2
-}—  Finland 500 41.4 58.1 0.5
Em  Sweden 501 295 69.6 0.9
SiE  United Kingdom 1000 225 77.2 0.4
== Croatia 500 191 77.5 33
2= Norway 503 33.7 64.9 1.3
B&= Iceland 504 36.2 62.5 1.3
EJ Switzerland 510 19.9 79.3 0.8
Turkey 504 28.8 70.4 0.9
E= United States 1010 37.6 62.4 0
El China 1002 40.4 59.5 0.1
e Japan 1000 20.4 79.3 0.3
;| South Korea 1000 30.7 65.5 3.8
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